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SCHEUER 


ORIGINATORS 








Positive control and simple adjustinent of the 
shelves is obtained by use of a specially de- 
signed chrome metal ball fitting (patent pend- 
ing) with which the steel cable is tied. The 
new chrome shelf clips permit varied uses of 
the shelves either vertically or horizontally. 


\ simple thumb screw is provided for control 


This equipment is provided with or without 
vlass shelves. and the steel cable is supplied 
in any desired length. at the following prices. 
Cable. 15c¢ per foot. any length; Shelf clips. 


90¢ each: Ball fittings. 45¢ each. 


Another good example of the use of our 
new patent pending steel cable and 
shelf clips is seen in this display by 
Charles A. Merrill, Display Director, 
S. Kann Sons, Washington, D. C. 





This. along with our complete line of display fixtures in plastic. wood 
and metal will be on display in ROOM 632. HOTEL NEW YORKER. 


during 


DISPLAY MARKET WEEK 
DECEMBER 11-15 


We look forward to visiting with our many friends at that time. and 


extend a hearty welcome to all of you to inspect the SCHEUER exhibit. 


Side A a Re 





— ee oe f ee | me 


L———_—_ 307 WEST 38th §T.. AT EIGHTH AVE., NEW YORK CITY 18 





AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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G-500—New ...WLS 
Crystafoam Sailboat. 
Size 39” high, 35” wide, 
20” deep—2 sails an- 
chored at different 
levels to ship, based 
on realistic, blue toned 
waves, full round. A 
dramatic traffic stop- 
per for your White Sale 
windows...$24.75 ea. 
6 or more, $23.50 ea. 













NEW ...WLS techniques and materials in special 
designs to help you SELL MORE. WLS CRYSTAFOAM 
—scintillating, frosty white, exciting light weight— 
creates dramatic displays with the “new” look... at 
the most reasonable of costs. In stock for immediate 
delivery. ORDER EARLY! 











G-502—New ...WLS Crystafoam Sculptured White Swan. 
Size 26” high, 23” long and 15” wide. This exciting lightweight 
material is used to form a large, poised, graceful swan, delicately 
shaped. Motor and bracket for animation available, moves swan 
in easy sway motion. Use to attract more people. Combined with 





authentic new WLS Crystafoam Water Lily Pads. 

? er ; Ce NO: 5. cdrncunccseannsenoonesns ..6 or more, $20.00 ea 
Here's what you can do in interior, using G-500 G-502-A—motor and bracket......... $5.50 ea. additional 
Sailboat, together with G-501 Seagull and Wave, 6 or more, $5.00 ea. additional 
and accented by G-310 Sailboat Comura. G-504—New ... WLS Sculptured Crystafoam Lily Pads with 





Velv Leaf. 2 sizes. Frosty white, cool looking reproductions of 






G-310—"'Sailboat" Velvette 


Comura. Size 26” x 60’. es water lilies in full bloom, full round, petals delicately formed and 
white design again ; 
anode tea shaped of Crystafoam. Pad made of screen processed, lush 
reen processed in realistic green velv. 
chp aa G-504—Large size, 17” dia........$5.00 ea $55.00 per dozen 
Each $5.50 G-505—Small size, 13” dia. $3.00 ea $33.00 per dozen 
G-210 and G-314 $10.00 
Gz 
> ~ 
— TRAFFIC STOP- 
PER...Window 
wie setting with G-502 


Swan, G-504 Water 
Lily Pads and G-311 
White Swan Com- 


ira used in back- 


r~~' ground 














G-501—New . ..WLS Crystafoam Seagull and Waves. 
Size 48” long, 21” high, 38” deep. Scintillating, frosty white 
Crystafoam, delicately machined and formed, creates grace- 
ful gull skimming across simulated waves. Dimensional, 
full round for windows, interiors, ledges, etc 





RINE occ) cetngueenieccAeed: _.6 or more, $12.50 ea. WH ITE SAl E 
FREE...1949 Christmas Catalog 
WRITE TODAY! G-506—WLS Dimensional Crystafoam Letters ‘‘White Sale.” 
Use these frosty white letters in window, on counters and ledges. 
Set of 9 letters, 10” high, $5.00 set............ 6 or more, $4.35 set 
G-507—18" high, $7.50 set..............20000. 6 or more, $6.75 set 


‘White Swan" Vel- 
Comura. Size 26” x 60°. 


1 8 v wans skimming among 








n the glow of brilliant 
: 1nst deep blue back- 
Hy oil colors onto ” ; : 
F S deep pile flexible 
a cece ee 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
? G G-310 $10.00 Specialists in Merchandise Presentation - Demonstrations - Displays ~- Exhibits 
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OUR NEXT ISSUE 


Among the nation's finest stores is the 
new Lindner Davis, Cleveland; a feature 
article in the December issue describe, 
details of ihe modernization features 
plus the operation of the display depart. 
ment... With emphasis on interior djs. 
play constantly increasing, an article on 
the operation of the interior division of 
Frederick & Nelson's, Seattle, is of por. 
ticular importance . . . plus numeroy; 
other features of equal interest . . , All 
in the December issue, in the mail 
December 15. 


THE COVER 


This beautiful display is by Louis Villelo, 
B. Altman & Co., and was the climax of 
a group of six lovely windows dramo. 
tizing a complete bridal party. The 
carved wooden arch in the background 
came from the Schwab mansion, New 
York City. . . . (Full color photograph 
by courtesy of Worsinger Studios, New 
York City.) 


OFFICES 


Eastern Office: 47 West 57th Street, 
New York City 19. Phone PLaza 3-5989. 
Chicago Office: L. A. Woods, Macintyre, 
Simpson & Woods, 5 East Wacker Drive, 
Chicago |. Phone CEntral 6-1715. Cleve- 
land Office: J. R.Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1501. Western 
Office: Duane Wanamaker, 610 South 
Broadway, Los Angeles 14. Phone 
MUtual 2161. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the 
United States and Canada; foreign, $4.00 a 
year. Canadian and foreign orders payable 
in U. S. funds by international money order 
or New York bank draft. Single copies, 10 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; otherwise 
missed copies cannot be supplied. Entered 
as second-class matter September 20, 1922, at 
postoffice at Cincinnati, Ohio, under act of 
March 3, 1879. 





cI 
Member 
Audit National 
Bureau of Association of 
Circulations Display Industries 
a 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives o 
your organization and the members of 
your department. 

Td 
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the irresistible invitation 


how to create it! Once a store was just a warehouse crowded with merchandise. 





Today stores have become broad-glassed theatres designed so compellingly 
that shoppers cannot resist their invitation to “come in, look around”. 
Shopping now is as interesting and comfortable as an afternoon tea party, 
_ i with each floor an enormous show-window strategically spotted with the silent salesmen 
Industries »! Display—brilliant mannequins, lucite merchandisers, racks and equipment of sparkling chrome. 
In the Williams showroom, the profession’s most modern laboratory, 
i imaginative Ideas are daily created, tested, refined, by the foremost designers and sculptors. 


DISPLAY 
th others his house has led the Display parade for 50 years. 


sutives of 
LG, Whiiows : 
6 ¢ Dot Williams, president * 498 Seventh Avenue, New York 18* Mary Brosnan Mannequins 


mbers of 
We issue interesting brochures at short intervals. If yau are not on our mailing list, write today 


for catalogs DW /72P on Lucite Displayers and DW /73R on Racks. Or ask our salesman to call. 
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SHOE FORM CO. INC., AUBURN, N. Y. 
In Canada: United Last Co. Ltd., P.O. Box 3000, Montreal. 
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Something New!...Different!.. 
Something Worth Seeing! 


SINCE 1888 - 
319 W. VAN BUREN STREET @ CHICAGO 7, ILL. 
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DISPLAY MEN! Here’s a Dream Come True! Mcke 


Most Revolutionary Window |B 


Unlimited Background Sets With One Permanent) I: 


¥ - i) oo, ~~, es ~~; ors om; ~ - om “ fd a “ee - we - - ~~. 












Jordan’s First With Multi-way’s 














Boston Premiere! As Jordan Marsh 
Company, Boston, opened the first Unit 
in its great new building program Multi- 
way Display Units were the feature of 
its external presentation. As other new 
units are completed at New England's 
largest Store, Multi-way will play an 
important part. 








Above photo shows another Jordan window with Mult 


New England Decorators Supply Company way unit in which the six middle pilasters are turned tof \ 


122 Kingsteh Street, Boston, Mess. give different color effect from each direction of approach, 

cone pin Par abl feet? as five columns at either end are left flush for solid = ; 

son aililaneh alaiaaniiii effect. Photo shows but one of unlimited background §.s_ 
changes possible with Multi-way units. i. 







Name — 


mu (WRITE TODAY FOR MORE INFORMATION 
Address USE THIS CONVENIENT MAIL-O-GRAM 


New England Decorators Supply Company 


122 KINGSTON STREET, BOSTON, MASSACHUSETTS 











1949 PyoveBER, 1949 


Installation! 








DISPLAY WORLD 


Complete Background Change ina Few Minutes! 


Background Idea in a Decade 


Versatile, Colorful, Economical! 




















The most ingenious and unusual display idea 
to be developed in years made its world 
premiere in Boston as Jordan's opened its 
new Store for Men. 

These Multi-way backgrounds consist of a 
series of three-sided prismatic pilasters, each 
side a different color, which may be rotated 
into position with a flick of the finger. 
Custom made, custom fitted, they are easily 
installed without removing present back- 
grounds. Jordan's choice of colors were 


pnadlbain dw aS | i a rr a 


i 
i 


Newest Functional Backgrounds 


Ingenious, Prismatic Column Unit Wins Wide Acclaim in Newest Men's Store in America! 


“Cordovan Brown," a beautiful wood 
grained finish, with harmonizing light blue 
and green on the other two sides. Turning 
the Multi-way units as pictured, a striking 
impression was created with alternate color 
stripes. This is but one of the unlimited 
number of different background combina- 
tions possible. Here is economy and smart- 
ness at its best. Multi-way displays are 
truly a display man's dream come true in 
every sense of the word. 
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rw ohdll duployh 


st attractive... 


Perfect designing, careful workmanship in new 






lightweight Formoselle fibre-and-plastic, the hard 
surface, easy to clean material that’s chip proof 
and crack resistant. The smart Formo-fleck finish 


comes in seven soft, pastel colors. 


sier to trim... 


Back cavity specially designed . . . garment tucks 
in... Stays in... eliminates 90% of need 
for pins. Saves time, trouble, and damage to 


merchandise! 


st practical... 


A truly all-purpose lifelike form, equally perfect 


| 

7 attractive for blouses, sweaters or dresses! Adaptable for 
multiple ; 
oolnes ... all T-stands. Styled in Hollywood, Formoselles 


pastel green & wh. 


dusty rose & wh. weigh only 1 2 ounces. The many superior features 


sunlight yellow & wh. z 
creamy flesh & wh. No. 109-B mean more value for your display dollar! 
bronze-tone suntan & wh. 
azure blue & wh. 
misty gray & wh. Order Formoselles from your 
_Multiple colors . . . . $3.95 local display dealer. (Over 250 $ 95 
Allover Natural Flesh color . $3.25 jobbers and distributors in U.S., each 
(All forms packed 4 and 6 Canada and Hawaiian Islands.) 


to a carton) 


a division of (O visptays COMPANY 


Western Pulp Co. 111 NORTH LA BREA AVE. LOS ANGELES 36 
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| "The House of Service” [| “The House of Service” 
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display 130 WEST 46TH STREET 


toons . . » Where you will see our dynamic new 
| Spring line of Display Fabrics, Papers and 


Accessories! 
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Sor Your Udluiline Win WE 6 x wm 
SATIN UPHOLSTERED FURNITURE <#. 


Frames 
ON DISPLAY IN OUR SHOWROOM ONLY 
During December Market Week (December 11th thru 15th) 
No. 587 HEART BACK CHAIR 
39" H.x 32" W. $35.00 EACH 


No. 588 DOUBLE HEART BACK SETTEE 
a6" U. x 36" Ph. $65.00 EACH 


COMPLETE SET 
5 PIECES .. . $221.00 
IN CERISE FLUORESCENT SATIN 


OR 
HEART RED SATIN 





No. 590 HEART SCALE AND PLATEAU 
78" H. x 48" W. x 19" D. 
$58.00 EACH 


No. 589 PLATEAU ONLY 
36" L. x 19" W. x 10" H. 
$30.00 EACH 


No. 586 HEART SEAT CHAIR 
BOW AND ARROW BACK 


48" H. x 27" W. 
$33.00 EACH 





OUR TWENTY-NINTH YEAR SERVING DISPLAY 
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Designers e Maniufactinrers— ARTIFICIAL FLOWERS 
Kes DISPLAY DECORATIONS 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 
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CAFE SOCIETY SERIES 





In rooms 650-651-652-653 you will see the show that “makes” the show. Meet your 
Korrect-Way Distributor here . . . let him show you the latest in display ideas . . . the 
versatile new Module Deca Poles . . . the finest in chrome racks . . . the incomparable 
Beau Mondes . . . and, of course, our surprise “Alice in Wonderland” spectacle. 


NADI SHOW e¢« Hotel New Yorker ec Dee. Lith-Lith 





SEEN IN THE BEST CIRCLES 


C/T i919 XY AL eos 
‘ verywhere— 





DISPLAYS 


AMERICAN FEXT Oe: & MF . : 2300 COCUSE SI. © S¥. £OUle. aa. 
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hristmas Action DISPLAYS 


EVERY RETAILER CAN AFFORD 





Loading Santa’s Sleigh 


G 506— Gnome in right hand corner bends back and forth as 
though driving Reindeer. Santa Claus bends from waist back 
and forth. Gnome in foreground is trying to hold Reindeer and 
moves from side to side while the Reindeer bucks. Gnome with 
the package bends to the right as though overloaded. Gnome in 
the sleigh appears to be reaching down to help him. 

SIZE—48” wide, 33” high and 5” deep. Printed in eight brilliant 
colors on 80 point board with a varnish coating for protection. 


Has six figures in animation. COST—F.O.B., our factory, $35.00. 


(, 506 - G 507 - G 508 

Sturdily constructed in 
shadow box 
frames. All 


ure activated by the 


wooden 


displays 


Dependable Patented 
Gregory Motor ready to 
plug into 110 volts, A.C. 
or D.C. They are packed 
in heavy duty shipping 


cartons, 


“The Night 
Before 
Christmas” 





No. G 505 


play in transit. The subject matter is very appealing. 











Santa Trimming Christmas Tree 


G 507 — Santa Claus moves his head from side to side and the 
arm raises up and down as though trimming the tree. Rocking 
Horse rocks back and forth. The Panda wags his head from 
side to side. Boy on side of curtain and girl on other have heads 
peeking from behind curtain. 


SIZE—48” wide, 33” high and 5” deep. 
on 80 point stock having five figures in motion. 


our factory, $37.50. 


Printed in eight colors 


COST—F.O.B., 





Bell Display 
24” wide, 1914” 
eight beautiful colors. 
back and forth alternately; not in unison. 
factory, $12.50. 

This very attractive display is 29” wide and 48” high. 
brilliant colors on heavy cardboard and mounted on a wooden frame to prevent warping. The wooden frame also protects the dis- 


G 508 — SIZE high and 5” deep. Printed in 
Three metallic cardboard bells swinging 


COST—F.O.B., our 


The net weight is around nine pounds. It is printed in eight 


The children are looking up the chimney watching for Santa to come down. 


The motion is Santa Claus listening at the chimney with his hand to his ear bending close to the chimney and then forward again 


as if in doubt that he heard a noise downstairs. 


The cost of this display with motor attached ready to plug in is $17.50 F.O.B. Brooklyn. 


GREGORY MOTORS Inc. 


320 BRIDGE STREET 


BROOKLYN I,N. Y. 
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G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4" 


320 BRIDGE ST. 


Popular Christmas DISPLAYS 


WITH PLENTY OF ACTION 





background and moving parts are set in a wooden shadow box frame. 


The Gnome (left hand corner) 
wheel and moving arm. 


The Gnome with packages has a teetering action as though to 6. 


save packages from falling. 


The Gnome making sled has very realistic hammer action. : 
This 84" display is made in two parts and folds over to facilitate shipping. 


has double action of turning 4. 





G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
It has EIGHT ANIMATED FIGURES. 


Santa shakes with mirth. 


5. Jack in Box jumping in and out. 


Painter works on drum with up and down stroke. 


7. Gnome on horse rocks back and forth. 
8. Tailor puts finishing touch to doll with natural sewing action. 


The package size will be 36" x 42" x 8". The 


cost of this display complete with motors attached is $75.00 F.O.B. our factory. 


Santa and Reindeer 


nd very sturdily constructed with a wooden shadow box frame. 
s a heavy piece of acetate printed to give the effect of a window with 
les. The Deer gallop and Santa waves his arm, while in the sky the stars 


twinkling making it a LIGHT AND ACTION DISPLAY. 
lay complete with motor is $35.00 F.O.B. our factory. 


The front 


The cost of this 








GREGORY MOTORS INC. 


BROOKLYN I, N. Y. 


Yes, there is a Santa Claus 





G-502 —This is a very attractive Christmas animated 
display 45'' wide, 35" high and 5" deep. It is printed 
in several brilliant colors on 90 point white lined card- 
board with a separate wooden frame. The top of the 
fireplace has a shelf 5'' wide on which there are three 
decorative pieces that can be removed if you wish to 
use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 
nodding their heads. The expression on the children's 
faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 
red bulb giving the appearance of burning embers 
making it a light and action display. It is electrically 
operated by a patented Gregory motor, 110 volt, A.C. 
or D.C. current. It is packed in a heavy duty shipping 
carton. The cost of same is $42.50 F.O.B. Brooklyn. 
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SNO BLOCK 


REALISTIC SNOW TEXTURE 
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CUTS EASILY: CLEANS. EASILY« 474 3 15) X22 x6 | _ —— 
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h} WINDOW 
DISPLAYS 


FROSTEE DISPLAYS will stimulate interest and 
maintain the urge to buy merchandise which is on 
display while the viewer gazes with admiration 
upon the realistic Frostee Synthetic Sno setting. 
Frostee Sno is a display material that is flexible 
ok dims ae aie in its uses. The same Blocks can be used many 
ka 8 NO CH @ FOR THAT times for holiday and winter merchandise dis 
* UNKS Wich lem 44 ene plays. Because of its adaptability to these two 
v seasons, an elaborate, Frostee Sno display will 
cost you less than you think. 





fr“ FINE 5 "WORLDS MOST NATURAL 
hg ae 8 lla LOOKING ARTIFICIAL SNOW 


DISPLAY SNO FLAKES (Ovzenss Teazmmrey 





WIRE or PHONE FROSTEE 


Mfg by FROSTEE SNO CO. . 
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CALIFORNIA 

Los Angeles—House of Aladdin 
Maharam Fabric 
National Display & Equip. 

San Francisco—Sylvan Cohen Dis. 
Sales Paper & Supply Co. 
Herman Tunick 

Sacramento—Thompson Displays 

San Diego—Parmely Display Service 


COLORADO 


Denver—Decorative Mat. & Sales Co. 


CONNECTICUT 
New Haven—Fren-Zee 
Koenig Art Shop 


DELAWARE 
Wilmington—Display Art Studio 


DISTRICT OF COLUMBIA 
District Displays 
Kidwelt & Bowie 
Modern Displays 


GEORGIA 
Atlanta—Fulton Paper 
Melvin S. Roos 


ILLINOIS 


Chicago—Adler Jones 
Botanical Dec. Sup. 
Cook & Meier 
Dazians 
Maharam Fabrice 

Peoria—DeHater Paper Co. 


INDIANA 
Indianapolis—National Dec. Supply 
Muncie—R. A. Minear Display Co. 
Evansville—Red Spot Paint Co. 


IOWA 
Davenport—HiRoss Displays 
Des Moines—Geo. Kucharo 
Sioux City—Mark Uhley Dis. 


MARYLAND 
Baltimore—Becker Sign Supply 
Natt Levy 


MASSACHUSETTS 
Boston—Feine Trimming Co. 
Marcus Win. Dis. Serv. 
New England Dec. Supply 
Windo-Art Display Co. 
Worcester—Dashoff Win. Dis. Serv. 
London Display Co. 


MICHIGAN 
Detroit—Display Creations 
Art Products Co. 


MINNESOTA 
Minneapolis—Advance Sign & Dis. 
L. E. Hier Display Equip. 

Shur Nuff Dis. Mat. 


MISSOURI 
St. Louis—Garrison-Wagner Co. 
Midwest Dis. Equip. 
Kansas City—Harvey J. Maxwell 


NEW JERSEY 
Newark—Trim Rite Co. 
Morristown—Benton Business Bureau 
Asbury Park—Monmouth Dis. Center 


NEW YORK 

New York City—Arts & Flowers 

L. J. Charrot Co. 

James A. Cole 

Display Art Service 

David Hamberger 

Kervan Co. 

Maharam Fabric 

Texkraft Sales Co. 
Buffalo—Bison Dis. Fix. Co. 

Samuel C. Dutch & Son 

Stanford Studio 
Albany—Rayge Displays, Inc. 
Brooklyn—National Sawdust Co. 
Syracuse—Cooper Displays 

Windo Craft Dis. Serv. 


NORTH CAROLINA 


Charlotte—Southern Dis. Center 


NORTH DAKOTA 
Fargo—Valley Display Sales. 
Grand Forks—Palay Dis. Ind. 


“fst FIRE PROOF DISPLAY MATERIALS 
Stocked and Sold By These Display Jobbers 


OHIO 


Cleveland—Consolidated Dis. Serv. 
Superior Textile & Dis. 

Cincinnati—Cappel Dis. Co. 
General Display Corp. 
Reinerman Fix. Co. 


Dayton—Leroy W. Fryman 
Toledo—C. B. Meyer Dis. Equip. 


OKLAHOMA 
Tulsa—McCann Dis. & Adv. Co. 


OREGON 


Portland—Benedicts, Ine. 


PENNSYLVANIA 
Allentown—Rileigh Dis. Center 
Lansdowne—W. C. Hurlock 
Kingston—Rileigh Dis. Center 
Philadelphia—Arrow Dee. & Fix. Co. 

Free Lance Dis. Ser. 

J. J. Borgenski Sons 

Naythons Dis. Fix. Co. 
Pittsburgh—Art E. Cohen 

Cappy & Company 
Harrisburg—Rileigh Display Center 


TEXAS 
Austin—Harold Eichenbaum 
Dallas—Marshal E. Moody 
Ft. Worth—Charlie Mann Dis. 
Sparkway Display Co. 
Houston—L. E. Clark Dis. 


UTAH 
Salt Lake City—H. E. Vitale Co. 
Noel Pool Display Equip. 
WASHINGTON 
Seattle—Champion Dis. Mat. 
WISCONSIN 


Milwaukee—Ellsworth Greenwalt 
Artists & Dis. Supplies 


CANADA 
Toronto—Bingham Display Supplies 
London—Madison Displays 
Calgary—McDermott Displays 


OUR 32-PAGE FROSTEE IDEA BOOK IS FREE 
WITH EACH FROSTEE SNO BLOCK SHIPMENT 


- | ORDERS to your JOBBER NOW 


ANTIOCH, ILLINOIS 
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DOUGLAS FIR PLYWOOD 
is far and away 
your most versatile 
sign and display material! 





NO MATTER whether you're planning 
interior displays or outdoor signs 

“wood of 1.000 uses” 
help you do a better job, faster. Doug- 


the modern can 


las fir plywood brings you all the good 


features of real wood plus the extra 
advantages of large size, remarkable 
strength and light weight. Douglas fir 
plywood is easy to handle and easy to 
work with any type of tools. Plywood 
1s split-proof, puneture-proof, 


edges without splitting. Plywood can 
be jigged to intricate designs, bent to 
pleasing curves, given any finish 
quickly and easily. And because ply- 
wood is engineered for strength, your 
signs will /ast... your displays can be 


information, write the Douglas Fi 


Plywood Association office nearest 


you: Tacoma Building, Tacoma 2. 
Washington; Daily News Building. 
Chicago 6; Shoreham Building. 
Washington 5, D.C., 500 Fifth 


Plywood holds nails or serews at the used over and over again. For full Avenue. New York City 18. 


Exterior-type Douglas fir plywood is 


For Outdoor 
Signs... 
EXTERIOR-TYPE 
Douglas Fir 
Plywood 


manufactured with completely water- 
proof phenolic resin adhesive, especially 
for permanent exposure to weather, water 
or abnormal moisture conditions. Long 
used for the exterior siding of homes 
and commercial buildings .. . for building 
boats and railroad ears... Exterior-type 
ply wood has, as well. an enviable record 


for outdoor signs of all kinds. Several 





appearance grades are available. For most 
PLYSHIELD will be 


the grade which has one 







EXTERIOR-TYPE 


Douglas Fir Plywood 


PLYSHIELD 


RADE A 


sign applications, 





most versatile 
face suitable for finishing. Other grades 
Striking outdoor signs of every size—signs 
that are easier to build . . . signs that catch 
. signs that last 
you plan with Exterior plywood 


ot Exterior are available for uses where 


DFPA INSPECTED both faces are to be finished. 


the eye.. will be yours when 


This versatile. durable material is avail- 


For Displays 
and Fixtures... 
INTERIOR-TYPE 
Douglas Fir 
Plywood 


thle in several appearance grades ideally 
Smart, modern, attractive interior display fix- 
tures, signs, window backgrounds, shelving and 
oll are easier to plan with 


suited for interior display work. For such 
PLYPANEL will be 


useful. PlyPanel grade of Interior-type 


rack material ipplications, most 


Interior-type Douglas fir plywood 
i plywood has one face suitable for finish- 
ing. Most popular thicknesses are from 


stock 


grades ire 


i” to *4”. Several widths and 
Other 


uses where both faces of the panel ire 


lengths available for 





Douglas Fir Plywood 


PLYPANEL 


Rad 
imTenion ~ TYPE 


to be finished, 


eee 








= “ 


~ 


i fl Douglas Fir 
1) PLYWOOD 


A LARGE, LIGHT, STRONG, REAL WOOD PANELS 


DOFPA 
INSPECTED 
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young enough to compete actively 
with the young blades of today. 


After 20 years of use, a varsity type mannequin 
came back to us to be refinished. The customer 
thought it was still good enough to carry the ball 
in this present day merchandising game, and be a 
credit to his display team. We feel this is a fitting 
testimonial to the workmanship and “‘datelessness” 


of Barrango mannequins. Be sure to look them over. 


BARRANGO 
MANNEQUINS 


579 MARKET ST. e SAN FRANCISCO 5 








AN OLD GUY--STILL YOUNG 








B. A. JACOBS CC 
841 S. Los Angeles St 
Los Angeles, Calif 


ART R. COHEN CO 
810 Penn. Ave., Pittsburgh, Penn 


CRYSTAL FIXTURE CO 
226 S. Wabash Ave., Chicago, Ill 


SEGALL AND SONS 
932 Arch St., Philadelphia, Penn 


NOEL POOL 
220 East Second South St 
Salt Lake City, Utah 


ART PRODUCTS 
1425 Broadway, Detroit, Mich 


SAMUEL C. DUTCH & SON 
928 Biscayne Blvd., Miami, Florida 


ARTHUR EISEN 
42-42 Ithaca St., Elmhurst, N. Y 
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a 
roll 

of the 

drums aN 







a 
blare “ 
of the 

frumpets 








and Magnani unveils his 
new high-style mannequins! 


ae 


They're as new as tomorrow, as lovely as a song. 
They blend beautifully with high fashions, to make 
your windows a symphony of dramatic attractiveness. 
And they'll boost your sales to a new high note 


that’s sure to be music to your ears! 


that really figure ... in sales” 


magnanit mannequins 


236 West 40th St.. N. Y. C. 


“figures 


Chez Magnani will have open house all during the month of December, to fete his new dream girls an¢ 
those other Magnani adorables. Come in. See ’em and reap! 
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In Room 723 
New Yorker Hotel 





during 
Dec. 11-15 a Ly oe 
eee eee 3 Showing the New Corridor Mirror Window with Grass Floor 
d Spring Setting. An Ideal M in Window. No wind 
AMAZING ; 2 “ “once ea al for this unit. ican inniieaans 


1950 ! 
SHIPMAN RELEASES } 








The Corridor Window 


The Sunken Garden 


Same as above with two small trees to indicate the reproduc- 


@ 
Amphitheater Window tion possibilities of this mirror creation. Of the four repro- 


ductions of the white tree you will note one appears in a 
corridor on the extreme right. 


Get the facts 
on the 
ONE, TWO and FOUR 
YEAR 
FRANCHISE PLANS 


<4 FREDERIC 
a SHIPMAN STUDIOS 


View of one corner ONLY of the Sunken Garden. Note the in- 
numerable corridors and grottos which make this mirror miracle the 512 Fifth Avenue 
most beautiful window creation ever presented to the Display 
World, covering a visual area of more than two acres. New York 18, N. Y. 
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(on rm + 





& Don’t forget 





N.A.D.1. MARKET WEEK 


DEC. 11, 12, 13, 14, 15 


At the Hotel New Yorker 


What's new in the display industry? Display directors and key personnel 
will find a wealth of new material and ideas awaiting them during Market 
Week. Plan now to attend. 


PROGRESSIVE 


of DISPLAY INDUSTRIES 


MERCHANDISE II East Walton Place, Chicago 11, Ill. 
PRESENTATION 


NATIONAL ASSOCIATION 
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NEW YORK e DALLAS e PASADENA ee SAN FRANCISCO 


AND NOW 


HICAGO! 
MADISON 


America's Largest Manikin Refinisher 





ANNOUNCES A NEW FACTORY AT | 


1125 WEST LAKE STREET, CHICAGO 


MADISONIA CRAFTSMANSHIP AND DISTINCTIVE WIG STYLING. 
PICK-UP AND DELIVERY WITHIN 150 MILE RADIUS, OR CRATES 
FURNISHED FOR SHIPMENT TO OUR NEAREST FACTORY. 


“FACTORY -ON-WHEELS” 


Now Touring 


MISSOURI 
KANSAS 
NEBRASKA 


MADISONIA 


1125 WEST LAKE STREET 
CHICAGO 7, ILLINOIS 







Send details of your services 


NG cin ciawamamneans 
ADDRESS. ..... 


EO 


GEG ee ONUIEY 6 ois wegen ac eon daccauaanaews 








NUMBER OF MANIKINS.............. a 


Se aeaeeeveaneeeceueeeeeeee25, 





EMR s 96 ola neo wa nie Siw ane 

















A display sensation wherever used. Beautiful 
background scenes, approximately 100 inches 





high by 210 inches long . . . actual photographs 


Design’ He. 8 of outstanding scenes reproduced on fine, soft, 


TROPICAL BEACH SCENE close-weave rayon crepe. Durable, sunfast, can 
In Tones of Green be washed or dry cleaned. Furnished in four and 
Five Pamels.......cccccccccees $75.00 five panels, each 42 inches wide. All prices 


include drape boards for easy installation. 


BRAND NEW 
SUBJECTS FOR 


SPRING and 
SUMMER 


DISPLAY NEEDS 


No. 7 ARC de TRIOMPHE (Paris) 
No. 8 TROPICAL BEACH SCENE 


No. 9 STAIRWAY IN GRAND OPERA 
HOUSE (Paris) 


No. 10 CHERRY BLOSSOMS IN 
WASHINGTON, D. C. 








STAIRWAY IN GRAND OPERA HOUSE (Paris) 


eoeeeeeeeeeeeee 
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Always New... Always Orign 
Always Makes Disya 


“PHOT! 
FAR. 


is the greatest dispRY 
originated in 


vs sft ; SEE THE ENTIRE 
n Deep Blue 
Four Panels, 10 ft. High ; $75.00 DECEMBER 






NO 
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DECORATIVE DISPit 
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iqnal... Always Effective... 
spays Stop Traffic... 


A RRIC” 


Used with tremendous success by leading stores 





utiful 
wen in every part of the country. They have pro- 
aphs vided an entirely new background technique 
a with tremendous public interest. They have been 
ni used for entire batteries of windows, for interiors : 
onal and for fashion shows and special events inside ARC de sa dha (Paris) 
rae the store. They are moderate in original cost ini Tienes 
and economical to use because they can be used eee ee $75.00 
again and again in many ways. 
| 
STILL AVAILABLE | 
The six designs previously announced are in 
cf strong demand and are still available: 
No. 1 RUSTIC WOODLAND — In Tones of 
Green 





No. 2 MOUNTAIN SCENE — In Blue 

No. 3 — WITH BROOK — In 
Blue 

No. 4 WOODLAND WITH BROOK — In 
Tones of Green 

No. 5 NEW YORK SKYLINE — In Rich Blue 
or Dark Gray 


: Desi No. 10 
N . _ gn ° 
A 0. 6 —, IN GREECE — In Rich CHERRY BLOSSOMS IN WASHINGTON 
que brown In Shades of Pink 
Order from your display jobber or ING: 56ers dcnseinearasnes $75.00 


write us direct. 








IRE|LINE ON DISPLAY AT SPRING MARKET WEEK 
SER/1-15 HOTEL NEW YORKER, ROOMS 636-637 


L A Y . Phone Evergreen 6-0400 
1 57-57 63d STREET, MASPETH, L. I., N. Y. 















“The Same Old Stuff?” 


Not this Spring! Bliss Display Corporation has 
designed a Spring promotional Display Line that 
is right in style and price because . . . 250 dis- ‘s 
play directors from small and large stores were 
questioned and told us what they wanted and 


what they could pay . . . before we designed 
this line. 

When you see us at 460 West 34th Street in 
New York during the week of December | Ith, 
you will not see the same old stuff!" 


BLISS DISPLAY CORPORATION 
460 West 34th Street New York 1 
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"LICO” DISPLAY FIXTURES 
Remember this Trademark! 


It is your assurance of the best in Plastic and Wood DISPLAY 


FIXTURES. PLASTIC LETTERS and SPECIALTIES. “LICO” 








can now boast of the largest and most extensive line of DISPLAY 
FIXTURES, with the foremost Jobber representation, “COAST 
TO COAST”. 


@ Over 500 Stock Items @ Sensibly Priced 
@ Expertly Manufactured - @Prompt Deliveries 





DISPLAYS 


At 


Visit us in NRDGA 
ROOM 729 CONVENTION 


HOTEL NEW YORKER HOTEL STATLER 


MARKET WEEK New York City 
DEC. 11 to 15, 1949 Space 73 


JAN. 9 to 13, 1950 





LUSTRA-CITE INDUSTRIES INC. N. Y. 


Reg. U. S. Pat. Off. 








Look to “LICO” for the Newest in Display Units that help you sell merchandise. We 
solicit your inquiries for special custom requirements. Send for our complete catalog. 


LUSTRA-CITE 225 WEST 28th STREET 
INDUSTRIES, Inc. NEW YORK 1, WN. Y. 
































THE DISPLAY WORLI 
“SPOTLIGHT IS Of 





HERE’S AN EVENT YOU WON'T WANT 
TO MISS! IT’S OPEN HOUSE AT 
g GRENEKER AND VISUAL, TOO...AT THEIR 


NEW INSPIRATIONAL SHOWROOMS AT 


( 
H 715 FIFTH AVENUE: 
x N Q) (vj iV WABI OP-N Ul slot MeolagohZ-1o MoM d-lalol-ai0) 
\ | 


variety of promotional displays 


designed by Craftmasters, of Los 






laws G> 


Wale [te MolaleM ol (ol0hy-Wmilale[-1al-melale! 


other forms by Forms by Fernand, 


ee ai 
PL Inc. You'll see new, pace-setting 


creations ro} am he do) © MI o [do] nate iie 


( \ / Me sales-stimulating accessories! 


TTo FIFTH AVE. 


€ aflnasters, Fos Angeles .. A000 fromAional bifita Yy 


Poms ty tornand... Miarse, fingerte, foundation and MUN Y LL fee 
a ¢ Cc 


| 





Cia 


olays 
f Los 
mel ate! 
ol aleoy 
tting 
ale hie 


ries! 





= a 









—a whole sertes of GQreneker exctustre ensenttes tn loveliness! 


NEKER] GRENEKER CORPORATION 


GRE 


Manikins designed for 
charming fashions of 


1950! 


Gentle, deftly moulded 
lines that cleverly accent 
every gesture, every 
costume! 


The secret of the whole, 
delightful transformation 
.. It’s the GRENEKER 
(en © WkOnen amen GOR, Beem 7: 


sure to see it! 


RENEKER! 


Come see.a dteine collection of 1950 Fashion cliucard Mantkins 


* OPEN HOUSE * 


You are cordially invited to OPEN 


S HOUSE at our new showroom and to \ 

: ne GRENEKER FASHION AWARD MANIKINS, 

= AVENUI 7 

: HIGH FASHIONED MISS FIGURES, JUNIORS, . 





._ » 




















TEENS & SUB-TEENS, EXCITING NEW MALES, 


a CUTE AND FANCIFUL cmonen 











719 FIFTH AVE. 


Betioven fifty VULLL and fly NAYS/, 
BWo'tll te looking fe vcard lo DOANG YA. 











DISPLAY WORLD 


—Sidney Ring, display director of Saks-Fifth 
Avenue, New York City, and typical examples 
of the work of his department— 


that fashion makes 
individual on it, a 
finished per 
members on the 
That 


looks 


display in 
staff, 
achieving the 


Handling 
the display 
vital 
rormMance 


each 
factor 1n 
There are 17 
display staff at Saks. 

cludes. Mr. 


position as 


number in- 
Ring, who upon his 
that of the theatrical 
the person who sees the overall picture and 
the full job. 


is composed of a 


director 


1S responsible ro! 
Mr. 


group of key 


Ring's department 
specialists in the 
According to 


pe ople or 
Various 
him the 


phases of display 


good display job 


success Of any 


depends upon the department's personnel, 


who do the actual work of setting 
good display 


for those 
up the arrangement can kill a 
idea. 


With that 


personnel for 


thought in mind, new display 


Saks are trained on the job 
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Coordination Is The Keynote 


New 


Man 


Fitth Avenue, 
handled after the 
production, with the 


ISPLAY for 
York City, 1s 


theatre 


Saks 


ner Of a 


windows and interior areas interpreted as 
the stage. Sidney Ring, display director for 
Saks, says the store display is set as on a 
stage, but differently from the theatre because 


in display the show is out in front, closer 


to the audience Every part of the equip 
ment used for a stage production is, In a 
manner of speaking, artificial since the 


purpose of it 1s to create an illusion. Where 
enhance 
itself is 


that dis 


as with display, the purpose 1s to 
and sell merchandise 
j 


oncrete and 


which in 


real—which means 


down to earth 


pia\y iw more 





in the “Saks’ way,’ as Mr. Ring calls it. 

As a preliminary for a new display 
setting tor Saks-Fifth Avenue the. staff 
artist interprets the principal — idez in 
sketch form. By and large, the properties 


to be used for a new display are executed 
Saks’ display department designs 
then the 


or manufacturing job is assigned to those 


outside 


its Own pr yperties, construction 


display firms which can best handle the job 


in question; they are chosen according to 
the medium to be used, past performances, 
and the like 

The staff fashion coordinator chooses 


the fashions to be shown in a given setting, 


making a selection of the major goods for 








coordinating the 


the ensembles and_ then 
accessories. 

Mannequins to be used for any particular 
group of displays are selected to fit the 
part. This might be called a casting of 
mannequins, as one might cast a theatrical 
production. But with Saks display the role 
depends upon the shown 
Does the garment 
sophisticate : 


costume to be 
need the 


Must the 


ingenue? The 
‘heroine’ be dra 


matic: 

When it comes to the actual arranging of 
the display, those on the staff who handl 
or ‘set’ the 1dea have been chosen for thet! 
ability to work with the merchandise. I 
other words, persons who are capable 


treating merchandise with a creative tec! 


nique, handling it as an artistic medium 
an artist uses paint. 

Others on the staff have been select 
especially for their mechanical bent, t 








~ aaa 
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with the mechanical problems arising 


properties and lighting 
e whole must be a coordinated job, with 


I 
t the assignment Mr. Ring believes 


erson responsible for his particular 


quires the proper tools of personnel to 


ve a good display 
cause Saks 1s high fashion and_ sells 
women's, and children’s apparel, eacl 
requiring a different technique in hand 
and displaying, Saks has specialists fot 
it those divisions on its display. staff 
other important part otf the finished 
ction is the window card \t Saks 
is regarded as an integral part ot the 


ng, and must be coordinated in every 


with the overall display 


ghtings are an extremely important iten 


final setting of Saks display. Colored 
1S plaved onto the backgrounds, orten 


as a prop. Merchandise is high 


DISPLAY WORLD 


—Simplicity of setting usually characterizes 
Ring's displays, but he does not hesitate to go 


to other extremes for a given effect— 


lighted, with care given not to produce a 
false color or texture impression. Mr. Ring 
stresses the fact that ight must be handled 
tactfully, so it will not “fight the garment”. 

There are 31 street windows in the main 
Saks-Fifth Avenue store, and all of them 
are considered important. Each receives the 
same type of display treatment, for as Mr. 
Ring points out “there are no side windows” 
at Saks. Each one has the same amount of 
thought given to its display regardless of 
its location. Most of the windows are 
changed once a week during the season, and 
less often through the summer months 

Mr. Ring feels the further in advance dis- 
plays can be planned, the more effective they 
will be. In August he was working on the 
displays for his Christmas windows, which 
will go on view about November 19th or 


isplay 


20th. Generally the Saks’ Christmas win 
dows remain in place tor approximately a 
three week period, then they are replaced 
by displays of cruise and southern resort 
wear. 

After a new display has been arranged in 
Saks’ windows a listing 1s made of all mer 
chandise shown. A copy of this lst, giving 
full detail as to color, price, location, etc., 
is distributed to each department of the 
store. Here it is posted so that department 
personnel may know exactly what is on dis- 
play at any given time and be able to 
answer customer queries concerning such 
merchandise. A note at the bottom of the 
listings advises the various departments to 


29 





By CLARA BALDWIN 


call the display department for any addi 
tional information they may need, and _ the 
display department's extension number ts 
given for convenience. 

The Saks display department keeps othe 
valuable records, including an _ inventory 
record of its stock pile Oot properties. It is 
one of the duties of the display director, M1 
Ring feels, to watch the expenses of his de 
partment. He says it is well to maintain a 
good housekeeping program in the fixture 


and property rooms The inventory 


properties includes a listing of those items 
which would be costly to rebuild. By hold 


ing such properties he finds much money 


[ ¢ mwifiluwca i page os | 
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Los Angeles Display Spotlight 

OW that back-to-school promotions with papier mache flowers dry-brushed in ligee stood at one end of the window, 

are safely out of the way, Los An gold. Red, green and blue spots were used while on the other side was an arrange 

geles displaymen turn to another in the light-well at the rear of the window ment of lingerie and luggage. The reader, 
autumn favorite subject—the autumn bride to highlight the background and add depth “The Bride Had a Budget. She went to 
At the May Company-Crenshaw, Display to the display Each window displayed a Ohrbach’s for her lovely bridal lingerie.” 
Director Robert Rough used the theme different group of merchandise, and_ the “On the Day You are the Loveliest’” was 
“On the Day You're the Loveliest” for his copy on the reader, of course, referred to the title of the fall wedding series done by 
fall wedding series Rough used a gold the merchandise in the window. For ex Display Director Stanley E. Thompson at 
metallic flecked drapery as a background ample, one of the windows showed a bride The May Company. (Third illustration) 
for a lovely lace wedding gown At the dressed in a white satin gown with a lace \ band of highly decorative wallpaper 
right as an added touch of elegance was a trim. Two bridesmaids, one in green, the attached to risers curved around the back 
large crystal chandelier The very sim other in red, were standing at one side of of the window Artificial leaves, matching 
plicity and restraint of this display, seen the display. The copy read, “The Bride the soft olive green of the wallpaper, formed 
in the first photograph, as well as the Had a Budget. She went to Ohrbach’s for an archway at the ceiling. The copy was 
lighting emphasized the quality appeal of her lace-trimmed white satin gown.” An written in white across the wallpaper. Walls 
the gown displayed other window featured bridal lingerie. A and floor were beige, and the lighting was 
At Ohrbach’s-California, out on Wilshire single mannequin dressed in a white neg green and white—making a pleasant accent 
boulevard’s Miracle Mile, Display Director for the lace and satin bridal gown displayed 
Bill Meisner did a series of fall bridal Sepia blow-ups of a book of Currier & 
windows entitled “The Bride Had a Budg- —Upper left, by Robert Rough, May Company- Pat tease as the background and 
et”. The background was a moss green in Cronthew. mpeg Spper sinter sihenadl ora th main prop for a series of “Once Upon A 

6 a. Ohrbach's-California. . . . Lower left, by shat, tallas . vere 

all the windows of the series. The main Stanley Thompson, The May Company... . Time” windows done by Display Director 
prop in each of the windows was a large Lower right, by Paul Smith, J. W. Robinson Paul Smith at the J. W. Robinson Con 





wooden frame painted gray and decorated Company— pany. The windows were designed to pro- 
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Once Upon A 





Win ows on “Jungle Colors”. 
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Fall Weddings 


“Once Upon A Time” 


Cole of California, and 


ote the fashions 
reated by Smith 
lid his usual outstanding job. The blow 
book as 
page and 


form of an 
the print on one 
ipposite page cut out to 
for the mannequins 
Time” clothes 
described as 


pP was in the open 


ictured, with 
serve as a 
wearing the 
complete 
“pantalets.” 


what Smith 


\ all tree in the center of the window 


eaves made of the same gingham as 
\ small doll, 
d in an old-fashioned pinafore, was 
ed on one of the Foliage 
| the giant book served to set it off 
the background. The reader, 
carried the name of the manufacturer 
e title of the fashions, was made of 
it letters set against a panel covered 
print matching one of the dresses. 
’r was much itn the limelight at Robin 
when Paul Smith did a bank of five 
Smith 
1 jungle vines with clusters of large, 


tor some of the dresses. 


branches 


which 


used 
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fHowers and leaves as the 
birds and 
The leaves, flowers, 


typically 


main 


tropical 
prop lropical monkeys 
cavorted in the foliage 
birds and monkeys were all made of alumi 
num and painted in bright jungle colors 
picking up the colors of the featured ap- 
parel 
Smith 
window for the 


turned out an_ interesting 
“Charm” magazine 
In the background were two doors, 


also 
recent 
contest. 
half-open, through which could be seen an 
outline map of the Western 
The doors were labeled “Charm” and were 
with a photomural 
scenic spots throughout the world and the 


hemisphere 
covered 


montage ot 


names of faraway places. Two mannequins 


were used one of them evidently es 
corting the other through the doors. On 
the floor were cut-out letters reading, 


—Upper left and right, by Paul Smith. 
Lower left, by Bill Meisner. . . . lower right, by 
Robert Rough— 
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Se Omit HSL DIE 


eS RS LODE I ES. 


By JOHN L. COONEY 


“Through These Doors Pass The. Best 
Dressed Girls In The World.” 

“Touches of Autumn” was the name se- 
lected by Bill Meisner for an autumn series 
at Ohrbach’s-Calfornia. A large glass fibre 
fabric, hung with parallel vertical strips of 
brown served as the back 
ground. The strips of greenish 
white glass 
leaves stenciled on them to add to the fall 
feeling. In the foreground an 
glass shape, mounted on a deep cocoa brown 
grained held millinery heads 
wearing the latest in fall hats. The baffles 
shadow- 


cocoa fabric, 
exposed 
wine colored 


fabric had deep 


abstract 


wood base, 


at each side of the window had 


them for 
gested accessories. 

At the May 
Rough used huge clusters of gigantic fruit 
as the main prop in windows and interior, 
here. The colors of the fruit 
matched the colors of the Spanish Main 
group mentioned below. Flowers and foli- 

[Continued om page 114) 


boxes cut into displaying sug 


Company-Crenshaw Robert 


as shown 
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Make 


N our first article we discussed the funda 


mental rules of store and showroom 


design 
We purposely disregarded all difficulties 
stemming from monetary or structural ob 


stacles In this Way \e were able to explain 
obtain — the best 


indet the best 


1Iow to possible results 


circumstances 


possible 
vhere financial matters and physical handi 





aps of the property were not a matter ot 


onsideration 

Our second article deals with the aim to 
create the best possible results under ad 
verse conditions 


Wi shall basse our 


suggestions on the 


issumption that certain disturbing archi 
ctural features are not removed by costly 
mitractor \ irk, but are used as thre back 


advantageous display structures 


we might mention that readers 


\nd here 
DISPLAY WORLD are cordially in 


( 


ted to se their own design problems 
solutio We shall be glad to answet 
ae = os 
{ Ss —_——s —— 
\\ — 
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—Here the narrow, confusing entrance to the 

small store has been transformed into a con. 

venient entrance; the whole facade is now 
inviting— 


them as long as they pertain to decoratio, 
and not to engineering. Of necessity, thj 
offer has to be limited to one problem ¢ 
each store, the solution to be offered th, 
store at no charge. Problems should } 
addressed to DISPLAY WORLD, Cinci: 
nati 1, Ohio. 

As mentioned in our first article, whil 
the layman puts his problems regarding 
colors and furniture on the top of his 
agenda in considering treatment of a give; 
space, the expert solves the floor plan first 
Then when the person in charge has a 
approximate idea as to how to divide his 
where the different equipment 
goes, he can go ahead and view the next 
important f after the floor  plan— 


space and 


tactor 
namely the elevations; i.e., the walls and 


Out 


Virtues 





which inevitably 


the connected 


questions 
arise 

We have found from long experience that 
he will certainly run into difficulties which 
at first endanger his whole plan for beaut) 
and functionalism. 

These difficulties may take the form ol 
unsightly architectural carriers jutting out 
from the wall; trom free-standing columns 
in the middle of the room; from pillars in 
windows; in small windows which 
lighting, of 


display 


are not needed for display, 
ventilation. 


Now many of these handicaps can not be 


—Above, a clever way of transforming an un- 
sightly pillar into a part of the display. .. . 
Left, three small windows not needed for light 
or ventilation have been replaced at low cost 
with an attractive display space of greot 
possibilities— 
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ce to the 
to a con. 
e is now 


decoratioy 
‘SSity, this 
roblem ¢ 
ffered the 
should 

), Cine: 


cle, whil 
regarding 
p of his 
rf a giver 
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beauty 
form ot 


ing out 
columns 
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—Eye-sores in the form of exposed pipes can 
many times be converted into display areas 


fre 
the 


alt 


of the type shown in sketch D-2— 


| without major architectural changes 
siderable cost. This means that we 
make the best of what we have- 
words, to do as the title of this 
suggests: Make decorative virtues 
architectural necessities. 
is take, for example, the problem ot 
all hall leading to store and apart 
as seen in drawings A-1 and A-2. 
are many small stores in narrow 
nd three-flight apartment buildings. A 
all with one door to the apartments 


t ahead and one door to the right, 
to the store, is cause for congestion 
miusion. Besides, there is no sym 
in the design of the facade. 
overcome these disadvantages we sug 
hat the hallway be partitioned off the 
ind that a separate door on the same 
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Of Architectural Necessities 


vith the store tront be reserved for 


enants of the apartments \ second 


m the other end of the building can 


nstructed without too much trouble or 
ise It will be reserved for the custo 


of the store, and will balance the 
the show window is now’ tramed 
» doors of the same design. 


come now to a common. problem 


listurbing pier in the display window, 


tured in sketches B-1 and B-2. 

a display window is marred by a 
hich supports the building at that 
lar point. The displayman finds this 
nuisance in every way. It interrupts 
ntinuity of his display, becomes a 
bing factor when the customer is 


ng at merchandise, and is unsightly. 


re are several materials which = will 
these piers adequately, so that they 
made an integral part of the display 
is seen in B-2. But simply covering 
ers will not do; they must be inte 
into the pattern of the display so that 
come a decorative feature and do not 


the impression of a disguised archi 


necessity Sketch B-1 shows. the 


efore its) transformation, while B-2 


two display units in wood, designed 
temporary form and arranged in a 
it suggestive of the old, ugly support 
consider next the problem of three 
vindows opening on a dark alley, o1 
ise not needed for light, display or 
tion in their present form. Refer to 
s C-1l and C-2. 

ently such windows are tound = in 
their original) purpose—ventilation 
heen made unnecessary by air con 

[Continued on page 84) 


running fluorescent fixtures covered with 

d glass panels alongside exposed beams, 

effect of the low ceiling is completely 

>d by the feeling of light and spacious- 
ness created— 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


DISPLAY WORLD has arranged with this well-known firm of designers to 
answer, gratis, specific problems as outlined in the accompanying article. 
Problems involving engineering can not be included, and the authors of 


this series of articles of necessity limit the questions to one per store. 
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N a bank ot windows at Carson | irie 

Scott & Co., Clement Bradley, display di- 

rector, adroitly implanted in the public's 
mind the fact that the store is fashionably 
linked with two great designers from France 
and America. A _ photograph of the Eiffel 
tower, representing France, one of the Clirys- 
ler building, representing America, and one of 
Carson’s own buildings were arranged on the 
hackwall in the formation of the three squares 
that contain the firm’s logotype. For an extra 
French fillip the squares were secured by 
three gold, plaster fleur de lis. The illustrated 
display from the series shows the mannequin 
posed on a black dais so as to emphasize the 
design feature, in this case the floating panel 
featured in Jacques Fath’s new American 
collection for fall. In the series a shaded 
light such as those used on cutting tables in 
couturier shops was suspended from the ceiling 
over a fashion sketch of the model shown 
along with copy explaining the fashion notes 
These sketches were supported by a low riser 
draped with a length of the designer’s fabric 
and tucked in its folds were scissors and 
other dressmaker’s tools. A small copy card 


Spreading 


at the opposite side was employed to tie-in 
Lentheric’s ‘“Repartee” perfume with fashions 
of French and American design. 


Period styles in the modern manner formed 


the keynote of four consecutive windows at 
Marshall Field & Co. under titles directed to 
personalities. Copy cards hung on a celadon 
green backwall personalized the displays as 
“You play a sophisticated role — dress the 
Part”; “You're the tweed type—dress the 
part”, etce., and were glimpsed through pro- 
sceniums painted black on pale gray. The 
second photograph suggests an Early Amer- 
ican mood for the tweed type and shows an 
Early American chair tilted against the pro- 
scenium that is angled from the top of the 
glass toward the backwall at the floor level. 
Another proscenium parallels the glass and 
before it a bird cage of Pennsylvania Dutch 
design is filled with white straw flowers and 
bittersweet. The floral arrangement also 
adorns the angled proscenium. Display at 
Field’s is under the supervision of John Moss, 
director of design. 


For the introductory offer of Lentheric 
‘“Repartee”, Clement Bradley, at Carson Pirie 
Scott & Co. keyed his theme to a night of ele- 
gance. The architectural backdrop was a 
doorway that opened on to a stone terrace, 
revealing a midnight sky studded with stars 
that spelled “Lentheric”, the subject of the 
promotion. Two guests were about to be 
seated at a table covered with white lame cloth 
shot with gold. The table was set with 
champagne glasses containing perfume bottles, 
and a Victorian crystal and bronze vase of 
fresh white roses that were replaced daily. 
The feminine guest wore a gown of Empire 


green velvet created by Carson’s for the 0 


—Above, by Clement Bradley, Carson Pirie 
Scott & Co. . . . Left, by John Moss, Jr., 
Marshall Field & Co.— 





NO 


S 


cas 


seal 


tois 
Wa: 
the 
pla 


thi 
wh 
sto 
rea 
tur 
ete 

in 


vis 


pe 
st 
at 


In 











rson | irie 
display di- 
le public's 
ashionabh 
m France 
the Liffe] 
he ( rys- 
ind one of 
red on the 
Ce squares 
r an extra 
‘cured by 
illustrated 
nannequin 
hasize th 
ting panel 
American 
a shaded 
tables in 
he ceiling 
lel shown 
ion notes 
low riser 
r’s fabric 
sors and 
copy card 


to tre-in 
fashions 


r formed 
idows at 
rected to 
celadon 
plays as 
ress the 
ress the 
igh pro- 
y. The 
Amer- 
1OWS an 
the pro- 
» of the 
or level. 
ass and 
a Dutch 
ers and 
nt also 
play at 
n Moss, 


entheric 
yn Pirie 
t of ele- 
was a 
terrace, 
h stars 
of the 
to be 
1e cloth 
‘t with 





bottles, 
vase of 
| daily. 
Empire 
the oc- 


Pirie 


Sri. 


NOVEMBER, 1949 


—Right, by Clement Bradley. . . . Center, by 
Som H. Kaye, for Kaufman's. . . . Below, by 
Harry Meyers, Bond's— 


casi the lush fabric being repeated for the 
seats of two little gold chairs. 

On the floor of alternating squares of tor- 
toise shell and gold, an antique wine cooler 
was filled — not with champagne — but with 
the featured perfume. Nearby a banner ex- 
plained that the setting was based on a saying 
of Oscar Wilde: “Never give a woman any- 
thing she can’t wear in the evening.” Tall 
white tapers, that were kept burning during 
store hours, picked up the white accents. Copy 
read: “Subtle scent to underscore your au- 
tumnal mood. Lentheric’s compliment to the 
eternally feminine” with “Repartee” inscribed 
| 


In gor 

An effective means of partially closing a 
visual front was employed by Sam H. Kaye 
& Associates for the opening of Kaufman's 
new women’s specialty store at Milwaukee and 
Diversey avenues. The window area (fourth 
photograph) which is a continuation of the 


In Chicago 


selling floor was enclosed with a high rising 
papier mache prop, finished with a tortoise 
shell design. Its flowing lines were punctu- 
ated with garlands of grape vines of wine and 
chartreuse, brushed with copper and gold to 
instill a fall feeling. Straw, amber, and pink 
highlighted the structure in space that  per- 
mitted an interior display as well as restrict- 
ing the field of vision from the sidewalk. To 
vary mannequin height, one was _ positioned 
on a round black riser spatter-dashed with 
copper and gold. 


lo introduce Bond’s new “Constellation” 
suits and coats Harry Meyers, display man- 
ager, turned the large tower window, reserved 
for men’s apparel, into a scene at a busy air- 
port. The backdrop was an oil painting of a 
“Constellation”, White plastic airplanes that 
hung from the ceiling, a regulation hostess 
uniform, and a baggage truck were loaned by 
rrans-World Airlines for the exhibit. The 
truck provided a means to display the store’s 
luggage and the white gravel, spread over the 
carpeted floor, gave realism. All mannequins 
wore boutonnieres of tiny plastic airplanes 
The copy, “Come and meet Bond’s new ‘Con- 
stellation’ suits and topcoats; stresses a new 


tal in styling, new patterns and weaves 
tor men who could afford to spend more but 
don't have to” explained in detail the salient 


feat s of the promotion. 


Five windows were used by J. Boghosse, in 


an itumn Fantasy” that depended on the 
brilliance of fall colors for a realistic showing 
of fur-trimmed coats. The display unit in 
these windows was constructed of a cylinder 
Vast brown sponge rubber in which ruscus 
and sheaves of wheat in rich reds, burnt 
ray and gold were held in place by insert- 
ing tem through the spokes of a gilded wagon 
wh Papier mache ducks glided through 
the ndows, winging their way to nowhere 
but viding a seasonal interest. 


[Continued on page 64] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Two units make up this womens 


wear display. It | YDpealina to the eye anda the 


é electea Tor the bpackarouna. A mal! 


IT I€ tree is also snown and strikes Q decorative 
+ +} ene. M mneaquin s seatea n tore 
1. A touch Teary orina seems fT permeate 
WSPpIay. LOrdQe DY ra NOwWFl if )W 
' ; 
- 











Arrangement: n tt Valentine Jisolay severa 
nt mbine to torm a sinale nit. Arranae 


Properties: Hosiery be me 1 pot ir gitt iten 


ylentine Va na th Yicnla Yive + cy 
Vay a } } { 


vO } play V é ) 
T Meart Ina Tiower ¥e rate the } 
1 STOCK ry ye placea at interesting 








Arrangement: [This womens tur ja 
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KET AIsSplay 


: > : : 
sIStS OT Two Units, pleasingly arranged. 


Properties: The beautitul white plum 
in tree fashion and make a very 


-ontrastina backaround to the fur | 


: 1 a ' 
Tne mannequins. These ttle ;acke 


es are arranged 


attractive and 


ackets shown on 


early spring days and help to enhance suits or the 


tirct sorina print 
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_|COMING UP 


Arrangement: Iwo units are notea 
becial tie promotion. Merchandise is limited ana 


neatly arranaed, keeping the window unclutter 


Properties: An oversized pair ot spectacles serve 
to display a group of ties. Others are grouped at 
the right and large copy card is shown in lower 


foreground. Caption copy 


eye-appedi. 





Arrangement: [his Lincoln memorial display co 
ts of three definite unit 
led 
aa Properties: A bust ot Abraham Lincoln is displayed 
7 5 tall pedestal. On either side are shown man 
the ns in aroups of two, wearing top coats. It | 
the end-of season sale and copy card in lower Tore 


na aenotes 7 VIS. 








Arrangement: This mens Valentine s Day shirt dis 
play consists of several elements forming a single 


nit. Merchandise is neatly arranged. 


Properties: Special Valentine's Day shirts are af 
tractively arrangea around a cara bearing the 
caption ''His Heart belongs to Arrow. An arrow 


is thrust through the brand name. The two shirts 


; 


< 
Pa 


shown above caption are on forms with ties 


o 


ter 
a 


attached. Small copy card is displayed at lower 


left. 
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ie tity % 4 


} ae Wht oot 


Just Around 


ITH display thoughts turning to 
early spring, this group from the 
1949 season is of particular interest. 

Leading off is a display by Martin 
Polaski, display manager for Mawson De- 
Many Forbes, Philadelphia. Here a natural 
color rattan frame was used around the win- 
dow as a frame, with the addition of palm 
leaves of green. Aqua-colored bamboo 
screens were employed, and natural color 
straw mats were placed on the floor. 

Immediately above is a candy display by 
Gloria Winnige, Maison Blanche Company 
New Orleans, where Emile Alline is display 
director. Featured were heart-shaped boxes 
of chocolates for Valentine’s Day. Love 
birds were shown sitting on top of a white 
wood house displayer, and the background 
was draped with white satin. Red satin rib 
bon and heart-shaped doilies completed the 
setting. 

For a display of spring suits by Kay Saks 
of Calitornia, Tom Thedford, display dt 
rector for Miller Brothers Company, Chat 
tanooga, used ornate birdcages of lace, 
suspended by a lace ribbon. Spun glass and 
natural bamboo poles showed up in good 
contrast against the background of dark 
seamless paper. 

The last photograph on the same page 
shows a display by Frank Vermilye, display 
director for Foley's, Houston. This large 
corner window has the sidewalk cafes ol 
Paris as its theme. Painted scenes of Parts 
on seamless paper form the main back 
ground, while the table and chairs were 
placed in a cobblestone patio. Black dresses 
were the principal merchandise, and_ the 
greenery growing through the small steel! 
fences suggested the final touch for an earls 
spring, 

Foundation garments were shown by Del 
Le Sage, The Crescent, Spokane, in a ratta! 
shadow-box and on a form leaning against 
one panel of a screen. Pastel tinted branches 
were bare except for a few blossoms scat 
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The Corner 


tered here and there as seen directly above 

In the next display, by Gardner W. Ruth 
erford, Frances Shop, South Bend, coordin 
ated accessories were shown in and about a 
shoe-trunk placed in a garden scene of 
growing plants and shrubbery. 

Guy Greenamyer, Jr., at that time di 
rector of visual merchandising for Henry’s, 
Inc., Wichita, did the Valentine Day win 


dow seen next. The window floor was ot 
light gray felt, as was the facing for the 
ilow-box heart opening. The box dis 


er was in gray felt, with a bright red 
therette top. Background for the window 
done in bright red leatherette as a drape 

with deep folds. Gold wire cord was 
tched across the opening, forming shapes 


liamonds crossed with small red metal 
rts to give a tufted effect. Light gray 
rts with gunmetal gray satin neckweat 

gray and red tone figures were the 


chandise units displaved. The manne 
wore a light gray shirt, gunmetal gray 
light grav flannel slacks, and_= gray 

shoes Gift boxes were covered in 


} 


doeskin paper, with red satin ribbons 
ally unusual for an Easter window 1s 


al display pictured; it is by Louis A 
ks, visual merchandising director fo 
White House, San Francisco. Instead 
ing to the ordinary bunny and Easter 
theme for Easter, Banks took the idea 
the spring a young man’s fancy lightly 
to thoughts of love” He selected five 
us romantic characters—Romeo, Casa 
Sir Launcelot, Robert Browning, and 
\nthony. Special figures were made 
r the series of displays, and authenti 
tumes were provided for the period in 
h each man lived. 
oweards, instead of featuring merchan 
carried a quotation from each of the 
men (Garments carried price tickets.) 
se displays remained in the windows for 
ximately three weeks and were re 


ed with a great deal of interest 
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S the weather gets cooler and people 


spend more time indoors, backgrounds 
transition, too 
shitt to 


with settings either 


in display make a 


From outdoor summer scenes they 


fall and winter interiors, 


in the home or around the town. Sometimes 


mannequins made of unusual materials are 


used to symbolize the changing seasons and 


successfully create a mood, being decora 
tive enough themselves not to require more 
than the help of good lighting and well 
chosen colors for a complete effect 

The advertising accompanying a recent 


Macy's “Accessory Bazaar” 
public to “Walk through Macy's 
and thousands accepted the in 
vitation to see at 


promotion for 
invited the 
windows” 
close truly 


Very range a 


amazing display 
make 


glass in 


this feat possible the 
one of the 
\t the far right, not 
flight of 


a painted row 


In ordet to 


Clitire plate Broadway 


windows was removed. 


seen in this picture, a small steps 


up to a sidewalk before 





round Variety Show In 
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1949 








ot small shops, with real shadow-boxes set 
into the merchandise. Thre 
adjoining included in_ this 


wall tor the 
windows were 
promotion 

John R. Foley, 


successfully employed the trompe l'oeil tech 


window display director 
nique to further the atmosphere of a Frencel 
street with stalls for prints and books. T 
border ot 


there gray 


eravel, roped off from the actual street by 


lend reality, was a 


Iron posts and metal chains. Colortul 
French travel posters were mounted 0! 
metal side frames and on partitions be 


tween the windows inside. 


in tubs, 


Clipped boxwood 
painted, gave 4 
The novelty 


some real, others 


feeling of the Paris boulevards. 


—Upper left, by John R. Foley, R. H. Macy & 

Co. .. . Lower left, by Winston Jones, Frank- 

lin Simon & Co... . Immediate left by Sidney 

Ring, Saks-Fifth Avenue. . Lower right, by 

John Robert Cobb, Bendel's. . . . (All photo- 

graphs by courtesy of Virginia Roehl, New 
York City) — 
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as painted; pink swags were draped 
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New York 


Whole thing was a drawing card 


no means incidentally, led the 


rs right into the accessory department 


store, which was the only way out 
one-way path. Once inside, the 
Was not disappointed. An abundances 
uch posters, big and little leaning 


kosts, tri-color ribbons, ete., all skill 


indled by Bud Rosen, head of interior 
created an atmosphere full of 
Havor 


ord & Taylor coats were shown in a 
suggested by “Fantasia.” a new shop 
third floor, dedicated to the ultra 
ssories and = etfts The background 
is if it may have been torn right 
the shop or possibly out of a huge 
as the upper edges were rough and 
iorward where the paper was slashed 
the back 


where a landscape of pale green and 


shadow-boxes appeared i 


Displays 


with gold light. 


By way of introducing 


quite exaggerated 
Natural wheat and 
woven in and out 
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—Left, by Edward von Castleberg, Blooming- 
dale's. . . . Center, by Louis Villela, B. Altman 
& Co... . Lower right, by Gene Moore, Bon- 


wit Teller— 


of a tree torm design cut out im the paln 
of each hand. Rust colored wooden chips 
covered the floor of the window and an ict 
blue curtain was chosen tor backdrop Tur 
quoise spots highlighted the mannequin’s 
costume of an off-white, very full belted 
jacket worn with black skirt and black 
accessories. \ second display similarly 
handled showed the hands with wrists o1 


the floor and fingers pointing towards the 


ceiling 

“Re-entel to. Winter Navy sO 
phisticate ot deep tones.” Phe repetitiol 
of forms in this display at Bloomingdale’s 
made it appear as if the mannequins wert 
part of the wallpaper, by posing within it 
The abstract wooden trees were flocked 
with navy and white, all | 
featured the accessory color, vellow, green 
ete This was one of a series of five win 
dows similarly handled with a= different 
featured accessory color in ¢ ich The wal 
finished in navy. red and white. had at 
unusual rippled, veined effect which added 
to the interest Display Director Edward 
von Castleherg placed a tew autumn leaves 
combining the accessory colors on the white 
floor so that they led from the copy to the 
figures in an angular path, in keeping wit! 
the lines of the trees 

\t Altman's, Display Director  Louts 
Villela introduced a symbolic figure 
winter that took the shape of a cold 
blustery giant White papier mache was 
air-brushed with blue to accentuate the 
folds of his tattered costume, which in 


} 


cluded a wind-blown cape and a wild wig 


of frosts twigs 
The mannequin in a mink coat, a “Master 
piece from the new Altman collection, 


j , Pa 
[Continued on page 76] 


By VIRGINIA ROEHL 


Virginia Roehl Studio, New York City 


with pink. — the 
four legs like a 
were hung on a 
Shoppers who lingered 
aware of an aura 
all This, the 


was featured 


left. 


as a new color was drama 
Winston Jones 


Simon's, with 


dappled fawns 


Natural raffia 
to the ground, 
with bleached 


backwall was tinted 


“Fashions from the 


Director John 


used cut-outs of 


size, these of 
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Youth Has Its Fling 


By E. A. WITTKE 
Magasin du Nord, Copenhagen 


ICTURED here are 
displays for a promotion of a rather un- 


window and indoor 
usual character—featuring displays which 
were the work of school children and which 
presented various merchandise connected with 
The entire promo 
tion was called “Youth has its Fling’, and the 
boys and girls concerned were actually given 
i free hand to interpret their own ideas. Some 


the younger generation 


supervision was afforded by an art-master, 


but this in no way influenced the conceiving 
ind carrying out of these ideas 


work 


seven. to fourteen years old and they 


Phe children doing this were from 
began 
y working with scale models on which they 
| Small 


everything being 


painted backgrounds. figures were 


ilso. constructed, subse 


quently made in full-size by the children 


themselves, which means to say that they have 


not only used paint and brush but also wood, 
rubber and metal. Everything was done col- 
lectively no one child was responsible for 
any single item. They also thought out and 
painted the text on the showcards, and wrote 
the price tickets as well. 

The whole affair was advertised in the press 
and the announcement was of course illus- 
trated by a drawing done by one of the chil- 
The display series created much stir 
and called forth smiles and witticisms from 
the public. As a means of general informa- 
tion, and so that no one should think that the 
window displays were the work of modern, 
abstract artists, printed cards bearing English 
and Danish text were placed here and there 
throughout the displays. 


dren. 


“Youth has its 
This window, and all children’s de 


English text was as follows 
tling 


Nord, has been 


dressed by local boys and girls between seven 


partments in Magasin du 


and fourteen. Their imagination has every 
where been allowed free play.” 

\s far as we have been able to find out, 
this is the first time in history that a similar 
experiment has been tried out on such a large 
scale and, we add, with such success 

Describing the displays pictured here: The 
first shows an indoor display in the boys’ wear 
department. At the upper right, the scene 
here is a staircase in school and a hall with 
walls; text, “Nice 
Center, a display in the 
down the pillar is 

Final photograph, 


its. 


may 


coat pegs on the hooks, 
hags and shooooes.” 
confectionery department ; 
written “Gingerbreadland” 
figures created especially to show girls’ hi 
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IThey re Here... for 1950 


A Most Up-to-date Range of 


LIFE-LIKE 
~ MANNEQUINS 


By Canada's Largest Mannequin 
Manufacturers 


Ladies - Kiddies - Men 
@ High styled hair-dos 
e Rubber hands 
@ Interchanging arms and hands 
e Interchanging waist fittings 
@ Light weight 
e Durable pressed papier mache 
construction 


® \eleokedeion a 


~.. 


Write for Catalogue 
Prepare Now for Spring! 


LET US SOLVE 
YOUR DISPLAY QUESTIONS 


* AND PROBLEMS 


ITEMS OF INTEREST 
All Rubber Blouse Forms and Glove Displayers 











NO MORE DURABLE 
CHIPPING OR LIGHT-WEIGHT 

BREAKING ~ 
. been 
) seven 7 
every- , 4 a ae 
similar $7.50 pr. - $7.50 pr 
. large BLOUSE FORM : oe 


$4.50 ea. 


» The 
=| MORGESE-SORIANO CO., LTD. sce 
| with iat “7 « TORONTO, ONT., CANADA 


on ks 
books, 


in the LIST OF OUR REPRESENTATIVES: 


lar 1s FAYE PERM DISPLAYS LTD., CROMWELL ASSOCIATED SALES MARK KEARNS KING AGENCIES LTD., 
graph, g Catherine St., E., 57 Charlotte St., 1703 Stephens St., 316 Homer St., Vancouver, B. C. also 
hats. M eal, Que St. John, N. B. Vancouver, B. C 326 Smith St., Winnipeg, Man. 





DISPLAY WORLD 











NOVEMBER, 1949 


Display, Decor Blend At Milgrim’s 


By DENNIS KASH 


PPROPRIATE decor as well as 


i display IS Of COUrse essent.al 


sale of quality merchandise, and 
Milgrim’s new store which opened recently 
in Cleveland both decor and display are em 


Phroughout the store display ts 


btle and im. good 


phas 7¢ d 
while the decor 


re laxing color S¢ heme 


taste, 
features a sott, blended 


vith a modern architecture which has— not 
carried to extremes 


of Milgrim’s, ot 


is divided into 


New England 


our large and 


windows 


, 
lar LOI 


approximately & teet bv & teet 


windows rT 


leasuUuring 


ire used tor general display purposes; the 


smaller windows at the extreme right ar 


] Iront are devoted excl 


store 


oe and muallinerys 


display 


Window usually based on a 
but effective theme, turther enhanced 


This is, how 


displays are 
simple 
by simplicity of execution 
necessarily an inexpensive sim 
\t the 


single 


ever, Not 


plicits opening of the store, for 


example, a mannequin wearing an 


evening gown appeared in each of the tou 


larger windows. Red velvet was used to 


cover background panels, providing a color 


—Upper left, part of the millinery department; 
note the figurine displayers on the tables, and 
the semi-candelabra wall displayers. . . . 
Upper right, the east wall treatment, showing 
mirrors, plants and display cases. . Lower 
left, smaller windows are devoted to millinery 
or footwear. Lower right, a typical dis- 
play in one of the larger windows— 


ful setting tor the displays without distract 


ing from the central figures. An urn fille: 


with gold wheat completed each window 


Inside the store, display is somewhat 
subordinated to decor. Although there 1s n 
real) omission, 
conflict 
scheme 

The lower tloor is decorated almost com 
pletely 


and 1s 


display is not permitted to 


with the 


with turnishings or colot 


in beige with touches of dark green 
devoted to 
shoes, and 


accessories, 


Or 


millinery, 


lingerie, junior apparel 


these, hats, shoes, and junior apparel have 
locations along the west wall 0! 
other 


counters 


permanent 
the floor, 
featured in 


while the merchandise 1s 


turn trom along the 


cast wall 


pade Oo >| 
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“your new special smooth 
panel is an eye opener?” 


—says Maurice Rappaport, 
President of the widely known 












Rappaport Studios, Cleveland, Ohio 


1 coat 
finishes 
it! 









W, 
here many of 4 
é merica’s finest 


are ¢ 
e created and built 
ult. 


displays 


efficient E A corner ~ 
*appaport Studios in i Of the ee 
5 22 Cleveland. —— 


Upson Special Smooth Panel is the only board 


we’ve ever been offered that we can use with Think of the time and money 
saved! Upson Special Smooth 


just one coat and no other preparation,” Mr. 
Rappaport says. 

“In our business, practically everything we 
create is custom made. The labor that goes into 
an item far exceeds the cost of the material itself. 
Upson Panels answer most of our problems very 
satisfactorily and at a minimum of cost. 

“Upson Strong-Bilt Panels in sizes as large 
as 8’ x 14’ are used in mounting our photo murals 
and in the building of indoor displays. The 
36” Upson Panels are fine for backgrounds and 
all sorts of cut-out work. It leaves a clean, 
smooth edge in both die-cutting and cut-out 
operations.” 


mail this coupon today! HZ 


Panels have such a smooth surface 
that only one coat of paint pro- 
duces a fine finish. And, although 
Upson Special Smooth Panels are 
low in cost, they are a full 4” thick. 
Laminated for strength and 
rigidity. Available in 4' widths x 6’, 
8’, 10’, and 12’ lengths. Order now 
from your Upson Dealer or— 


























@eeeeeeeoeoeo eee eeeeeeeeeeeeee8 eeee 
* 

THE UPSON COMPANY : 
52111 Upson Point, Lockport, New York ° 

- . ° +. 
Without obligation, send me sample of your new e 
SpecialSmooth Panelsthat can be finished withonlyone °*¢ 
coat of paint. Also name of my nearest Upson Dealer. $ 
NAME 4 
STORE OR FIRM NAME = 
STREET - 
a 

City STATE ° 
@eeeeveeveeveee eee eeeeeeeeeeeeeeeeeeeeeee@ 





DISPLAY 


...on and off the record 





Left to right, Gilbert Lavu- 
rence, Madisonia, Inc., New York 
City; Arthur Berg, of the firm's 
sales staff; Natalie Rappaport, 
display and advertising manager, 
Grayson Robinson Stores; M. E. 
Garrison, district display super- 
visor, Robinson Stores, and Rose 
Van Sand, national display di- 
rector, Lerner Stores Corpora- 

tion— 


—Charles T. Boyd, Seattle, one of 
the grand old men of display, and 
his granddaughter Pamela Jean 
Boyd, aged 2. The occasion was 
Boyd's 80th birthday. .. . (Photo- 
graph by Harvey Davis, Seattle 
Post-Intelligencer) — 





—Planning window dis- 

plays for the formal 

opening of the newly re- 

modeled Ben Snyder 

store, Lexington, Ky., are i ie = 

John W. Turner (left), : ; —Frank Johnson 

assistant display man- ia ' - (center) receiving a 

ager, and W. V. Fan- | oi € check for $650 for 

cher, display manager a? ia his first prize window 

for the store— in the recent Crosley 
refrigerator display 
contest. Johnson is 
display manager for 
Jenkins Music Com- 
pany, Tulso— 





—Mrs. Mildred G. Hartson is dis- 
play manager for H. W. Pray 
Company, Newburyport, Mass., 
but in her spare time her hobby 
is painting — from exquisite mini- 
atures to large oils. Here she 
holds a painting of the USS Con- 
stitution; the work has been pur- 
chased by a resident of Spring- 
field, Vt.— 


—Left to right, Chuck Ellis, dis- 
play director, McCurdy’s, Roches- 
ter; Mrs. H. Luegge; Chuck Fer- 
rell, display director, Lowenstein's, 
Memphis; Mrs. Charles Ellis; 
Claude Adams, New Canaan, 
Conn.; Mrs. Charles Ferrell; Her- 
bert Luegge, display director, 
Dey Brothers, Syracuse; Mrs. 
Claude Adams— 
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New Cleaner Announced ‘‘PUNCH LIGHTING''! 


For Polystyrene Plastic | | a : Look for the 

\ new liquid cleaner that is said to pro- | : “SWIVELIER” 
vide instant removal of grease stains, lac- SWIVELIER Trade-Mark on 
quer, mold lubricants and foreign matter | ’ ime | every 
from polystyrene surfaces is now being “SWIVELIER” 


introduced by Schwartz Chemical Company, “STAYS PUT... AT ANY ANGLE?’ : fixture. 
326 West 70th street, New York City | : 


lled “Poly-Kleen”, the new non-toxic 
cleaning compound was developed to meet 
the need for a quick-acting cleaner for 
polystyrene that would not craze or mar 
the plastic itself, reports the manufacturer. | 
It is reputedly far more effective than soap | 
and water cleaning methods, and is de- | 
scribed as considerably more efficient than | 
ordinary solvents which have a_ tendency | 
to craze the surface of polystyrene | 
| 
} 





Reorganization Takes Place 


In Buffalo Display Firm 
Several changes in the executive staff of 
Maharr Products, Inc., Buffalo firm special- 
izing in the design and manufacture of mer 
chandising displays, have been made. Harry 
B. Goldberg will continue to serve as presi- : : es FITS EITHER 
dent of the company. Maxwell G. Covett, ney R40 or PAR38 BULBS! 
formerly secretary-treasurer, has sold his COLOR KIT_No. 873—Clip and 
interest in the firm. R. Norman Crowley Four (4) Assorted Lenses 
has been appointed vice-president in charge $2.50 ea. 
of sales, a new post. Robert Judson becomes . 





treasurer, and Harry R. Judson is now sec 


retary es 
universauy agjustanie 


Winthrop ecowne Partner | ad TORPEDO % 
In Mendow Displa 
Mitchell Wintheop. who recently resigned SHADE UNITS 


* For 150-WATT R40 & PAR 38 Lamps, 
“¥" Louver & 999 Series Color Lens 
® Brushed Satin Finish 


as sales representative of Swank Jewelry, 
Inc., is now associated as partner and sales 
manager in Mendow Display Company, 853 
Northeast Second avenue, Miami 36. He is Universally Adjustadie 


well known throughout the Southeastern a 5 01 0) Dt 

states for his creative work in window dis- | 

play in conjunction with his selling, reports 1) 2 UNITS 

Al Mendow of the display firm. * For 150-WATT R40 & PAR 38 Lamps, 


“¥" Louver & 999 Series Color Lens 


Mendow Display Company is responsible 
I ’ I ' I ® Infra-Baked Alum, Finish 


tor many of the displays used on Lincoln 
— | 4 . 
Road Universally Adjustable 


“MIDGET-LITES’’ 


® For 75-WATT R30 Lamps, 
‘781" Midget Louver ond 


777 Series Midget Color lens é 
* Brushed Satin Pinish 
se8 | 





—_~, 


The Complete Line of 


~ SWIVELIER| [os@ulmte 
Universally Adjustable : * 
DISPLAY LIGHTING UNITS 


AT THE 


N. A.D. 1. SHOW : ~GYRO- nmin A pi gu 2 nts POSITION: 
euakee eae ees _— LITE 2 Be . (i ) 
&, ; 
as° 


ee 


WIRING 
DEVICES © @ 





Room No. 539 
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—Tightly bound with wire and with its trunk 
packed in peai moss to keep it fresh, Field's “,* 
big tree is hoisted by block and tackle seven 
stories up the store well on the last lap of its 
journey. . . . A displayman on the scaffold 
adds an ornament in the exact spot designated 
on the master sketch prepared months in 
advance— 























managed to bring the very spirit of Christ 





mas to its friends, 





Getting the tree from the North woods to 
tearoom in Marshall Field 
& Co. is only the beginning of this story 






a seventh floor 






Keach vear, before the first fall of snow, 
the famous Chicago store sends a man up 







to the Lake Superior country to shop fot 





the tree that is the centerpiece, during the 







holidays, tor its Walnut Room, one ot. its 






rout tearooms 






The tree shopper heads tor Paul Bunyan 





fen ores ‘ , o- SAD ee coe country, fittingly enough, for his Bunyan 






esque fir, With timber cruisers he looks tor 






a perfect specimen, 70 feet tall 


He picks a big one because, when the 










































The Magic T At 
HIS is the story of a tree and a suows have come and the tree must start its 
tradition i * hristmas stor that r ich JourneEY to Chicago, only thre choice top 
ear thrills hundreds of thousands section—48 feet in length—is lopped off the 
oung and old alike fallen tree Betore loading, the big branches 
Phe stor i the tree, called the biggest must be tightly beund with wire and_ the 
ind perhaps the most gaily decorated Yul base of the trunk packed in peat moss to 
tree under any roof, can be simply told keep the tree fresh on its long trip. 
ts the same story of “putting up the tree’ The trip is an adventure in itself. A bull 
hat takes place in every American hom« dozer plows a path from the tree to the 
this one is on the spectacular side nearest logging road. Horses and_= sledge 
Phe story of the tradition, that of “lunel drag the tree to a waiting truck, which 
mnder the tree at Field's,” 1s another matte1 hurries its cargo to a railroad siding. \ 
It can be glimpsed only in the faces that special flat-car carries the tree to a siding 
surround thie tree eacl holiday SCason It adjac Cnt tO hu aZos | Oop \\ hen Field's 
the story of a department store that has closes to begin a November week-end the 





tree is carted at night, through roped-off 





streets, to the store. 

Once a set of revolving doors has been 
removed to make way for the tree, the big 
fir is trundled into the store. Within 4 
hours it must be hoisted seven floors, 1n 
stalled in the tearoom, and decorated. 

Phe rush against the clock starts with a 
block-and-tackle boost up the store well to 
the seventh floor. Moved across the restau- 

[Continued on page 82] 


—Members of the display department work on 
king-size ornaments for the gargantuan tree; 
each ornament is carefully figured to scale... - 
Above, workers strip away the scaffolding after 
work on the tree is finished at last— 
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AND SELL YOUR MERCHANDISE 


We E evially SInwle You Ie See Cur 
Wulentine, Reseal unl Siring Diifitays 


DURING 


the i NEW YORK N. A.D. 1. MARKET WEEK 


thin 48 


a ROOMS 501, 552, 553 


with a 


well to DECEMBER 11-15 * HOTEL NEW YORKER 


| De 


65 MADISON AVENUE - NEW YORK 16, N. Y. . corner 27TH street 
LOS ANGELES, CALIF., 219 W. 7th STREET. HAAS BLDG. 
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Help From Magazines 


No. 4: CHARM 


HARM 


has devoted its 


magazine since its inception 
entire editorial en- 
ergies to serving the desires, aspira- 
American business 
girl. There are nine million business girls 
in this country, and they constitute a stable 
and substantial market. (Charm surveys of 
that, on the 
business girls spend 31 per cent of their in 


tions, and needs of the 


its readers” indtcate average, 
beauty, and beauty 
important group, 


much in terms of directing at- 


comes on clothes, serv- 


ices.) lo this display 
counts for 
tention, of guiding taste, and of stimulating 
purchasing. Charm magazine has recognized 
this important fact to the full: Specifically, 
effect first 
flexible program co 


it has had in since its issue a 


planned, display-aid 
overall function of the 
that editorial con 


content, and 


ordinated with the 
magazine in such a way 
tent, 


mutually 


advertising display are 
reinforcing and beneficial 


It is Charm’s belief that display performs 


three specific functions beyond the usual 
magazine. First, it can reach 
and influence those members of the general 
public who have not seen the merchandise 
featured in magazine editorials and adver- 
tisements. Second, display can make use of 
tangible, three-dimensional presentation of 
merchandise. Third, it is the point-of-sale 
link in the chain of supply-desire-demand, 
Charm prefers to state it, desire- 
supply-purchase. 

Yet these three functions are closely knit 
with sister functions of the magazine. Take 


scope of a 


Or, as 


—Four prize winners in Charm's "Two Weeks 
With Pay" display contest. Upper left, by 
Harold McLaren, The Bon Marche, Seattle. 
.. » Upper right, by L. L. Wilkins, Maas Bro- 
thers, St. Petersburg, Fla. . . . Lower left, by 
Paul C. Smith, J. W. Robinson Company, Los 
Angeles. . . . Lower right, by Marjorie Smith, 
Edgar A. Stevens Company, Evanston, IIl_— 


the first point: The magazine, by helping to 
mold the tastes of those whose _ interests 
stimulate them to read a fashion publication, 
is a fashion pace-setter and_ trend-setter. 
The pace-setting reader becomes the pace- 
setting buyer—via sound magazine coordin- 
ated displays which actually put within 
reach the merchandise seen in the magazine 

The second point: Good window display 
and good art and pictorial material in a 
magazine have much in common: Eye ap 
peal, good merchandising, emotional stimu- 
lus (drama, humor, romance, etc.) and sell 


The good display, like the good magazine, 


does not sell a coat to a girl only because 
she wants something to keep her warm; they 
both sell the look in a man’s eye, the flatter- 
ing line, the “something” that spells ful fill- 
ment of dreams. 


Third, Charm, with its specific business- 


girl audience, must serve a consumer whost 
[Continued on page 102] 
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Wehind the aww W ve ready with Spring 


When in New York during Market Week drop by and have a 


chat with us in Room 715 at the New Yorker. 





Following Market Week we will be on our way to see you. 


Iping to 
interests a) . a 
Season Claude D. Adams & Company 
d-setter. 
le pace- ; ‘ ; 
a Retail Store Promotions 
witnil 
agazine 

isplay y ~ ~ ° 
~— New Canaan, Connecticut 
tye ap 

stimu- 
nd sell 
Agazine, 
==1]| MERRY CHRISTMAS --- HAPPY NEW YEAR 
m: they 
flatter- 

ful fill- y . ‘ 

P — From Next Station to Heaven — 
Is iness- 

whose 
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High Fashion Display For Carpets 


By M. O. WAUGH 


Hk idea of carpet sales promotion Window, floor, and interior wall carpet trends in furnishings harmonious with the 
luring the spring instead of the fall displays were developed, high-lighted by carpets, and the new = spring fashions in 
season called forth special discussions mannequins dressed) in spring costumes — suits for women and men, and in dresses 





earlier this vear in executive sessions at and whose attitudes pointed customers’ at For this promotion carpets became the 
the Hutzler Brothers Company, in’ Balti tention to the carpets shown. Tie-in with display subject in the three main windows 
more, Where H. M. McCauley is display di the furniture and slip-cover departments of the establishment. Here, in spaces 8 
rectol was also achieved by the use of miniature feet deep and 16 feet wide, full width car 

Hutzler Brothers has become known as — pieces staged on samples of the carpets pets were hung from ceiling to floor level 
a fashion-trend establishment, so it) was being shown. Thus each display unit fea Bigelow, Sanford, James Lees, and Alex 
decided that all-out cooperation in National — tured full-size carpets, carpets in use, stvle ander Smith productions—in the new weaves 
{Carpet Fashion Week, Which was held in and colors. Each Carpet Was hung in a 
March, could) be undertaken readily with graceful drape from the top-back of the 


the high-fashion idea as the keynote Phi 


—Strictly of a high fashion nature was the 
2 display treatment given floor coverings in a 
result was a clever and effective presenta promotion at Hutzler Brothers. A complete 
carpets, without sacrifice tthe tie-in with aparel was made throughout the ceived a quick impression of the new colors 

to-wear promotion store— [Continued on page 88] 


display space to the floor edge of the win 
dow Thus the prospective customer re- 





with the 
shions in 
1 dresses 
came the 
windows 
spaces $ 
idth car 
loor level 


nd Alex- 
W weaves 
mg in a 
k of the 
the win 
omer fre- 


‘w colors 
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from the house on the hill... 


Designed especially to meet your decorating 
requirements. The most versatile and 


natural looking Plants and Foliages you have 





See the newest fire resistant plants and 
foliages in Rooms 520 and 521 
Hotel New Yorker during Market Week 


ever seen, made of fine muslin with clarity 


Featuring: of colors ... also fire resistant. 








Mortarosia Chinese Evergreen 


Mortarosia lvy 

Mortarosia Martius 4p TI 0 0 G vd T 
Mortarosia Variegated Ivy J ; ° 
Mortarosia Austrailian Rubber J 


VILSACK ROAD, GLENSHAW, PA. 





Display Innovations At J 


. = - aes Fe 
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DISPLAY 
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HE Jordan Marsh Company of Bostog 
te. just opened the first new unit ig 
its ten year building program for the 
“One Store of Its Kind in All the World” 
This amazing new store embodies all the 
latest features of architectural, enginecring 
and display accomplishments. The exterior 
of the building was architecturally designed 
by Perry, Shaw & Hepburn, who are famous 
for their work at Harvard college and 
Williamsburg, and this new store is con- 
structed in their interpretation of Bulfinch 
architecture with its lovely shade of pink 
brick and Colonial white trim as it has de. 
veloped down over the years to its present 
modern concept. 

The opening window displays in this new 
store unit were distinctly unusual. A brand- 
new device was used as the background 
feature. The entire background is a series 
of three-sided prismatic pilasters, each of 
the three sides constructed with a different 
finish. Each pilaster rotates on a_ pivot 


ordan Marsh 


into different positions, either angular or 
flat, simply by turning it with the hand. The 
colors used on the three sides in the Jordan 
Marsh store were Cordovan brown in a 
beautiful wood grain finish, and a_ light 
blue and a light green on the other two 
sides. For the opening, the solid wood 
grain background interspersed in the left 
hand unit with light blue panels tied up 
with harmonizing blue merchandise and ac- 
cessories ... While the unit on the right 
hand side had the light green alternate 
panels used with green merchandise. The 
second photograph shows this latter section 
in detail. 

The window seen in the second photo- 
graph presented an unusually novel effect. 
\s one approached the window from one 
direction, the Cordovan grain wood was 
broken by the angular stripes of light green, 
and in approaching from the opposite di- 
rection the grain wood side was exposed, 
creating the impression of a_ solid color 
background panel. With this were used 
brown and green ensembles in sportswear, 
and the overall effect made a delightful 
impression. 

The third photograph illustrates very 
effectively the use of the light blue alternate 
panels with different shades of gray felt 
hats. This unit was located in the vestibule 
entrance to the store proper. 

The background units mentioned above 

[Continued on page 127] 


—lInfinitely versatile is the new background 
installed for Jordan Marsh's new store in 
Boston. As explained in the article, the entire 
background is a series of three-sided prismatic 
pilasters, each of the three sides constructed 
with a different finish; each pilaster rotates at 
will into different positions. As just one ex- 
ample of its uses, two different background 
colors are possible for the same display — 
depending on the direction from which the 
display is approached. . . . (Photographs by 
courtesy of New England Decorators Supp'y 
Company, Boston.)— 
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No. 1370 L-SHAPED MERCHAN. 
DISER Sturdy wood construction . . . 
finished in gleaming white lacquer 

. site, 84" x 44" x 6". Each $34.50 


No. 13795 JANUARY WHITE SALE 
WIRE LETTERS WHand-formed wire 
letters in sparkling whito lacquer .. . 
capitals backed with dclicate mbtal 
molt, . size 90" x 13" 2 3/16". 
Each $9.95 


No. 1372 GIANT CABINET Distinc- 
tive shutter wings expertly finished in 
gleaming white lacquer.. . . side 
Pieces and shelves in rich turquoise 
-+. front edging of shelves and or- 
nate top piece in white... 
17244" x 13". Each $57.50 


No. 1374 MERCHANDISING 
SCREEN Functional three- 
panel screen . . . side panels 
have box-type shelves in white 
‘“pported with rich turquoise 
Posts ., . center panel covered 
with @listening multi-colored 
foil sttiped paper .. . each 
panel $4" x 22". Each $47.50 


raph Soe 


size 764" 


No. 1378 SWAN MERCHANDISER 
Solid wood frame in warm turquoise 
; five large shelves finished in 
white lacquer . graceful hand- 
formed. wire swan’ and waves in 
gleaming white ... size 72° « 48" x 
15". Each $29.95 


No. 1371 WIRE SWAN Size 29" x 
29° x 3/16". Each $7.50 




























Don't miss our exhibit at Spring 
Market Week, December 11-15, Hotcl 
New Yorker, Rooms 532 and 533. 
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MARGETTA'S 





Display For Shoe Repair Shops 


By VERNON H. JONES, Manager 
Store Planning & Merchandising Laboratories, Goodyear Tire & Rubber Co., Akron 


the official opening of its Merchandising ices were extended to the development of a — in establishing the type of help to give. | 
Laboratories (DISPLAY WORLD No special dealer-help program tor shoe repait was not long before a complete new mo 
vember, 1945). At that time the Laboratories’ — shops. ernization and display program was _ read 


le October 1945, Goodyear announced — oratories’ services. As a result these serv need for improved dealer helps and aid 


services were intended primarily for tire \ survey. was conducted to learn more for general announcement. It was felt 
dealers. The Laboratories’ program, how about such shop owners’ problems, including however, that the new program should bh 
ever, attracted considerable interest among a check on = dealer-help materials which — put into effect in at least one dealer's pla 
others such as heads oft department stores were currently available. Several were of business for final field trial before offici 
hardware store, shoe repair shops, ete. Gaood needed. Did shop operators want more or — ally announcing it broadly. This field. tes! 
vear, being a leading manufacturer of soles less of the present type of material? Was — indicated the need for a focal point in tl 





and heels, was particularly concerned with there a need for developing an entirely Goodyear modernization plan. An attra 

the interest shown on the part of the shoe new type of service which would come — tive Goodyear “Sales Builder” unit was 

repair shop operators Thev indicated a closer to filling their wants 2 then designed as the center of interest. |t 

desire to take full advantage of the Lab Facts from this. survey emphasized the provided for the display of finished work 
samples, also items for suggestion selling 
next to the cash register. The back of th 
unit provided space for wrapping facilities 
and understock. It was designed so_ that 
other Goodyear standard fixtures coul 
take their place around the unit, depending 
upon the dealer’s individual merchandising 
requirements. 

\t this time A. J. Margetta, a shoe repa! 
shop owner of Erie, Pa., visited the Lab 
oratories. All new developments were pr 
sented to him. Since he was erecting a new 
building these developments tied in wel 
with his plans for the future. He wante’ 
to open a new type of shop, which. calle 
for starting from scratch. 

Goodyear store planners were given. th 
job and Margetta received complete stor 
planning service, including store front de 
sign An unusual phase of the problen 

[Continued on page 106] 


—Upper left, the visual open front of the A. J. 
Margetta Shoe Repair Shop presents a clear 
view of the store interior and merchandise dis- 
plays... . Upper right, an interior view of the 
ship; shoe repair equipment is located in the 
back room. ... Left, a close-up of the “Sales 
Builder’ display unit designed to encourage 
add-on sales— 
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ESEARCH experts point to the tact 
R that one of the best ways to regain or 

maintain volume these days is through 
forceful, dramatic displays. Constant changes 
in buying habits and the existence of many 
new consumers make sure-fire attention get- 
ters vital. Inasmuch as a large sales volume 
comes from impulse buying, it is extremely 
important for retailers and display managers 
to create ingenious displays that will com- 
pel the into his store 
rather down the 
street. 

Beautiful, colorful ribbons and giit-wrap 
pings are a decided aid to better display 
planning and, in turn, to better sales volume 
Even in the face of continuing shortages 
during the war, planned use of display ma- 
terial and exquisite ribbons and wrappings 
helped hold the customer’s attention and the 
merchant’s good will. Therefore display- 
men should learn the sales-propelling art of 
tying exquisite bows which offer innumer- 
ible adornment of 


come 
competitor 


shoppers to 
than to his 


opportunities for the 


How Ribbons Aid Dramatic Display 


By GEORGE A. TAFFEL 
Taffel Brothers, Inc., New York City 


sales-producing displays. When you're look 
ing for that extra touch of glamour that will 
merchandise more vividly, 
whether it’s a gift for Christmas, Valen- 
tine’s Day, Easter, Mother’s or Father’s Day 
or even one for the toddler parade, you can 


present your 
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be certain that beautiful ribbons and wrap- 
pings designed for the proper occasion will 
do the trick. 

Our organization has developed after 
many years of painstaking research various 
bows that reflect the beauty and value of 
the items sold. The “Star Bow” and the 
“Taffel Rosette” are most prominent. You 
can easily create the “Star Bow” by cutting 
four pieces of ribbon, each about 8 inches 
in length, on an extreme bias. Then cut a 
fifth piece of ribbon on the bias about 12 
inches long, after which you wrap the 12- 
inch piece loosely around the thumb at the 
center, gathering and holding between the 
thumb and forefinger. You then gather each 
of the 8-inch pieces in the center, hold gath- 
ers firmly and place these pieces next to the 
first piece being held between the thumb and 
finger. Then insert a wire between the 
thumb and loop and twist slightly in the 
back. You then pull the bow into shape and 
twist the wire firmly. The remaining wire 
is used to attach the bow to the package 


The 
bows 1s the 
to eye-compelling displays. 
tie a bow, be sure to hold the 
tween the thumb and the _ forefinger 
wrap loosely around the thumb. 


secret of making these attractive 
“Taffel Loop”. It lends itself 
Whenever you 
ribbon be- 
and 
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Bulky merchandise which is not in boxes 
can be displayed most attractively by ad- 
justing the number of loops and the length 
of streamers on the bow. However, you 
must be guided by the width of the ribbon 
and the size of the item. 

For Valentine’s Day the “Taffel Rosette’ 
can come into play nicely. All you require 
to do this is one yard each of two contrast: 
ing colored ribbons or one yard of double 
faced, two-tone ribbon. Fold them in the 
center on the perfect bias at right angles 
then fold back and up, and back and down 
holding two pieces of ribbon back to back 
to maintain a stock of perfect squares. You 
complete six layers by this procedure. You 
then hold the two bottom overlapped ribbons 
between the thumb and forefinger. Release 
the folded squares, keeping the thumb and 
forefinger firm. Draw the right end of the 
ribbon down slowly until the rosette takes 
form. Hold it in the hand and tighten with 
wire. Use the remaining wire to attach the 
rosette to the center of the bow. 

Available accessory display materials ar 
manifold, and it should be remembered that 
background materials also come in textiles 

silk, rayon, velvet, burlap, foils and _plas- 
tic sheeting. One manufacturer specializes 
[Continued on page 104] 


—Above is George A. Taffel, one of the 
country's foremost ribbon and gift-wrapping 
experts ... Left, making a "Star Bow". 1. Cut 
four pieces of ribbon, each about 8 inches 
long, on extreme bias. Cut fifth piece, !2 
inches long, on bias. Wrap 12-inch piece 
loosely around thumb at center, gathering ond 
holding between thumb and forefinger. 2. 
gather each of the 8-inch pieces in center as 
shown. Hold firmly and place next to first 
piece between thumb and finger. 3. Insert 
wire between thumb and loop and _ twist 
slightly in back. Pull bow into shape. Twist 
wire firmly— 
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IT’S HERE! 
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Faster, Easier Operating, Better 
than ever... The New Redesigned 


Showcard MACHINE 


For almost 20 years the Showcard 
Machine has proved itself, to hundreds of 
users, the most economical and satisfac- 
tory way to produce showcards and signs 
of all kinds. 

Now the Models A and B have been 
completely redesigned to make them even 
more outstanding. That handsome new 
exterior embraces a more rigid assembly 
of rollers and bearings. Inking plate is up 
at printing level. Bed of machine offers 
greater visibility, more working space. 
Every smallest detail has been scrutinized 
carefully. 

They still print type or cuts at any 
angle; print several colors in one opera- 
tion; ask no special skill to operate. And 
backed by one of the most sweeping guar- 
antees you've ever seen. 

If you haven’t yet investigated the 
Showcard Machine, do so now by all 
means. There are sizes for every need, 
prices for every budget—and savings that 
can pay the cost in less than one year. 























































60 DISPLAY WORLD NOVEMBER, | 94:8 N‘ 


HEN the Heifetz Design Galler 

opened simultaneously at MeCrvery\ 

in’ New York City and Runkle’ 
Furniture Company in York, Pa. it repr 
sented the first combined efforts of many 
facturer and retailer to display lamps a; 
decorative accessories in honest-to-goodnes 
home settings. 

The significance of the Gallery exhibit: 
goes much further than the initial attra 
tiveness of brilliantly conceived and_ ex 
ecuted displays. It is a revolutionary ste 
in merchandising lamps consumer-wise ai 





I believe introduces a new dimension fo 
the successful operation of the industry. 

The common practice, even in some 0 
our leading stores, is to. sell lamps off 
cluttered counter or crowded shelf 1n_ iso 
lated store areas separated from relate 
home turnishings. Lamps are massed t 
gether like birds in a shooting gallery. Th 
lose their individuality, get buried in 
maze of contusion. It discourages the cor 





Good Display Sells More Lamps 


By YASHA HEIFETZ 
Heifetz Design Gallery, New York City 


sumer from investigating and certain 
discourages her trom. buying. 

Mavbe it’s hard to gauge the exact sales 
lost but it’s a safe bet they're considerabl 
Sales are not only lost directly but in man 
hidden ways. It lamps are regarded as 
minor and secondary items, then the general 
home turnishings salesman is not. traine 
to guide the consumer toward a new lam 
when she buys new draperies, new chairs 
or new tables. He is not trained to expla 
the importance of the lamp in creating 





mood and atmosphere in the home. He 1s 
not trained to help the consumer toward 
intelligent selection of lamps to suit he 
home decoration color scheme, and indi 
vidual needs. The consumer loses in satis 
faction; the retailer loses in sales. 

For a long time I have been hammering 
away tor the need for more creative, mort 
persuasive lamp merchandising. After all 
it is a fact that manufacturers and de 
signers are exerting all creative efforts t 
produce lamps that utilize the best in artistic 
development, technical achievements, and 
home furnishings trends. We take great 
pride in our lamps and accessories. We 
work in many mediums including wood, 
ceramics, metals and combinations of wood 
with metal. And we think we work in 
these mediums with high artistry. Each 
lamp is custom-made, designed for a specifi 
function in the home and visualized in tts 
relation to that function. We use precise 

[Contimued on page 108] 


—At the top of the page is seen a section of 
the new Modern Accessory Shop of McCreerys 
New York City, showing Heifetz lamps in a 
coordinated arrangement by Charles Voehl, in 
charge of displays for the home furnishings 
division . . . . Center and at the left, how 
lamps, accessories and mobiles are displayed 
at Runkle's Furniture Company, York, Pa.— 
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‘Sales-conscious display managers everywhere say: 


“MAKE 
MINE 
MANHATTAN" 


because 








life-like latest 


coiffures and eye-pulling power of Manhattan Mannequins to 


Sales managers everywhere prefer the poses, 


help create smart window and store displays. 


Next time vow order mannequins. make yours Manhattan! 





All created by Manhattan Mannequins, Inc. 
e FASHION FAIR MANNEQUINS 


Drop in during 


DISPLAY MARKET e MULTI-QUINS 
WEEK e KIDDI-QUINS 
Dee. LL through 15, 1949 @ REGULAR WOMEN'S FIGURES 
to see the line of e REGULAR CHILDREN'S MANNEQUINS 


“MULTI-FIT WIGS" available on all our models. 


MANHATTAN MANNEQUINS wv. 





VMANHATTAN 
MANNEQUINS 
35 W. 36th Se. NYC 





(Mannequins priced for the low 
budget shop or the exclusive 
store.) 








119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 





Write for descriptive literature or further information. 
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5 OUR PLATFORM 
1. The Promotion of Display. — 

2. More Display Cooperation by Manufac- 
turer and Merchant. : 
3. Advancement of the Display Business. 
4. Practical Service to the Disploy peifossion’ : 
' and Industry. 

. Greater Appreciation of Display’ Power i in 
Merchandising. 

. Absolute Independence off Our Editorial 


Columns. 
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Displayman And Manufacturer 
Helped By Cooperation 


The old problem of trying to design spring 
lines at a time when most display managers 
have no what they must have in the 
way of promotional material for the coming 
season is one that plagues the industry year 
after vear. It is particularly trying on 
some firms, many of which must guess at 
their clients’ requirements—guess at what 
promotions will be coming up and_ their 
exact nature, guess at the type of promo- 
tional help which will be most in demand, 
guess at the price range which their ac- 
counts will favor. 

This situation is most noticeable during 
the December Display Market Week, when 
many display executives visit the show but 
can not make commitments because they 
do not know what style and color promo- 
tions will be featured by their stores, and do 
not know how much they will have to 
spend on such events. 

It would be helpful to 
firm alike if this 
remedied, as perhaps it 


idea 


displayman and 
situation could be 
could be if 
helped call attention to 
as did Bliss Display Corpora- 
York City, in a recent letter to 
letter and the 
accompanied it are 


display 
more 
display producers 
the problem 
tion, New 
display directors. The ques- 
tionnaire which given 
below : 

We're all trying to put the 
fession on a sounder 

We as manufacturers beat our 
making sample 


of which you people want. 


display pro 


economic basis. 
brains out 
number 


Ninety per cent 


expensive lines, a 


of our lines are designed with no indication 
from you as to what you would like and 
need. As a result, many display directors 


come into the market, shop the lines and 
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“ 


remark that “prices are too high” or “it’s 
the same old stuff.” 

Paris has already shown spring, 1950, 
fashions. Your buyers probably know now 
what the fashion story will be for spring. 
Don't you agree that you could do a more 
efficient and economical job if you knew 
now what your spring color and style pro- 
motions will be? Is it not possible to wet 
this information from your buyers now? lf 
so, and if you relayed this advice to your 
display resources now, we could design 
better spring displays to fit in with your 
special requirements. 

Your stylists are constantly working with 
their resources to get the kind of merchan- 
they want. Automotive, home furnish- 
ings and appliance manufacturers are 


dise 
con- 


tinually surveying their customers in an 
effort to produce better lines at better 
prices. Why can’t we in the display profes- 
sion construct a closer buyer-seller design 
relationship ? 

I'm taking a realistic step in this direc- 
tion by sending you a questionnaire which 
I hope you will read, study, and fill out. I 
hope you can return it right away. This 


survey will help us to design a better spring 


display line for you at lower prices. 
1. My most important merchandise dis- 
play promotions for spring, 1950, will be: 


(Space followed for January, February, 
March and April.) 


2. | must do the following special window 


from January to May, 1950: 
3. I will appropriate approximately (blank) 
dollars per window for decorative traffic- 


promotions 


stopping props for these promotions. 
4. Our 1950 spring fashions themes will 
be as follows: 


a 


themes 


what these fashion 


(blank) 
6. My store will stress the 
with an asymmetric 


will know 
will be by 


spring 
date. 

“Modern theme” 
or irregular angle in 


clothes. (Space was left, as with the next 
three questions, for replies of yes, mo, OF 
don't know yet.) 

7. My store will stress the “Chinese 
Modern.” 

8. My store will stress the “1920 boyish 


silhouette.” 
Regardless of our fashion theme, I will 
want props with a traditionally spring flavor. 


10. I will (will not) consider “full win- 
dow” display props this spring. 
11. I will (will) not) install “heavier” 


windows than usual this spring. 
12. I am interested in new set-ups to dis- 
play the following spring accessories : Shoes 


bags, gloves, millinery, cosmetics. 

13. I would appropriate approximately 
(blank) dollars per window for these set- 
ups. 

14. 1. will (will not) do an = important 
kiddies’ Easter window this year. 

15. I will (will not) do an = animated 
kiddies’ Easter window. 

16. 1 would appropriate approximately 


(blank) dollars for this mechanical window. 
17. I would (would not) hang more props 
and merchandise from my window ceilings 
if it could be done inexpensively and 
quickly. 
I will (will not) be in New York City 
to shop the December Display Market Week 
during the week of December 11. 
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19. lf “no”, I plan to visit the New 
spring market on (blank) date. 

20. I will (will not) have my spring ludg. 
et in time for the December Market W eek. 

21. If “no”, I will have my spring budge 
by (blank) date. 

22. I expect my 
pared dollar-wise with last 
(the same, larger, smaller). 

23. Our store does a volume of (a volume 
range of under one million to over ten 
million was listed). 

24. I will do a big color promotion on 
the following fashion colors: 

25. I would (would not) shop from sketch. 
es if this procedure would lower the cost 
of displays. 

26. I would like 
ligation, on the 
promotions 


York 


spring budget, as com 


years to be 


at no ob- 
special spring 


to see sketches, 
following 


Frank Perry Wins 
Display Contest 


First prize of $200 in U. S. 
Bonds in the “Fruit of the Loom” men’s 
underwear display contest promoted by 
Union Underwear Company, Inc., New York 


Savings 


City, has been awarded to Frank Perry, 
New Castle Dry Goods Company, New 
Castle, Ind. Second, $100, went to C. M. 
Shrider, A. E. Starr Company, Zanesville, 
Ohio; third, $50, was won by Eric Roett- 
ger, MacInnes Company, Worcester, Mass.; 
fourth, $25, went to Mrs. Mildred G. Hart- 


son, H. W. Pray Company, Newburyport, 
Mass.; and similar awards for fifth, and 
sixth and seventh place were won by Hilma 
Conrod, Black & White Store, Memphis; 
Helen M. Devore, United Department Store, 

Joseph, Mo., and Talton FE. Lewis, Fine 
Srothers-Matison, Laurel, Miss., respec- 
tively. 
Contest Bert Bacharach 
men’s wear editor of Collier's; Carl T 
Sloss, Apparel Arts, and Frederick Kogos 
Apparel Manufacturer magazine. 


judges were 


George Wells idan 
McCreery's Position 

George J. Wells has resigned as director 
of the modernization program of James 
McCreery & Co., New York City, and will 
open his own industrial design firm. The 
resignation is effective January 1. 

Wells was for time with Lord 
Taylor, where he designed store depart- 
ments, and at one time was assistant dis- 
play director of Montgomery Ward & Co. 
leaving that position to head display for 
Franklin Simon & Co. He joined McCreery’s 
as director of merchandise presentation in 
1941, including window and interior display, 
as well as special exhibits, in his duties 


some 





F. D. Amour Heads 

New Company 
Frederic D. 

specialist, 


Amour, display advertising 
has been elected president ot 4 


new firm called Vision Display, Inc., 107 
West Wacker Drive. Chicago 1. Other 
officers are Boris Hamilton and Sol J 


Was conceived 
point-of-sale display 
work with the 12-man 
associate, Vision, Inc. 


Serger. The business 
to produce creative 
material and will 
creative staff of its 
an art studio. 


new 
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ies Spring Market Week's 
COMPLETE DISPLAY EXHIBIT 


. Savings 
mm” men’s 
noted by 
New York 

nk Perry, ‘ein featuring oe 
inv, New 
to C. M. 


Zanesville. 


ie Rot NYMPHETTE LADIES’ MANNEQUINS 


G. Hart- 
vburyport, A sensational new line of ladies mannequins 
fifth, and 
by Hilma 
Memphis; 


we KIDS’ MANNEQUINS 


 respec- 


id A new, realistic array of lovable kids 
acnarach 

Carl T 
k Kogos 


MEN’S MANNEQUINS 


The kind of he-men you need 
, director 
f James 
and will 


“ ...and as always 


Lord « 
depart- 


1 & Co. EVERYTHING NEW IN DISPLAY EQUIPMENT... 


play for 





cCreery’s and props for your Spring windows and displays. Let NAT SIEGEL supply your 
ager every display want. The sure way to get quality merchandise and dependable 
s duties service. A stop at SIEGEL'S is a MUST whenever you visit New York. 

6G : 9 22 
nye: — “Where Display Friends Meet 
Inc., 107 


Other 


="|| NAT SIEGEL we 24 us 





on, Inc., 














MODERN MOVEMENT SPREADING 
IN CHICAGO 


[Continued from page 35] 


‘Fashions with a Future” were untolded in 


seven windows with oblong wood hoops dyed 
against orchid backgrounds at 
Lytton & Co. 


vert ally 


deep purple 
Henry ( 


hoops Were 


(not pictured.) The 
and horizontally set in 
an interesting design and used as merchat 
lisers, decorated with the season's” plentiful 
foods and toliage Vhe Pine needles were 
Hocked purple 


brushed with gold 


and the pumpkin and acorns 


arranged by (i. ¢ Bowen. 
presented a col 


The display was 
display manager, who als 


lection of wool fleece coats, fur or wool Z1)) 
lined, in humorous settings timed = tor the 


] 


frosty days but wearable “Year ‘round’, One 


rroup 1s shown in the last photo 


Phe display unt is an acorn cage 
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from which a whimsical gnome emerges to 
find paint cans and brushes ready for his an 
nual paint job of decorating autumn’s magic 
scenery. Color is carried to the floor by an 
overturned can which spills paint as if to form 
the blurbs for the mannequins. Fallen oak 
decorations and offside a 
merchandiser for accesories is made of a tree 


Here mil- 


leaves are timely 


stump with a paint can tor a head. 
linery in tones of brown 1s offered those who 
do not approve of the modeled ensembles of 
red and champagne. 

illustrated The 


modernized 


The following are not 


opening windows of the newly 


store of Lane Bryant were executed in the 
modern manner to contorm with the com- 


pletely modernized, functional interior The 


—Above, by J. Boghosse, Goldblatt Brothers. 
. Below, by G. C. Bowen, Henry C. Lytton 
& Co.— 


Your New Yor 
BUYING GUIE 


ALLIED DISPLAY MATERIALS, INC, 
Display Novelties, Materials, Acce 
65 Madison Ave. MU 5-6487 
ARTS AND FLOWERS DISPLAYS, INC, 
Artificial Flowers, Eolia Novelties 
43 West 56th St. C 
BLISS DISPLAY CORF 
Display Promotion 
460 West 34th St. 
BONAFIDE DISPL 
Artificial Flo 
61 West 37th $f 
THE L. J. CHARR! 
Artificial Flou 
36-38 West 37m ® 
COLONIAL DEGOR 
Artificial 
70 West 4( 
DECORATIV 
Artificial 
136 West 248 
DISPLAY 


FERRIS SH: 


Wire Disp 


FRANKEL 


Manneqt 


GRIMES DIE 


Display T 

(Forme 

22 West 24 
DAVID HAMBERCER,: ING 

Artificial Flowers, Display 

115 West 3ist St. PE 
LAVERNE ORIGINALS ? 

Display Papers and Fabrics 

225 Fifth Tee. MU 3-7356 
A. LUTZ =] 

Reed and Resin Displays — 

3 West 18th St. CH 26264 


Lico Plastic Dis radi’ 
225 West 28th rae i 
MAHARAM FABRIC CORP. 
Display Fabrics, Materials, 
130. West 46th St. LU 
MANHATTAN MANNEQUIN: 
Mannequins, Mannequin W 
119 Prinee St. GR 3-3868 — 
MESSMORE & DAMON, INC, | 
Animated Displays, Itinerant 
400 West 27th St. CH 4-1842 
NATURAL CREATIONS 
Artificial Flawers, Display Decorations 
233 Fifth Ave. LE 2-2377 
RESULT DISPLAYS, INC. 
Plastic Display Trays and Hangers 
503 West 33rd St. LO 3-5900 
NAT SIEGEL, INC. .- ay 
Mannequins, Display Fixtures and Ne 
39 West 37th St. WI 17-8485 
TIMBERTONE > aponacagiicihtes co., 
Display Paper. 
114 East 32nd “St. MU 4.3376 
D. Geet teiee, Display re al oO 
498. vb. Seventh Ave. LA 44069 
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Sow ADMATIC 


eln Store by Day 
ein Window at Night 


Fully automatic, with color, motion 
and sound, ADmatie will sell for you 
day and night. Troublefree—com- 


pact —versatile—the ideal point-of- 





sale medium. ADmatic tells your 








FOR sales story with thirty 2” x 2” color 
Dealer Display Rooms slides projected in sequence on the 
Office Lobbies large cabinet screen. Designed for 
Sales Offices use in lighted areas, this forceful ad- 


vertiser is your answer to increased 


Trade Shows sales. Write for circular D1I1. 





SALES AND DISPLAY OFFICE 


ADMATIC PROJECTOR COMPANY 111 W. JACKSON BLVD. 
. CHICAGO 4, ILLINOIS 





FOR 

SIGNS 

THAT MIRROR 
THE MAGIC Pu 
OF CHRISTS 


describing Black Lights, hocresoid fequers, crayons, 
water colors and fabrics. Simple to use. Write today. 


BLACK LIGHT PRODUCTS 


67 East Lake Street Chicago 1, III. 
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continuous tacade of glass, broken or v by 
two entrance-ways and the building pillars 
offers dramatic possibilities. Entrance is pos 
sible through a number of doors that open of 
the first floor. Thus the movement of props 
and merchandise is greatly facilitated. 

lor the opening series A. C. Poirier, display 
manager, drew maximum attention to the jp. 
troduction of the remodeled quarters, as the 
store is located on the fringe of Chicago's 
great shopping district and must rely on mag 
netic display to pull traffic. How well this 
was accomplished can best be told by the in 
creased number of people who crossed th 
busy intersection to view the displays 

The backwall is permanently covered witl 
canvas, painted lamp black. The window area 
was treated as separate windows by black 
fabric draperies that closed the side openings 
between the backwall and the building pillars, 
providing an all-black ground. In each win- 
dow, iridescent plastic pin-wheels, propelled by 
concealed electric fans, were attached by 
specially made, adjustable hubs to perforated 
steel columns with a baked-on silver finish 
The scenes were flooded with a combination 
of lighting to highlight a group of two or 
three mannequins. On dark, cloudy days the 
scintillating display was as spectacular as an 
exhibition of fireworks and could be seen from 
a great distance. 

\ breakfast reception in the Drake hotel 
for 200 guests immediately preceded the for 
mal opening of the store. The women’s ap- 
parel specialty store has been located in Chi- 
cago since 1916 and its greatly enlarged quar 
ters give the city another fine store in which 
to enjoy shopping in comfort and convenience 

The building facade is of pearl-gray polished 
vranite, flush from the sidewalk to the third 
Hoor level. An inter-communicating system 
provides music on all floors and a no-glare 1l- 
lumination has been achieved by a combination 
1 cold cathode and incandescent units. Spot 

ghting is played on special merchandise dis 
plays. 


( 
lh 
11 


\ restrained modern decor for the first floor 
interior is accomplished with natural, satin 
finished mahogany fixtures. Muted tones ot 
gray, rose, and green supply the needed color 
Interest. 

The second floor features a new “5’7” and 
Over” shop for tall girls. Natural mahogany 
fixtures in a setting of turquoise, burnt rose, 
cinnamon and soft yellow provide an atmos 
phere of harmonious elegance. 

The color scheme on the third floor is of 
warm gray in carpeting, with rust, cocoa, 
sand, and green wall coverings. 

A new customers’ service foyer, decor 
ated in tones of dusty rose, parchment yel- 
low, and pistachio green, together with an 
enlarged fur storage vault, occupy the fourth 
floor. 

\ gay color scheme of yellow, Venetian 
red, and light wood fixtures makes a cheer 
ful background for the Lane Bryant ma- 
ternity department on the fifth floor. 

The lower store has also been completely 
modernized and redecorated and offers budg- 
et shops for the larger woman. A striking 
example of how unsightly pipes on the 
lower level have been almost erased by the 
application of flat black paint is noteworthy. 

The remodeling represents a_ cost 
$1,000,000 and was completed without inter- 
ruption to business. 

Brilliant color in a men’s haberdas! 


of 


ry 
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| SALES 
3 PROMOTION 
, Thru... 


Advertising 


* 
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An increasing amount of merchan- 
dise is being sold thru good display 
backed up by contact advertising. 


One merchant tells of increasing 
the sale of an item 600 per cent thru 
adding well printed copy to the same 
merchandise. Another reports on an 
item that had ceased selling 
when displayed openly inside the 
store and in the window, with an in- 
teresting sales message, 48 of this 
item sold in 6 days. 


Often the only chance you get to 
talk to shoppers and customers who 
visit your store is through Contact 
Advertising. By this medium you can 

. announce new merchandise .. . 
tell of qualities and values offered 

. appeal to all your store traffic 

. follow through on other adver- 
tising to complete sales . . . increase 
sales volume through visual selling. 


WA 


Each individual who makes up your 
store traffic is subject to IMPULSE 
BUYING. Every minute that a person 
is in your store you have an oppor- 
tunity to sell visually. The attention 
you get through merchandise display 
and copy at the point of Customer 
Contact can result in many addi- 
tional sales. Multiply the thousands 
who enter your store monthly by the 
number of items you advertise inside 
your store and you have a NEW AD- 
VERTISING MEDIUM ... with Space 
Cost PAID and Production Cost 
LOW. 


% 


\ 


AVUVUNYALANNA 


\ 








= 


e 
Liwe-O-Sertbe produces Contact Advertising for every size and 


kind of merchandising. May we send you our SALES PROMOTION SYSTEM 


and complete information? . .. No charge of course. Address Dept. B. 








THE MORGAN CO., 3984 Avondale Ave., Chicago 41— 
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| also 


| screen where growing 
| brandy inhalers alternating their decorative 
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retutes the accepted opinion that 
men’s wear must be shown in a restrained 
The new store of Steve Brody, 
Inc., at 51 East Walton Walk breaks the 
tradition by a bold backwall of Mandarin 
red, the brilliant color being splashed about 
the the shadow- 
boxes small The 
to match 


generally 


atmosphere 


lining of 
items 


selling area as 


spotlighting two 
remaining walls are painted gray 
the carpeted, permanent window riser 

The front presents a picture of 
vivid color, quieted by a California redwood 
beamed ceiling and limed oak fixtures. An 
L-shaped plant stand, adjustable for length- 


visual 


ening or widening, delineates the window 
| area Picture frames at three levels are 
connected by silver tubing to gain height 
and to fill in the background. The frames 


act as merchandisers along with man- 
zanita branches, where men’s ties are hung. 


\t the 


entrance-way is a limed oak open 
vines are planted in 


value with cosmetics and accessories. The 


NOVEMBER, {949 
brandy sniffers and manzanita branc/ies are 
brought into the window to add that omni. 
present touch of the outdoors that stems 
from the widely accepted California vay of 
life. 

Brody gives color and an unusual ar- 
rangement of merchandise full credit for 
attracting the type of customers who fre- 


quent the neighborhood. The display was 

arranged by Sam H. Kaye & Associates. 
Six State street windows broadcast the 

news of a “Textile Sale Riot” at Goldblatt 


3rothers that included every textile item 
quoted as a “feature value.” The central 
display unit was identical in all windows 
but the side units were changed to meet 


the demands for the particular merchandise 
assigned to the space. Where items suitable 
for gift-giving were offered, customers were 
advised to “make selections now and save.” 
J. Boghosse is display manager. 

Chandler's Boot Shop, 650 North Michigan 
attracts with its wide- 
open glass showcases. In a recent showing 


avenue, customers 
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Worked THRU ALL PHASES 
OF COMPANY ACTIVITIES AND 
GRAVITATED TO CUSTOMER 
CONTACT, WHERE HIS GENIAL 
PERSONALITY AND ABILITY 
WON HIM RECOGNITION. 
APPOINTED SALES MANAGER 
OF DISPLAY DIVISION JAN.1949 
HOBBIES: BEING WITH HIS 
WIFE AND THREE YOUNG 
DAUGHTERS - 
AND GOLF -AT 
WHICH HE SHOOTS 
BOTH GOOD AND 







\ Nid 


\ 





Grew uP IN PHILADELPHIA, 
WHERE HE WAS A SCHOLASTIC 
SWIMMING CHAMPION AND 
SERVED AS LIFE GUARD...WORKED 
WITH HIS FATHER IN THE TRUCK: 
ING BUSINESS, THEN JOINED 







NOT-SO-GOOD SCORES 


SALES MANAGER 
DISPLAY DIVISION- REYBURN MFG. CO. PHILADELPHIA 


EYBURN IN 1934 AS COST CLERK 








NOVE 










































1949 ovEMBER, 1949 DISPLAY WORLD 








S are —— 
ymni- 
Stems 


AV Of 


il ar- 
lit for 
) fre- 
iy Was 
ites, 
ast the & 
Idblatt Ff 
item | 
central 
indows | 
») meet 
handise 
suitable 
S were 
Save.” 





ichigan 
wide- 
howing 





DAZIAN'S wwe. 


y ESTABLISHED 1842 

The World’s Largest Display Fabric Organization 
142 WEST 44th STREET > NEW YORK 18, N. Y. 
400 BOYLSTON STREET » BOSTON 16, MASS. 
125 NO. WABASH AVENUE + CHICAGO 2, ILL. 
731 $O. HOPE STREET + LOS ANGELES 14, CAL. 
1249 WASHINGTON BOULEVARD + DETROIT, MICH. 
2ND UNIT, SANTA FE BUILDING + DALLAS, TEXAS 
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of fall styles shoes and handbags were eo. 
ordinated with a modern Chinese decoratiy. 
theme that added glamour to small items j; 










\ 7 0 oe u! od 
16H seigondlaowc egos 
ov an expansive area. Chinese red was used 

C ; with a lavish hand in the velvet draping 





| ( Nui 4 oe that flowed from the modernly designed 
| ~ | | functional displayers of wood finis i. 
, terra cotta and edged with gold, to the floor 
‘ | where it was crushed as blurbs. A composi 
Se) tion Chinese vase that held red silk poppies 
4 al COLOR-IN-MOTION and a rubber Chinese head were authentic 

“ai copies OF Museum pieces, 
Chandler's is a unit of Edison Brothers 
4 Shoe Company, whose display direction js 

under Jack Sarnoff. 

Back in the days when Chicago was 
young, Chas. A. Stevens & Co. was a quality 
a \ fabric house. So that the public is eve 





mindful of the reputation the store has 


established, a collection of exclusive fabrics 
was presented recently as a_ prestige re- 


minder. “Fabric tells a twenty-four hou 


SPO Y LIGHT story” was the theme used by Arthur Gault. 
display director, in the State street windows 


for the promotion. Among the materials 


Smallest Spotlight of its kind! offered were an exclusive black silk taffeta 
Provides 500 Watt Illumination! with vertical stripes of cut velvet, hand 

woven wool tweed with a matching plaid, 
Totally Enclosed — Absolutely Safe — Rodier’s royal blue wool jersey, and cham 


Completely Automatic — 6 Continuous 


Coles Changes — Adliudtehie Geum Glue pagne slipper satin, all available in limited 


quantities in the fabric department 


Ideal for Store Windows, Displays, Exhibits, od ? a = 
Conventions, Shops, Theatre and Hotel Lobbies, Po tell the twenty-four hour stot \ ot 
Restaurants, Night Clubs, Cocktail Lounges. quality and fashion, costumes were mad 


for the event from Vogue patterns for fou 
Send for Bulletin No. 471 specific hours and occasions . morning 


afternoon, after-five, and formal evening 





GoldE Manufacturing Co. The backgrounds were elaborately draped 
1222-A West Madison St., Chicago 7, Ill. with coordinated fabrics over mirrored 

i screens. Feature cards were in the form ot 
| date books. Costumes were accessorize 








1 


with a Parisian flair and fresh flowers cot 
tributed their part to the windows 


Spring Market Week | "2%" 


Completely mechanical 18-inch mario! 





ettes for display purposes are being offere 
December 11-15 by Maronetical Display Service, 1630 Ower 
street, Saginaw, Mich., under the directiot 
of Frank E. Ueltsehi. The mechanize 
puppets have been used in a number 


will mean nothing to you sasancee got since their introduction 


The marionettes are controlled by a d 
1 ae vice powered by a small gear reductiot 
unless you visit our motor, and the action can be predetermine 

such as the number of times the eyes 
blink, the number of motions in a given 
New Dis l Sh rection, and with what emphasis motions 
p ay Owrooms are made. Strings, which can be any lengt! 

run to the mechanism from the puppets ™ 

the usual hand-operated manner, and_ th 
They are the largest in this country — 7000 square feet figures can be made to do any action whic 


of unique displays in wood, papier mache and plaster. i . obtained - : human pup ter 
Yetails are available trom eltschi 0 


request. 


Visit Us. — 


We invite DISPLAY WORLD 
e readers to make frequent use of the 

Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 


Victor Haida Displays Inc. | smi tines SP ior gener 


consultation on display problems. 


149 W. 24th Street New York City 1] charge is made for this service, of 


course, 
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THE DISPLAY SENSATION OF THE CENTURY! 
POLYWOG 


Pat. pend. 




















“the silent salesman” 
The Display you assemble to suit yourself... A single unit with unlimited 


display variations . .. Attractive! Easy to setup! Practical display! Adaptable 


~ 


to any type of merchandise display! For Windows and Interior! No serews. no 
bolts! Made of special Aluminum Alloy in non tarnishing metallic colors: 
— Silver — Gold — Blue — 


oe a - : . ry 
zi @6 Orchid . . . Tempered 


Security Glass Shelves. 


=r Better displays 


sell more merchandise 
Attractive Prices. 


Ask for Catalogues and 


special offer. 





Agents wanted in all States! 


POLYWOG, INC. 134 EAST 57TH STREET, NEW YORK 22, N.Y. 


Cable: POLYWOGINC Telephone: Plaza 3-4637 



















Animated Santa Claus 
































SIZE: 14" x 28" 


$12.95 


PREPAID 


This beautiful display is ready to plug in, 
on A.C. or D.C. current, and uses only 9c 
electricity per month. 

Santa is printed in natural colors on a 
heavy duty card with high gloss finish. 
His hand and cap waves in a greeting 
gesture. 

Background is of blue metallic with snow 
landscape. Display is mounted on a heavy 
wooden frame. Merry Christmas sign 


included. 


ACCURATE SIGN CO. 
28 St. Marks Pl. New York City 3 




















SELL WITH SOUND 


Synchronized with Action 





Positive Synchronized Sound Write now for 
complete details on Custom Built Sync Sound 
Units Precision timed to the split second 
Any number of 110-V AC loads. Utilize stand- 
ard phonograph pressings. Come complete with 
amplifier 


speaker, and tone-arm_ repeater 


Guaranteed for one-year utilization, 24 hours 





per day 


GALE DOROTHEA 
37-61 85th St., Jackson Heights, L. I. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 
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EPORTS the store publication of 
R Strawbridge & Clothier, Philadelphia: 

Many, many months were spent by our 
store architect, Edward Dodds, and his staff 
in developing the plans that have resulted 
in this most beautiful and exciting floor of 
fashions. Endless conferences with buyers, 
with merchandise managers, and top ex- 
Earle 
our display department, and his assistant, 
Robert Mattis, 
tinually during this period, and finally a 


ecutives followed. Taylor, head of 


conferred with Dodds con- 
picture of the color and decor began to 
emerge 

Beauty and fashion authenticity culminate 
in our “Philadelphia Shop” In addition, 
this shop sets the color key-note for the en- 
tire third floor. Here the carefully planned 
details of architecture, texture, fabric, finish 
and color seem to come to a thrilling climax 
of sheer beauty and elegance. Glimpsed 
first trom the elevator foyer, the shop seems 
like a lovely stage scene, set for our cus- 
tomers’ pleasure. The pale champagne of 
carpet and matching fluted walls, the stage 
like platform at the far end with its smartly 


New Fas 


gowned mannequins and the great draped 
curtain of pale beige gauze that makes the 
backcrop, all pull the customer from. the 
quieter foyer Woodwork 
pilasters, platforms — are of Old Philadel 
phia green with gold relief; the showcases 


accents doors, 


rose lacquer with gold-leaf interiors. Above, 
the four beautiful chandeliers of Czechoslo- 
vakian crystal add the final note of gracious 
dignity. Fitting rooms are in variations of 
five colors, and are the ultimate in customer 
convenience and spacious comtort. Here is 
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ion Floor 


surely a place of beauty for the sale of beau 
tiful fashions. 

The Suit Shop is done entirely in colored 
lacquers, using pale tints of pinkish rose 


and very lovely architectural details. A 


—Scene in the "Philadelphia Shop’ of the 

new third fashion floor, Strawbridge & Clothier, 

Philadelphia, with the entrance to the bride's 

shop above. Earle Taylor is display director 

for the store, with L. Thomas Ford in charge 
of interior display— 
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os See us in Room 349 
SS ae Hotel Alexandria 





Ath Annual Display Market 
in Los Angeles 


California Display Industries 


WEEK OF JANUARY 29TH, 1950 - HOTEL ALEXANDRIA 


DETER Mannikin Company 


1000 So. Los Angeles St., Corner Olympic Blvd., Los Angeles 15, California 
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DISPLAY WORLD 


ON’T GO AWAY! We hope you won’t leave New York on your 
visit to the NADI show before we’ve had a brief opportunity to 
play the good host, to meet old friends and get acquainted with 
new ones... 


You won’t want to leave New York, anyway, until you’ ve heard— 
at first hand —the story of DURALLURE, the miracle mannequin in 
all-plastic, and seen the full AMFCO line in our large and (we hope) 


pleasant showroom. 


We look forward to greeting you. 


American Model Form Company, Inc. 
38 Greene Street, New York 13, N. Y. CAnal 6-8259 
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hung ceiling, which connects two display 
niches at the entrance to the departmen:, js 
illuminated with three circular wells oj 
light, giving a distinctive note to this un- 
usual shop. 

The women’s and misses’ coat departments 
are in a pale, very restful green, accented 
by the chalk white and dusty rose interiors 
of the long wardrobes. 

The sportswear shops employ a more 
rugged type ot design and more robust 
coloring: Green and apricot tones for the 
women’s and misses’ sportswear, while the 
misses’ sports dresses are in a section which 
uses tall vertical fluted walls of a rich cedar 
shade. with white molding and cool, clear 
blue for display niches and wardrobe in 
teriors. 

The elevator foyer has become a magnifi- 
cent space 160 feet in length, bisected by a 
north-south corridor that gives ready access 
to every point on our new fashion floor. 
\bout 20 feet wide, the foyer is carpeted 
from wall to wall in tones of light beige 
with a rose border and is the setting for 
four dramatic display stages, each with its 
self-contained lighting and two to four man- 
nequins. The walls are done in quiet, yet 
rich, tones of cocoa, and the furniture 
groups, contemporary in design, are covered 
with dark green, rose, and a rose-and-beige 
stripe. 

The tur salon is a place of dignity and 
elegance. The walls here are rich cocoa 
paint and lacquer, with the wardrobe in- 
teriors aqua for contrast and the best show- 
ing of fine furs. Two dramatic windows at 
one end of the room give the necessary day 
light, and are hung with wine-colored swag 
draperies in seeded satin. There is a very 
dramatic entrance, where a drop ceiling ot 
unusual shape and character forms not only 
an archway connecting two handsome dis 
play niches, but makes a petite salon for 
fine fur pieces. This tiny salon is carpeted 
in gray chenille, with walls of pale cocoa, 
aqua-tinted niches, and floor selling cases of 
bleached walnut. The furniture is covered 
in a plastic tortoise shell. 

Passing on to other departments, one finds 
new, exciting beauty at every turn. The day- 
time dress department is spacious and com- 
pletely uncluttered. There is a sense 0! 


space, light. color that is appealing to the 
customer, The light blue walls, pale beig¢ 
carpet, and wardrobes of a deeper, lacquered 
blue with chalk-white interiors are all psy 
chologically good selling factors. 

In the women's and misses’ town shops 
the carpets are chartreuse, with furni 
ture of bleached walnut covered with ros¢ 
plastic in the women’s and brilliant yellow 
in the misses’ departments 


Siele Heads Display 
For New Store 


Morton's Apparel Shop, Washington, D 
C., has opened a new branch store in Wash 
ington Southeast, and the display will be 
under the supervision of Joseph Siele, Jr 
who also directs display for Morton’s three 
other stores in the city. The new store was 
formerly the Dobkin Department Store, con- 
sisting of three floors and basement; it !as 
ten display windows. 
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THE CU AR | l COLOR PARADE Nil i TRAFFIC 


Use the new and vivid Corrodek Parade-Colors 
in your window backgrounds or interior decora- 
tions and you'll stop traffic, too. Yes, Corrodek 
colors now have extra brightness, added attention 
value, because they’re surface-coated. Nine full- 
strength, sunfast shades ... and, of course, the 
whitest of whites. 


Corrodek itself has been improved as well. 
High flutes increase the play of highlights and 
shadows. Corrodek is stiffer, stronger; now has a 
smoother, more uniform texture, un- 
marred by finger markings. And for your 





> YELLOW 
> LIGHT ORANGE 
* FLAME RED \ 
> IVORY 
» BROWN 


~ WHITE 
* LIGHT BLUE 
* NAPOLEON BLUE 
* NILE GREEN 
* EMERALD GREEN 


NEWTON UPPER FALLS 64, MASS. 


convenience, the back of each roll is marked with 
accurate inch and half-inch guide marks, as well as 
with two sizes of scallops most often used in 
decoration. 

When it comes to versatility in use, ease of 
handling, and all-round economy, you can’t beat 
the new improved Corrodek. No wonder experi- 
enced display men consistently choose it for better 
backgrounds, pedestals, plateaus and novel struc- 
tural effects. 

Band-wagon’'s waiting, folks. Hop aboard and 
join the traffic-stopping Corrodek Color 
Parade! 


FREE OFFER. Send today for your free Color Guide and 
Sample Swatches of the new improved corrugated back- 
ground material — Sherman's Parade-Color Corrodek. 


™ Shetmun 


PAPER PRODUCTS CORPORATION 


NEW YORK CHICAGO LOS ANGELES 
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ingenuity for sale 


the department store of art materials 


products for the display shop 


We do more than sell display materials at 
Arthur Brown. We sell the makings of dis- 
play ideas that give you a chance to use 
your own ingenuity; to adapt professional 
display essentials to your own unique dis- 
play needs! Here are two ingenious display 
helps that will arouse plenty of interest. 


MODEL O OPAQUE PROJECTOR 





Project a life-like screen image that's 4 ff 
square or larger, and moke precise, true-to 
life sketches! 


If you need a large sketch in a hurry, you’ve 
only to place the Model O over the object 
in question whether it’s a photo or the 
actual item and you'll get a larger-than- 
life image from which you can make an ac- 
curate sketch! 

Projects an area 5 x 5'' at one time, or 
arger area a section at a time 

Complete with lamp and 

B ft. cord plug ee $29.50 
LARGE PROJECTORS TOO! Send for descrip 
tive folder showing entire line of opaque 
projectors 


MITTENS DISPLAY LETTERS 











COPYRIGHT 1949 MITTENS DISPLAY LETTERS 


These 3-dimensional letters are ready to use 
at once! They’re inexpensive, they come in 
beautiful modern types, they’re quick to 
handle! 

Note to ingenious display men: Mittens letters 
are as bright as neon when you gild them, or 
highlight them with shiny bead fragments! 


Send for folder showing complete listing of 
Mittens display letters 


Visit America's Largest Art 
Supply Center 


-_— 





AR’ 


BROWN 














the department store of art materials 
Arthur Brown & Bro., inc. 
2 W. 46th St., N.Y. 19,N. Y. 
CO 5-7100—Open Thurs. ‘til 9 p.m. 
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BACKGROUND VARIETY SHOW 
IN NEW YORK DISPLAYS 


[Continued from page 41] 


turned her back to the street. Lelong’s 
‘Cachet” perfume and its striking package 
in lipstick red was arranged in the fore 
ground 

An abstract figure of autumn at Saks- 
Fifth Avenue was constructed of chicken 
wire and covered with a coarse mesh of 
brown rope \ tew leaves decorated its 
branch-like arms. The copy said, “Im 
portant new coats rich in color,” this one 
being a vibrant and velvety red with brown 
iur trim and brown accessories. For con- 
trast, Display Director Sidney Ring used a 
bright blue light on the backwall 

Some very careful designing went into 
the window pictured next, by Display D1 
rector Gene Moore at Bonwit Teller. “It’s 


our fragile young dancing dress of the 


Lace Enchantment in the spell of Sadler 
Wells’ Ballet, The Sleeping Beauty.” 
Before a backdrop painted in the light 
pastel tints of a fairy tale the princess 
stepped forward in a delicate white lace 
gown worn over a pale pink slip. Leaves 
of lace were appliqued at the shoulder and 
edged the low neckline. She held a gold 
metal basket filled with minute blossoms 
resembling Dresden china. Lacy, too, were 
the reseda green leaves cut out of wall- 
board that framed the window. A monkey 
wearing a scarlet tricorne peered through 
the foliage at the left and proffered a small 
bouquet. Powder blue floor boards lent a 
touch of the stage and the distant scene 


—Upper left, by Gene Moore, Bonwit's. 
Upper right, by Sidney Ring, Saks-Fifth 
Below, by Edward von Castle- 
berg, Bloomingdale's— 


Avenue. 
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MILEO 


MANNEQUINS 
7 West 36th Street 
New York 18, N. Y. 


MANNEQUIN MAKERS 
SINCE 1900 


ou havent been to Market 
Week unless you have seen 
the Mileo Mannequins ---- - - 





The complete line of the 
sales-producing Mileo man- _ 
Rooms 636 and 637 


nequins on special display : " 
at the Mileo Studios at Hotel New Yorker 


Seven West Thirty-Sixth. December 11-15 

















Our Outstanding Line 
For Spring Will Be 
Shown Aft Market Week 


We believe the Oltmanns’ line of artificial flowers and decorations 


ROOMS for Spring and Easter, 1950, is one of the finest we have ever produced 


5 22 in our many years of service to the display profession—and we think 
you will agree when you see it during Display Market Week in Rooms 
52 3 522-523, Hotel New Yorker. An extremely wide variety will be yours 


to select from, and at prices easy on your budget. Make a visit to the 
Oltmanns’ exhibit one of the highlights of your stay in New York. 


e FRITZ OLTMANNS 
e NORMAN OLSEN e MERLE TICKNOR 


OLTMANNS omane 2°Nepraska 


DESIGNERS AND MANUFACTURERS OF ARTIFICIAL FLOWERS AND DECORATIONS 
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Yours For Better Display 


FLEXIBLE SLEEVE FORMS 


Simply slip these Goodman patent 
sleeve forms in the coat sleeves 
and the display is complete! Save 
yourself 30 minutes on each coat 
form, and show the merchandise 
better, too ... for these sleeve 
forms make any coat look its best. 
Only sleeve form made with open 
bottoms. Sizes 36 and 38. Order 


a pair on approval today! 





A SUPERIOR TURNTABLE 


Here is the turntable you've wanted. All steel, 
silver crackle finish, precision-made to last in- 
definitely. Revolves twice every minute, costs less 
than Yc a day to operate. Available in two 
sizes, one to carry up to 15 pounds, the other to 
carry up to 1,000 pounds. Can be provided with 
cup adapter to replace disc, thus instantly con- 
verting the turntable into a lighted Christmas tree 
turner. Guaranteed for one year. Write at once 
for details. 


Palazzo Sleeve Form Mfg. Co. 


541 SIXTH AVENUE PHONE: CHelsea 3-488! NEW YORK II, N. Y. 

















RORRECT-WAY AND THEIR DISTRIBUTORS 


, nvrh YOu hi MT 


nd | heal monde 


Ata “/ . < ° 
Vl. Mintks ws f Vishiten EE ES 
Siynijpwaner 
In rooms 650-651-652-653 you will see the show that “makes” the show. Meet your 
Korrect-Way Distributor here let him show vou the latest in display ideas... the 
satile new Module Deca Poles the finest in chrome racks ... the incomparable 
Beau Mondes ... and. of course. our surprise “Alice in Wonderland” spectacle. 





NADI SHOW ¢ Hotel New Yorker e Dee. Lith-Lith 


oye 
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of a castle was done in pink, grays ind 
blue. 

“Of course it’s Traina Norell, that c 
that sleeve, that superb line,” said the copy 
card in the next display shown. The figure 


in a camel coat with three-quarter sleeves 
and a short cape wore a_ small leopard 
scart at the throat and a brown hat and 
gloves. Beside her, Gene Moore placed an 
obelisk covered with gray and brown 

In order to call attention to the star de- 
signer at Saks-Fifth Avenue, Sidney Ring 
created a row of foot-wide wire panels with 
one letter of her name worked into the 
simple open design of each. These were 
flocked in gray and slightly slanted so that 
one could easily read the name, “Sophie.” 
Behind this delicate screen the mannequin 
posed in a gray costume with black detail 
trim worn with black accessories. Phe 
wall was dull blue with an aqua cast. 

\t Bloomingdale’s, Edward von Castle- 
berg presented “Late day drama for your 
side of the footlights” and the apparel was 
from the Green Room. A series of windows 
showed scenes in the wings of a_ theatre 
with glimpses ot the stage and finally the 
actresses on the stage. In this one, the 
prompter watches carefully while two others 
wait tor their cues. The “Smoking Pro- 
hibited” and “Exit” signs, simulated gray 
brick walls, scenery flats and barrage of 
ropes, broom, and ladder gave this. ar 


authentic back-stage atmosphere 


Greneker Corporation Moving 
To Fifth Avenue Location 


Kdgar Rosenthal, head of The Greneker 
Corporation, well-known New York = Cit) 
Mannequin firm, announces that the com 
pany's showroms and general offices will be 
moved around November 15 to new = air 
conditioned quarters at 715 Fifth avenue 
\n affiliated company, Visual Merchandis¢ 
Displays, Ine., will also be housed in_ the 
new location. 

\ll Greneker’s line, as well as those of 
Craftmasters of Los Angeles, and Forms by 
Fernand, Inc., will be shown at the Fifth 
avenue address, where 3,000 square feet of 
space will be occupied. Manufacturing will 
be continued at Greneker’s former address, 
250 West 54th street. 


McMahon Operating 
Own Company 

\rthur W. MeMahon, display director 
for Glaser Drug Company, St. Louis, unt 
», has formed his own dis- 


some months ag 
play firm to design and build backgrounds 
and related display props for all types of 
stores. Reporting a highly successtul op 
eration, McMahon states that the company 
is particularly interested in serving neigh 


borhood specialty shops 


Harold Jean Joins 
Merriam Studio 


Harold Jean, recently with L. A. With 
Company, and formerly with Dey Brothe 
and Jordan Marsh & Co., is now conn 
ed with Merriam Display Supply Stud 
Inc., 307 South Clinton street, Syract 


Nu Y. 
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Displaymen visiting New York or Chicago this Christmas Season 
are Invited to See the “ROCKET EXPRESS” in Operation at... 





JOHN WANAMAKER'S 
New York 


SEAR'S, STATE STREET 
Chicago 





or at these fine stores in 
other cities: Kresge’s, New- 
ark: Wanamaker’s, Phila.: 
Donaldson's, Minneapolis; 
Leonard's, It. Worth: Stone 
& Thomas, Wheeling. 


The “Rocket xpress” 
monorail train rides children 
OVER your toy department 

pays tor itself . . saves 


space too! 


wee ROEKET EXPRESS SYS FEMS 219. qumPHrRey AVE, OAK PARK, ILL. 














Make the TEKWOOD VERSATILITY TEST 


, — e 
How many of these material characteristics do you need ? MADE OF GENUINE 


Tekwood 


How does your present material compare with Tekwood ? 


REG. vu S PAT. OFF 


HARDWOOD VENEER 





YOUR YOUR FACTO Ve 
PRESENT PRESENT BD KRAFT PAPER B 
TEKWOOD MATERIAL TEKWOOD MATERIAL 2 Diccuaos P ( 
/ : KATES Spe 
\ Won't buckle, split, —— V_ Unusually high eo oh 
splinter or warp strength / weight ratio 
, The secret of Tekwood’s versatility 
Bd Tohes point beautilelly ‘V_ Extraordinary durability lies in the way it’s made. To each 
: side of a core of sturdy hardwood, 
‘ V__ Light in weight a tough sheet of Cylinder Kraft 
— pony —_— cleanly = —_— paper is bonded. The grain of the 
ermanent y ° ‘ : 
hacia aicinlies Y V_ Routs or folds quickly and easily Kraft goes at right angles to the 
grain of the wood. The resulting 
_V_ Ideal undersurface for anion V_ Self-hinging, when scored “sandwich” is tough, strong, rigid. 
covering materials or cut partly through Write us today for complete data 
a on Tekwood. Chances are you 
_V_ Die-cuts cleanly and easily —— _Y Remarkably low in price — can use it. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood Plywood 


Tekwood is a patented product— U. S. Pat. No. 1997344 








LOOKING FOR 
A CAREER 
IN... 


New Classes 
Being Formed 


Build a career in this well paying, uncrowded 
profession. Learn every phase of window trim- 
ming and interior display Study under out- 
standing factulty. Practice in full length windows 


CURRICULUM 

Cloth, Crepe Paper and Painted Backgrounds 
Drug Windows, Men's Wear, Children's Wear, 
Women's Ready to Wear and Specialties, Small 
Wares, Window Design, Mannequin Draping, 
Interior Display, Lighting, Show Card Writing, 
Silk Screen, Papier Mache Fabrication, Prop 
Construction 


FACULTY 
MARC BIELER, Bonwit Teller 
ELWOOD R. SULOFF, Penn State College 
ARTHUR GLICK, Formerly A. S. Beck Shoes 
CHARLES M. LENNOX, Lennox-Passmore Co 
WILLIAM McBLAINE, Browning-King Co 
CHARLES A. NUGENT, The Blum Store 
JOHN P. O’NEILL, Chain Store Consultant 
MARGARET LUNDBERG, Academy of Fine Arts 
JOSEPH MAIDA, Phila. School Industrial Art 
WILLIAM B. MURROW, University of Penna 
JAMES FEE, Strawbridge & Clothier 


@ Approved for Veteran Training 
@ Free Placement Service — over 85% of gradu 
ates placed in well paying positions 


“The Nations Center for Display Education” 


NATIONAL 
DISPLAY 
INSTITUTE 


SCHOOL OF 
WINDOW DISPLAY 


Write for Descriptive Booklet 





FOIL PAPER 
26" WIDTH — 25 ft. - 50 ff. - 100 ##. 


and full team rolls. Carried in stock 
in 25 colors. 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 














HELMET FOR HOME WORK SHOPS, 
RODS MECHANICS, FARMER, ETC 
INSTRUCTIONS For light weldir Re rs st 
COMPLETE items 16 to 22 gauge. such as ter 
re ders, cabinets. troughs. ys. et 

No previous experience necessary 
Complete unit only $595 Postpaid 
or COD plus postage Ten day 
tnal offer Money back guarantee 
if not satished 


MINEX. Dept. 19 
CINCINNATI 30, OHIO 
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Cooperative Display 


OR distinction in fashion ... for dis 
was the theme of a 
seven-window display offered 
Bonwit Teller, one of Phila 
delphia’s smart stores for women. Featuring 
new fall Bonwit 
quins in arresting room settings which high- 
lighted the functionalism of both the apparel 
furnishings 

Since Bonwit sells nothing but 
fashions it asked J. W. Knoell, a home tur- 
nishings firm in Philadelphia, to provide 
the backgrounds As a result, Philadel- 


tinction in decor” 
series 
recently by 
manne 


outerwear, posed 


and the 
apparel 


news-making modern chairs 
and tables by Knoll Associates and Jens 
Risom, fabrics by Arundell Clarke and 
Isabel Scott, wallpaper by Gene McDonald 
and lamps by The Nessen Studio, Inc. 
Following on the heels of “Home Fashion 
a merchandising occasion sponsored 
nation’s retailers, 
treatments em- 
traffic-stopping 
when tied in 


phians saw 


Time,” 
with real success by the 
the Bonwit-Knoell window 
phasized dramatically the 
appeal that fashion 
with home furnishings. 

Mare Bieler is the display director. 
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| THERE'S ALWAYS SOMETHING NEW AT HANGER HEADQUARTERS! 






Brand New Circular Plastic Size 
C Dividers Ten Times Sturdier! Life 1 
Time Construction. 


EACH EACH 


BIG DISCOUNTS TO DISPLAY JOBBERS 


They're bigger, better, stronger! Theyre long-lasting. 
And they have 50°. greater visibility. Static-free. 
these new Plastic Dividers are dust repellent. Easy 
to handle. Easy to see. Superior in every way. 
Yet they sell for the same low cost as ordinary 
dividers. Modern as the minute, these beaded edge 







10c 


Actual Size 
Illustrated 





Dividers answer all size-arrangement problems. 
Numbers | through 60, odd, even, and half. sizes. 
Also available in sets of letters of the alphabet. 


Especially designed so they can’t fall off racks. Keep 
stock neat, orderly in every department (infants and 
up|. Write for free sample. 


NATIONAL HANGER CO., INC. itw vor ci’ 


Representatives: Mr. Morty Fay, 1763 S. W. 3rd Ave., Miami, Fla.; Mr. Harry Intrilligator, 60 South St., Boston, Mass.; Mr. S. Horwitz, 
5370 Pershing Ave., St. Louis, Mo.; Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, Ill. 


Presenting our new “Bagel” Divider 
g g 















Make onste - 


o} Roda. 4], [cme eo) 3 | 
| | Room 740, Hotel New Yorker, Dec. 11-15 
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KING COLE DISPLAYS, INC., CANTON, OHIO 
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MAGIC TREE AT FIELD'S 

[Continued from page 48] 
‘ ON YOUR HANDS | «0 sce ess 
| tree is placed in position and a sca folding 


is erected around it. 









gies A designer in the store's display lepart 
ment, months before, has prepared a skete! 
of the finished tree. Armed with this, dec 
rators swarm over the scaffolding to place 


Merchandise display cards 


4 each according to plan, every ornament ar 
. bit of trim. 

show windows The ornaments are a story in themselves 
* To be kept in proportion with the towering 
tree, they are designed and made huge ¢ 
wall posters scale. It is a job of months to make and 
| assemble these king-size ornaments. Som 
* 3,000 go into the trimming of the tree, many 
of course being saved over from year t 

counter cards ae 
ke A tew hours before the store reopens t 
start the holiday season the scaffolding 
easels and columns comes off the big tree and it can be seen 


as a whole for the first time. 
The work of many days and many hands 
it makes its debut to those who are ac 


A customed to come to the store and to have 
ONE; lunch beneath this biggest of all indoor 


Christmas trees. 









A Hansen tacker in your hand means extra Speed dozens of jobs — like mounting Spectacular as it is, of course the tree is 
time on your hands. As fast as you grip crepe paper or corrugated board window but one of the store’s famed Christmas 
the handle the Hansen drives tacks or staples dressing, fastening merchandise to display features 

— firmly, accurately. A neat job is so much cards, attaching easels to counter cards, etc. The windows along State street tell the 
easier. Balanced drive speeds up displays. Drives thru hard wood, thin metal. adventures of “Uncle Mistletoe,” who is 


also featured on a television program for 
ASK FOR FOLDER children. 

The main aisle of the store sparkles wit! 
thousands of ornaments, and features eact 
vear a new Christmas scheme. Throughout 
the store, particularly along the escalators 
display spots show the colors and _ the 
YOU SHOULD SEE on eet spirit of the season. 

The toy floor is a wonderland in whicl 
“Candy Cane Lane” is Main street for toy 


HOW | “C : 
minded youngsters. 


And, finally, Santa Claus, who is_ house 
REED and RATTAN guest of “Uncle Mistletoe” in a gay “Coz) 

Cloud Cottage,” is on hand to greet the 
children. 

But in the minds of many it is the giant 
Christmas tree in Field’s that lingers longest 
as the highlight of the holidays. 

There is a magic about this tree, the) 
insist, that sets it apart from other trees 
WORKS WONDERS and keeps bringing them back each year 

IN YOUR It is the Christmas tree that keeps growing 
year by vear in the hearts of those wh 


WINDOWS AND INTERIORS | see it 






réviaaa A.L. HANSEN MFG. CO. 


5041 Ravenswooo ave. CHICAGO 4O ILL. 














y 

“il | Farrell Confirmed 

By Lowenstein's 

Charles Farrell, who has been acting dis 
a play manager since the resignation of T. E 
Joyce a short time ago, has been made 
Stop in and see us at the New Yorker during permanent head of the department by B 
Market Week, Dec II through Dec. 15, Room Lowenstein & Brothers, Memphis. He has 


been with the store for several years, and 
was for some time first assistant to Joyce 
He will also direct display for Lowen 


stein’s suburban store. 
Another appointment made by Lowen 
® stein’s recently is that of Andrew Riley te 
was 


the store’s advertising department; he 

3 West I8th Street * New York I1, N. Y. oa CHelsea 2-6264 | formerly display manager for Bry-Block 
| Mercantile Corporation, Memphis, and more 

recently with Bry’s advertising staff 


531 as always. 
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THE TUBE LINE 


Will Be On Display During 


SPRING 
MARKET WEEK 


See them at your display jobber while in 
New York City 


Wallboard tubes in a wide range of diameters and 
lengths have become one of the display field's most 
versatile display props. Economical and effective in 
creating display themes that stay within tighter dis- 
play budgets and stretch your display dollars. 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE. CLEVELAND, OHIO 














An Invitation... 


To visit our spacious and truly unusual new home at 1461 Park Avenue while you 
are attending Display Market Week December 11-15 . .. and to stop in at ROOM 
731 at the Hotel New Yorker for a personal inspection of our outstanding line for 


the first months of 1950. 
& 


{ full line of papier mache and animated displays 


for Easter, Spring. Mother's Day. and Father's Day. 
& 
Established 1914 


Messmore & Damon, Inc. 


Designers and Builders of Exhibits and Displays 
1461 PARK AVENUE NEW YORK CITY 29 
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MAKING VIRTUES — 


the pPrtatocna of LEZ vinnie 


ce MARKERS [Continued from page. 33] 
@ efe 
Smart - Dignified 


All Metal — Interchangeable : box with a frosted glass panel and _ ad- 

ae ditional built-in indirect lighting. The fram 
can be carried out in wood-with-mirror. 
with leather or leatherette, simply in wood 
or with any number of combinations oj 
materials now available. The frosted glass 
panel will allow the light to come in during 
the day, if that is desirable, but it will 


—— th of 2 De 
; fold men nere,' e use hide the ugly view outside the building. 
Aristocrat All Metal Price Markers 







ditioning. They do not face an interesting 
view and are of no importance to the stor 
traffic. Their irregular display possibilities 
are a headache to the store owner and the 
displayman. 


Our suggestion is a superimposed shadow- 





Wether you sell Radios, 
Jewelry, Wearing Apparel 











Probably one of the commonest eye-sores 
to be found in stores is that of pipes run- 
ning from the floor to the ceiling: two 
such are shown in sketches D-1l and D-2 


Ieailable an 
Bright Chrome, Jet Black or Satin Silvertone 14", 
, 2", or I high. Packaged in sets. 


wil increase ycur sales and dignify 
your displays 
Merchandise your products with 


ee E artistry, dignity and assurance, oat oe ; are 
manufactured by These pipes can not be eliminated, but 


v I ; A 
COMBINATION PRODUCTS co. a, i nha. ot itl they can be housed into plain wooden 


columns. These columns will carry dis- 
list ; oe 

64-74 West 23rd Street « New York 10, N.Y. fee wescmptive price hs play shelves and can rest on a wide display 

: base or platform. The top repeats the de- 

sign of the base and houses either direct 











or indirect lighting. The display possi 
bilities of this type unit are endless. 


A great many interior displaymen ar 
daily confronted with beams which _ help 
Pe = spoil the looks of store floors with low 
; PLEASE NOTE! ceilings. Sketch E-1 shows this. situation 
e oo = and sketch E-2 suggests a solution to the 
o- Se ~ these beams and installing fluoresecent fix 
gZ MERCHANDISING C0 tures and covering them with frosted glass il 
“Ee “ panels we can transform these distracting 
wy 4 Manufacturers — eet ae a great —— saci the ae 
for recessed lighting, and create a feeling 
i Converters — Creators of light and spaciousness within the stor 
A-FLUTTER DISPLAY PAPERS Canadian Plant Opened 

AND CLOTHS en 


“oO Eye-catching accessories for Zeppen-Field Studios of Canada is the 
your Valentine displays. The will show at the name of a new firm opened by W. M 
Zeppen-Field, of the Hollywood mannequtt 


slightest movement of air 
. _— . Hotel New Yorker firm by the same name, at St. Hyacinthe ‘ 

















problem. 








By running electric) wiring alongsid “eames 


sets them in instant motion. 


; : - ° Quebec. Preparations for the productiot 
Gay, amusing, inexpensive. during Market Week oe UC EC ep it tte n t " the . <n 
ot Zeppen-Field figures in Canada_ begat 


Hearts A-Flutter Room 727 well over a year ago, with the first manne 


14 Heart Set, 18'' long $5.00 quin coming off the line in October Phe 


9 Heart Set, 15'' long (illustrated) $3.50 plant is now in full production. 


Individual Winged Hearts President of the Canadian company 1! 
Gross $36.00 Dozen $3.50 Paul E. Poirier, well-known business mal 
Heartstrings (illustrated) of Canada. Zeppen-Field will serve a 


ncn Rs Som Rb i yng = lala aaa MERCHANDISING C0 vice-president, and S. Lieberman has bee! 
spacing. Prices quoted on request 5 named sales agent for Canada. 


363-365 THATFORD AVE. The two companies will operate as tW 
DOLORES BROOKLYN 12. N. Y. separate firms; designing and creating ol 

















Box 145, Station D Cincinnati 6, Ohio Dickens 6-1423—1424 new figures will be done in Hollywood, t | 
molds then being shipped to the ( anadia 
company. A full line of Zeppen-Fields 
men's, women’s and children’s figures W! 

IPUPYIIAW ANOK @2L0py UO 107 ~ > be manuf “ture 1: the yrices and qualit 

“A ON ‘424894YD 440d W6z8 *o7”7 USE THE a “i a ; ¢ Pa r Byres 

“ONI 'ANVdWOSD AYSNIHOVW NOLOVAW Me ve e same as OSE ¢ nit 
uOTpRoYytoeds 4NOd OF SATQRyUINE 19yIC spunod Opportunity Exchange States, it is reported 

OOP O1 Cy eo} CL OF SeqouT 6 SpPepoyy psepuRis For any WANT AD purpose: . . 7 F the new 

1gAoUIN} JaFaKL e& voNpoad EP Koyr Inq “UMP aprsdn POSITION WANTED POSITION VACANT Following the formal opening of the nev 

SIpURyosUE nok uN} JOU Op saiquiuiNy <eTdsiq ang REPRESENTATIVES WANTED plant in St. Hyacinthe a cocktail party was 

USED DISPLAY EQUIPMENT FOR SALE held at the Bt. Rovale hetel Monteet 
SITTEAWVLNYG AL $3.00 Per Column Inch — CASH WITH ORDER eae = ee ere Ry. 2 











for Canadian display factors. 
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Sting 
Store . . . 
bilitie ep Here it is at last! The most sensational 
1 the af point-of-purchase dealer aid ever offered. 
=f, 
halk EM Just snap the switch, and see this amazing 
S idow- 
ad ok SY puppet move and TALK .. . Yes! unbe- 
ay ry 4A lievable as it may seem, he actually Talks. 
e > 
mirro < ° ° : 
oe = Hear him deliver a three minute sales 
ea message and then repeat it over and over 


again for any desired length of time. . . 


ed L1ass 
1 during 


There are ''no strings attached" .. . no 


it will 
ding. é records to change. 
bllgeessn = It's the most exciting news the display world 
oie pr » has heard in years. 
is Wo F 
nd D-2 


ted, but 
WOC den 
rry dis- 


Soundisplay enterprizes 


1997 JEROME AVE. BRONX 53, N. Y. 
TRemont 8-7495 


» display 
the de- 
13 direct 


y possi 


men are 


At the New Yorker 


ich help 
pale IN PRICE FABRICS ROOM 
1 to th ROOM 724 











longside 
cent fix 


ed glass 








stracting 
money 






: Wired in t its. 
| feeling Ci Py } 
le store P 
R-4 it 
resisting lenses in primary 
red, Bcavaseys 
Fr te 
Order now for prompt delivery. 100-Watt 
1 is the r : 
s Cat. No. 39 f ip SY 
W. M ee apna 
quit 65.00 > 16% } 
annequil enie 
vacinthe { 6" 108.75 steel , 1 
oductior $13.20 
a begat 
manne 
er. The 
ipany 1s 
Ss Mal e e . 
; hig: Paint with light 
€ € as 
1as_ beet “Paint with Light” and increase the traffic in your store...Obtain the light treatment your displays deserve 
fy in the rich tones you need. Century will teach you how to “Paint with Light’’. Bring your window plan and 
is \ 
ating 0! section when you visit our showroom. 
ood, tl 
anadia! Accent-lite 
n Field x = ] - ; P r 1 c } +1] P js } 
athe A small, compact light that gives top-notch performance...a light that will dramatize your displays with 
es 
qualit accent...color...shadow...enrich your merchandise...enhance your displays. 
Unite 
| Century Lighting Inc., 419 West 55th Street, New York, N.Y. 
the me 
arty W 
Montrea 


the name in lights 
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Glamour For Your 
Valentine Displays 


Make your 
of the town 


Valentine windows the talk 
with hearts and arrows of 
styrene by the originator 
and creator of jeweled snowflakes. 
Available in white or red, in various 
sizes, and in a wide variety of patterns. 
Pictured is No. 3014, 20” by 30” in 
size Also a complete and novel line 
of fish. butterflies, and = insects in 
jeweled styrene. See your local jobber. 


Jobbers: desirable terri- 
tories still open. Write today for 
photographs and details. 


ARTHUR S. LICHTEN 


jeweled 


Some 











309 MAIN ST. ORANGE, N. J. 
USE THE 
Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$3.00 Per Column Inch CASH WITH ORDER 








Electrical Turntables 


FIVE MODELS 
Write for our New Illustrated Broadside 


MORGAN-LAPHAM, Inc., New Canaan, Conn. 
N.Y. OFFICE-1775 BROADWAY-NEW YORK, N.Y. 








SNOW---TINSELS 


Diamond Dust --- Mica 
Wood Flakes - - - Sands 


Also various other Xmas_prod- 
ucts. Good for creating unsur- 
passed scenes. Used by leading 


stores from coast to coast. 











National Sawdust Co., Inc. 

65 N. 6th St., Brooklyn 11, N. Y. 
Please send FREE catalogue 
Name 


Address 


City & State 
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DEAS tor 


and terry 


“Martex” towels 


cloth beach accessories in low- 


elamorizing 


cost displays have just been presented 
in a series of shadow-boxes installed in 
the “Martex” showrooms of the Wellington 
Sears Company Devised ot one part props 


and four parts imagination, these installa 
tions serve as dramatic suggestions for 
retail store promotions on top-of-the-line 
towels featuring “Luxor” for winter brides, 
and for beach stole and beach sheet resort 
wear sales 

With the shadow boxes 1 deep blue, il- 
luminated by a single fluorescent bulb, these 
displays utilize lace paper doilies and bent 
wire. For the “Luxor” display, for instance, 
a five-piece towel ensemble is banked 
against a lacy sheath of paper doilies. Lace 
paper wedding bells hang from the top of 
the box, and a large placard at the bottom 
reads s Ove l\ Luxor fo! Love ly Brides.” 


Roman-striped “Mar 
different 


composed oO} a 


For the display ot 


he ach sheets. two effects are 


One miniature 


NOVEMBER, 


1949 


i aga 











“Martex” Towel Displays 


bamboo cabana, uses a beach sheet as a 


Extra beach sheets are 


bottom of 


colortul 


folded at the 


( anopy 


the shadow box. 


surrounded by such pertinent accessories 
as sun tan lotion and sun glasses. 

The second display of beach sheets uses 
wire figures, a small wire bicycle, and two 


—Above is a detail of one of the shadow-box 
displays being used so effectively in the ''Mar- 
tex'’ showrooms. Wire figures are wrapped in 
paper-straw and clad in beach sheet swatches 
to tie in with the beach sheets featured. Com- 
panion displays show colorful cabanas han- 
dled similarly. Note the towel storage space 
in closed shelves below the displays— 


realistic palm trees all coated in pape 


straw. The figures are clad in beach sheet 
swatches and are stretched out languidly 
across a sand-covered base 

Highly effective is a double display of 


beach stoles using three-dimensional figures 


devised of white toweling with bent wire 
for outline 

Other displays in the “Martex” show 
room include the terry cloth = stoles and 
beach sheets, draped trom plastic rings 
which surround colorful plastic fish. They, 


like the rest, are created in lighted shadow 
boxes These, however, have white back- 
grounds, whereas the rest are done in deep 


roval blue 
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STEEL TUBING 


SAE 1010-1015- 1020 


TUBING 
FOR 


CHROME 








PLATING 


WE INVITE YOU to purchase your cold aden 


rolled welded steel tubing, round, square ALUMINUM 
and rectangular from the TUBING 


COLUMBIA STEEL & BRASS CORP. eoeiitinaani 
{Affiliated with the Monroe Tube Co., Inc.) 
= So that you may also benefit from su- TUBE 


perior quality with immediate deliveries 
CUT LENGTH AND THREADED OR RANDOM CUTTING, 


BENDING, 


> “BETTER TUBES MAKE BETTER FIXTURES" | | THREADING 









PIPE SIZE 











oe . 
is COLUMBIA STEEL & BRASS CORP. TUBING 
50 CHURCH STREET, NEW YORK 7,N.Y. FOR 
WoOrth 4-4350 
ae Prompt Shipments From Our Mill or Warehouse RACKS 
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= and Blum Store's Display 


rings Now Under Sims 

They, John R. Sims is now display director for 
1adow Blum Store, Philadelphia. He joins 
back after nine years in a similar capa 


deep ty f Harzfeld’s, Kansas City, which 

resigned a short time ago. At 

Sims replaces Samuel Miller, who 

ned recently and who has not yet an 
his plans for the future 








Emilie Pentz Leaves 

Grimes Staff 

Kmilie Pentz, who has covered the middl 
ritory for Grimes Display Service, 

22 West 38th street, New York City 

resigned in order to be married 
successor has been named to the 
according to Eve Grimes, presi VIVA 


e firm 


Grand Novelty Associates 
Opens New Showroom 





Letter Manufacturer 
'ssues Literature 


rs describing the firm’s line of cast 


ndow tablets and letters in bronze, 
stainless steel, wood and other 
have just been released by Erco 
iring Company, 2368 North Elston 
icago 14. Copies will be sent on 











RORRECT-WAY 


— Yo. Mbanihtivn “f : Sinton 
Z . 


AND THEIR DISTRIBUTORS 


, Gurl YOU i, MT 


CAFE SOCIETY SERIES 


M Si 77] Yuuner 


\rendt and Abe Greenberg, ot In rooms 650-651-652-653 you will see the show that “makes” the show. Meet vour 
velty Associates, have announced Korrect-Way Distributor here let him show you the latest in display ideas . . . the 
g of a new office and showroom versatile new Module Deca Poles . . . the finest in chrome racks . . . the incomparable 

t 27th street. New York Citv 16 Beau Mondes . . . and. of course. our surprise “Alice in Wonderland” spectacle 

NADI SHOW «¢ Hotel New Yorker ¢« Dee. Lith-15th 
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ARTIST STUDIO 


BOX 821, COLUMBUS 4, OHIO 


EVERGREEN ROPING 


For STREET or STORE Holiday Decorations 


LAUREL ROPING 








tp. EP ee $ .14 
250 yards, per yard #2 
500 yards or over, per yard 101% 
WHITE PINE ROPING 
Per yard . : Mee ..$ .16 
250 yards or over, per yard i .- 
HEMLOCK ROPING 
Per yard ere . $ .16 
250 yards or over, per yard... 14 


SOUTHERN WILD SMILAX 


(F. O. B. Packing Plant in Ala.) 


Per 60 Ib. case (Covers 600 sq. ft.) $7.50 
5 cases or over, per case 6.00 
Per half-case _... 4.00 


These are Natural Fresh Cut Evergreens (Not Preserved), and should be 
erected soon after arrival. 


EXPRESS SHIPMENTS ONLY. Order from this ad. 
Prompt shipments. Guaranteed Stock. 


CAROLINA FOILAGE CO., ican carouna 
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HIGH FASHION DISPLAY 
FOR CARPETS 


[Continued from page 52] 


and could observe at close hand the natur 
of the varoius weaves and the clever effect 
of the various tones made possible by th 
dexterous cutting-in of the patterns 

Against these larger backgrounds in each 
window was suspended a three-dimensiona] 
stage which appeared, in proportion to the 
entire display, to be practically doll-house 
size. Each stage presented a swatch of 
carpet laid flat, and a miniature chair or 
grouping of small-scale furniture, and 
showed a small, high-style mannequin to 
give life to the setting. Repeating the 
mannequin note, each window also featured 
a full-sized figure dressed to give the high- 
fashion-trend idea adequate repetition. Each 
mannequin was so posed as to direct at- 
tention to the carpet displays. 

Similar full-carpeting displays and_ the 
attached miniature demonstration — stages 
were repeated in the interior of the store. 
In the carpet department proper, specially 
built racks held the carpets well above eye 
level on the walls. On the floor at strategic 
aisle crossings life-size mannequins were 
again used in combination with the carpet 
samples and rugs, to emphasize the style 
idea. Three of these groups were used on 
each floor, and one mannequin in each 
window. Clothes on the mannequins were 
changed each week in the carpet and rug 
departments. 

The Hutzler carpet promotion was sup- 
ported by half-page advertising in Baltimore 
and by radio spots. Wherever possible, the 
promotion was tied into the then current 
national advertising in Life and_ other 
national circulation magazines. 

It has been the experience of Hutzler’s 
rug buyer that rug color preference in 
Baltimore seems to run in cycles. For the 
past two or three years, the demand has 
been for grays; spring interest on the part 
of the buying public as demonstrated by 
the March promotion turned definitely to 
wards all shades of green. The professional 
decorators’ influence towards single color 
floor coverings was definitely felt, also, with 
a very slight demand for floral patterns 
New swirl patterns and like-tone combina- 
tion weaves seemed to be highly popular 

The display at Hutzler’s in connection 
with National Carpet Fashion Week served 
to demonstrate that carpets can be glamor- 
ized and lifted out of the strictly utilitarian 
group of merchandise—which is in_ itsell 
no small accomplishment. 


Gasque To Represent 
Nat Siegel 

Boyd Gasque has joined the sales staff of 
Nat Siegel, Inc., New York City, and will 
represent the firm in Virginia, North and 
South Carolina, Georgia, Florida, and 
eastern Tennessee. 


A Son Is Born 
To Utterbacks 


William L. Utterback, assistant manager 
of Maurice’s specialty shop and display and 
advertising director for the store, Lansing 
Mich., is receiving congratulations on 4 
son born recently to Mrs. Utterback. 
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International Contest 
on By Vollmer 
prize in the 


Second international display 


-ompetition conducted by the magazine Am- 
assador, published in London, has been 
warded to E. L. Vollmer, Joseph Horne 
Company, Pittsburgh. No first prize was 
awarded, as the contest is to be extended 


nother six months. 





NLRB Orders Vote 
Among Displaymen 
Following a_ petition 
lrimmers, Decorators and 
Union, Local No. 41, AFL, the 
Labor Relations Board has ordered a col- 
bargaining to be held by 
lisplay installation employees at the 
§ Goldblatt Brothers, Inc. The 
around 


irom the Window 
Displaymen’s 
National 
lective election 
stores 
firm has a 
Chicago. 


number of stores in and 





McCreery's Interior Display 
Headed By Libery 


\fiter some time spent with Newman’s, 
Cedar Rapids, lowa, as display manager 
ind as interior display manager of Strouss- 
Youngstown, Ohio, Peter Libery 

rejoined James McCreery & Co., New 
York City; he will be 


1 
lisplay. 


Hirshberg, 
in charge of 
McCreery’s in 1943, leaving 


exhibit director 
Division. 


Libery joined 


uiter three years to become 
1 


the Quartermaster Purchasing 


His affiliation with the Iowa and Ohio 
stores followed. 

Oppenheim, Collins 

Adds Mark Eden 

Oppenheim, Collins & Co., New York 


has added Mark Eden to its display 
He will handle display in four 
in near-by communities. Eden was 


Arnold Constable, and 
New York City. 


erly with Bond’s, 

vit Teller, all of 
Literature Released 
By General Die 


Several pieces of literature describing the 


line of turntables and related equip- 
have been released by General Die 
X Stamping Company, 262 Mott street, New 
York City 12. Copies will be sent on 
request. Included in the articles shown are 


“Roto-Weel”, 


Christmas 


“Roto-Sho” turntable, 
‘Roto-Ceiling” and an electric 
turner. 


Da'ton's Appoints 
First Assistant 


Iton’s, Rouge, has named Eileen 
to C. H. Tenney, 
Miss Howle 


and has been 
a short time 


Baton 


H assistant 


¢ a¢ 
and promotion manager. 
im Shrewsbury, England, 
United States for only 


Cordisco To Sell 
For Grimes 
Grimes, president of Grimes Display 
» ce, Inc., New York City, has announced 
tl ppointment of Ralph Cordisco as sales 
in the middle West territory. 
Emilie Pentz, who has re- 
in order to be noted 
this 


sentative 
ry replaces 
married, as 


here in issue 


interior 
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W. M. Zeppen-Fietd Studios 


923 North Cole Ave. 
Hollywood 38, Calif. 


Zeppen-Fie!d Studios 
of Canada, Ltd. 


St. Hyacinthe, Province of Quebec, 
Canada 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 








NETTING, MALINES, MESHES 
of Cotton, Rayon, Silk and Metallics 
for the DISPLAY TRADE 
SPRING 1950 LINE NOW READY 
GRAND NOVELTY ASSOCIATES 


31 E. 27th St. New York City 16 











48 Week Professional Course 
in Display and Merchandising 


Learn how you can 
increase your income. 
Write today for illus- 
trated brochure and 
catalog No. 30. 










3917 Montrose 
Houston 6, Texas 





feather and feather 


school of design 
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NOW!...A FULL SIZED 
WHEELBARROW 


Look at these dimensions: 24'' wide, 53" long and 23" 
high. Diameter of wheel 12". Strong too, 100 pounds 


$1 5 .00 capacity. 


This prop is made of Alabama Pine with natural bark 
left on. Quite impressive for window and ledge trim. 


POSTPAID 


2 for 29.00 Natural varnish finish. 


Sprayed white, pastel or deep tints, $2 extra. 


CARLTON SIMS 


P.O. BOX 2165 MONTGOMERY, ALA. 











PLASTIC 


DISPLAY TRAYS 


No. 750 — SHIRT & UTILITY TRAY — 
15" x 10" x 4""—per dozen $24.00 


No. 775 — ANKLET & GLOVE TRAY — 
10" x 414" x 5"—per dozen $9.00 


No. 725 — SOCK & GLOVE TRAY — 
13° x 41" x 214" — per dozen $12.00 


No. 700 TIE TRAY — 12" x 434" x 3" — 
Per dozen $9.00 


PRICE F. O. B. FACTORY 


Packed | Dozen Per Carton 


QUENSELL DISPLAYS INC. 75323, 0087 
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THRILLING EYE CATCHING 


BEAUTY IN MOTION WINDOW DISPLAY 
mn evITH AN — MATERIAL 


BECKER SIGN SUPPLY CO. 


ADC Revolving Electric ag loti tl 


Ch 





ristmas Tree Holder 





ensational attraction that will lend = dis USE THE 


tinction to vour holiday decorating scheme 
ge 4 eee i ar ll ie =! i sh Opportunity Exchange 
INEXPENSIVE! IMMEDIATE DELIVERY! For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 


AMUSEMENT INDUSTRIES CO. USED DISPLAY EQUIPMENT FOR SALE 


Ll¢ 
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8th St ALLENTOWN, PA REPRESENTATIVES WANTED 
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Market Week 
Plans All Set 


By JOHN F. BOWMAN, JR. 


Managing Director 
National Assn. of Display Industries 


HE second Display Market Week spon 
‘Bas by the National Association of 

Display Industries for the presentation 
of spring and Easter lines will be held at 
the Hotel New Yorker, New York City. 
The dates the event will be open are from 
noon, Sunday, December 11 through 3:00 
p.m. on Thursday, December 15. 9 Exhibit 
hours have been approved as follows: 


December 11 12:00 noon to 5:00 p.m. 
December 12 9:00 a.m. to 6:00 p.m. 
December 13 9:00 a.m. to 6:00 p.m, 
December 14 9:00 a.m. to 6:00 p.m. 
December 15 9:00 a.m. to 3:00 p.m. 


Sixty-two assignments have been con 
firmed to members ot the NADI who will 
participate in the event. In addition there 
are four requests for space in a_ pending 
status plus eight applications for member 
ship in the association from firms who also 
desire to show at the Market Week. These 
latter are being processed and will be sub- 
mitted to the Board of Directors for ap- 


proval 
The condition and trend in the display 
industry as a whole indicated (prior to 


press time) that there would he good at- 
tendance at the Market Week on the part 


| of display managers but that most of the 


|} buyers would be on hand to see and com- 


pare lines. Spot reports from various sec 
tions show the same old situation of no 


| budget approval tor many displaymen prior 
| to January, 1950. The comparative informa- 


tion available through the exhibits at the 
Market Week are heartily welcomed by 
the displaymen and many state that they 
feel this opportunity to compare lines 1s 


| worth any amount of their time and effort. 


The Market Week will also be marked 


| by special meetings of both the general 
| membership of the National Association of 


Display Industries and the board of di 
rectors. The board will meet on Thursday 
evening, December & at the Hotel New 
Yorker. The meeting of the general member- 
ship is scheduled for noon Saturday, De- 
cember 10. This meeting will begin with a 
luncheon for the official representatives of 
each member and will be followed by the 
actual business session 

Professor Howard M. Cowee of the School 
of Retailing, New York university, will 
make a preliminary report on the second 


phase ot the research 


program at the gen 
eral meeting This study was completed 
on November 15, and covered one or mort 
stores in each ot the 12 Federal Reserve 
Districts The results of the study will be 
coordinated and presented for approval 
and publication or tor any action recon 
mended by the board of directors and 
proved by the members 

\ major feature of the general meet 
will be the discussion of plans for t 
June, 1950, Market Week Reductions 
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space have been obtained from. the 
Hi New Yorker and the membership 
asked to decide which other items of 
they wish to retain or eliminate. 
through 29 have been reserved tor 
t nt which is scheduled for New York 
it d the Hotel New Yorker. 
Reports from the manufacturers and other 
material sources indicate that tradi- 
na spring and Easter treatments will 
minate the December show. Some sources 
ave scheduled “different” productions for 
res willing to do a complete display job 
particular designs but no definite 
as been received as to what these 
will feature. Sinee these December 
vents usually produce one or two really 
ew or original ideas it is a good bet that 
very displayman will find something of 
lvantage. 

Fhose firms who specialize in imported 
tems still report that the supply is becoming 
etter each month but the prices are too 
ir over the generally accepted value of 
the merchandise. Some new offerings of 


hanical pieces from France and Italy 


seem to stand a good chance of acceptance 
samples arrive in time for the show. At 
is time, several houses are considering 
special treatment of imports but they have 
t consolidated their plans. 
\iter all assignments of space have been 
ide there will probably be 80 or more firms 
participating in this Market Week. With the 
isiness situation what it has been during 
vear to date this compares favorably 
vith the 1948 event when more than 90 
members of the association showed their 


ines The reduction in the number of 
xhibitors can be traced to the decision of 
several New York houses to confine their 

to their own showrooms. Only 


i the California members will partici- 
The others have decided to show at 
own event scheduled for January. 
sentation at the California showing 
how an increase over their 1949 par 
pants, 1t is said. 
tegistration will be conducted on the 
floor of the New Yorker beginning at 
) a.m. on Sunday, December 11, and 
| continue through the duration of Mar 
Week. Printed directories of the ex 
rs will be made available at the regis- 
desk as well as information on those 
ing the Market Week and the place 
New York City where they may be 
d 
theme of this Market Week will be 
Se] more people More goods faster—at 
selling cost. Use display.” 
following is a list of exhibitors and 
issignments 
FIFTH FLOOR 
53 \llied Display Materials, Inc 
Radiant Glass Fibers Company 
Silvestri Art Mig. Company 
m6 Columbia Display Materials 
Company 
Frederic Weinberg 
Earl W. Gasthoff Company 
Madisonia, Inc 
Decorative Plant Corporation 
Brunn and Bertheim 
. The Moortgat Studios 
<< Oltmann’s 
NOY Gardner Displays 
[Continued on page 111 
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e Startling New Display Effects 





with DI-LON —Wallpaper Extraordinary 


Think of being able to get the effect of stone pillars for 
your windows, in a matter of minutes. Or a background in 
rich, warm wood grain? Think of the possibilities DI-LON 
opens up with its authentic reproductions of wood grains, 


leathers, marbles, raffia and other unusual numbers. 


Patterns Can Be Used Singly Or In Combination 
Either way they offer a wide new field should have a supply of his favorite 
of possibilities for the decorator. DI- patterns on hand. Write for literature, 
LON is sunfast, washable and (Mas samples and nearest source of 


durable. Every decorator (Mii supply. 
DLC 
\ FZ 














FIRST IN SIGNS 


Whether It's Changeable 
Letter, Name Strip or Cork! 


Write today for Acme's FREE folder en- ; es 
titled "Selling thru Suggestion and the MMT. tccenssee 
latest Acme catalog. There is no obligation 2 Biggeknn 
and no salesman will call. 


Siteveed 


r 37 EAST 12™ STREET 
iw NEW YORK 3, N. Y. 


BULLETIN COMPANY 
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SEE OUR NEW LINE OF 


Flowers and Set Pieces 
Spring 1950 


PLUS 
AN OUTSTANDING LINE OF NEW 


Functional Displayers 


DURING 


NADI SPRING MARKET WEEK 


4 Display Rooms Nos. 61 1-612-614-615 


HOTEL NEW YORKER 
December I Ith through |5th 


FOUR SALESMEN WILL BE ON HAND TO SERVE YOU 


TOM HUGHES HENRY RAUBACH, JR. 
Middle West Pennsylvania 


FRANK HARRISON LES WIPPERMAN 
Alabama - Georgia Virginia - North Carolina 
Florida South Carolina 


Ask for the Representative Who Serves Your Area 


GARRISON-WAGNER CO. 


2018 Washington Avenue St. Louis 3, Missouri 
AMERICA'S MOST COMPLETE LINE OF DISPLAY MATERIALS 














NEW LOW PRICES ON QUALITY 


MALINES 


Close construction — Firm Crisp finish — Correct colors 
WHITE YELLOW AMERICAN BEAUTY 
PINK NILE CHARTREUSE 
LT. BLUE AQUAMARINE PEACH 
ORCHID FUCHSIA 
6 inch 18 inch 24 inch 72 inch price 


314¢ Tl4c 934¢ on application 
LACE DISPLAY RIBBONS — Crisp firm finish, 474 to 6 inches wide — in Xmas red 


and same colors as Maline from 234 to 4c per yard. 


MORTIMER B. MANDLE 


357 4TH AVENUE NEW YORK 10, N.Y. 
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—Millinery displayed in one of Milgrim's 
smaller windows— 


DISPLAY, DECOR BLEND 
AT MILGRIM'S 


[Continued from page 44] 


Fitting tables of the millinery department, 
which is located at the front end of the 
store, attract shoppers with tull length 


| mirrors which enable the customer to view 


her hat together with her entire costume 
A classic touch is lent the department by 
small figurines which are used in the table 
displays. These figurines are imported an- 
tiques and may be employed as ornaments 
about the store when not in use as display 
properties. 

The shoe department, adjoining the mil- 
linery section, is also furnished in a warm 
beige. Shoes are displayed in an inset in 
the west wall, and again on table displays 
Centerpiece of the shoe department is an 
unusual circular sofa—more comfortable, as 
well as better looking, than the conventional 
chairs for fitting. 

The second floor of Milgrim’s is in 
general more tormal and more. stylized 
than the first. [It is occupied by a corset 
shop, the fitting rooms, and a salon. 

The corset shop, decorated in gay pastels 
and stripes, is situated conveniently beside 
the elevators. Small and designed for in- 
timacy, the shop has nevertheless complete 
facilities both for showing and fitting foun- 
dation wear. Chairs are provided for the 
customer at the counter, and additional 
merchandise is prominently displayed in an 
inset case in the rear of the shop 

The salon is decorated in lime, almond, 
and deep green and occupies the greatest 
part of the floor area It is here where 
the most expensive articles are shown that 
decor has truly been designed to sell by 
establishing a setting appropriate to the 
merchandise. 

Harmonizing with the general color 
scheme in its soft pastels, an impressive 
mural measuring 54 by 12 feet fills the west 
wall. It was designed and painted especially 
for Milgrim’s by Augustus Mino, New York 


City artist, and is pastoral in theme. Across 








1949 





rim's 


rtment, 
oft the 
length 
tO VIEW 
ostume 
lent by 
e table 
ted an- 
laments 
display 


ie mil- 
1 warm 
nset in 
isplays 

is an 
il le, as 
‘ntional 


is in 
stylized 


corset 


pastels 
beside 
for in- 
»mplete 
x foun- 
for the 
litional 
1 in an 


mond, 
rreatest 
where 


vn that 


color 
ressive 
ie west 


yeCi lly 











NOVEMBER, 1949 


the tloor and opposite this mural is an un- 
usual specialty display composed of three 
bri mirrors of ceiling height. At the front 
of t mirrors is a base of New England 
pink marble, identical to the material used 
for the facade of the store, in*which flowers 
are growing and on which stand two small 


cases for specialty display. These cases 
are the only permanent display fixtures in 
the salon. A gold-veined black antique 
mirror running the length of the wall is 
found at the southern end of the room, 
with the gold-veined mirror motit repeated 
in distinctive lamps and coffee tables about 


the floor. The furniture of the salon is ot 
a modified Regency pattern, designed for 
high decorative value without the obtrusive 
ness characteristic of some modern furni 
ture. All furniture in the salon was designed 
and manufactured expressly for Milgrim’s 

The third division of the floor, opening 
from the north end of the salon, comprises 
a fitting lounge and several smaller dressing 
rooms. Here the color scheme is a simple 
and relaxing combination of light and dark 
green, highlighted by a classic frieze-like 
effect on the east wall. 

Interior decoration for the store was done 
by Peter Cooper Associates, New York 
City, in collaboration with Mrs. Charles 
Kerman, the wife of the general manager 

Milgrim’s. The display department is 
headed by William Grant, who was _ pre- 
ly with Sloane’s and with Lord & 
Taylor, both of New York City 


Millinery Contest Results 
To Be Announced 
Four well-known individuals in the field 
retailing have been announced as judges 
the Millinery Fashion Bureau’s_ third 
annual retail display contest recently con 
| Estelle Hamburger, merchandising 
tant; display consultants Lester Gaba 
fom Lee, and Kenneth Budgeon, dis 
Instructor at the Traphagen School, 
f New York City, are serving on a 
panel headed by Mary Kelley, director of 
millinery industry's public relations 
fice, to select the vear’s prize-winning hat 
lisplays from photographs of show windows 
nitted by display managers during the 
h ot October. 


karly entries in the contest showed a 
le acceptance of the soitly manipulated 
of rich-textured velours, melusine, vel 
ind other autumn materials. The use 
single mannequin attired in a carefully 
ensembled basic costume and flanked by a 
1) of equally appropriate hats in  har- 
izing color appeared to be a_ favorite 
ay technique. 
First and second prizes of $100 and $50, 
$25 each for third and fourth, will be 
given this year’s winners. Displays eligible 
ompetition must have appeared in_ the 
ws during October. Judging and an 
cement of the winners will take place 
iter than November 15th 








Don’t forget—send in your news 
tems about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ng to display or displaymen anywhere. 


—— 
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MOSS BRICK 
D3-614 


TIMBERTONE 
ji 


Sprin G Disp [, ay i 


When in New York for 
the N.A.D.I. Market Week 
visit our new showrooms 
where the complete line of 
TIMBERTONE Display 
Papers and the TIMBER- 
CRAFT extra 3-dimen- 


sional papers can be seen 





STONE WALK in an ideal setting. 


No. D3-226 


NEW ADDRESS 


TIMBERTONE 


DECORATIVE COMPANY, INC. 
114 —. 32 STREET SUITE 1107 NEW YORK 16, N. Y. 
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There Are Many 


IMITATIONS 
but the 


MULTI-FIT WIG 





Ne 
ny > aCe 


is still 


THE FINEST! 


UNCONDITIONALLY 


SATISFACTION 


MULTI-FIT WIG COMPANY 


35 WEST 36TH STREET 


AVAILABLE AT ALL 


LEADING 


GUARANTEED 


NEW YORK 18, N. Y. 


JOBBERS 








Not many left of our 





brochure DW/68P on 


our Patina Forms. 


Give SOUND to your Displays 
XMAS, EASTER, All Year "Round 


Send us your ideas, we will make custom 
recordings to suit your needs and pocketbook. 


FIDELITY RECORDINGS 


Wurlitzer Bldg. Cincinnati 2, Ohio 








Write us today. 





DOW as duc. 


Dot Williams, president 
498 Seventh Avenue, New York 18 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER 














@ PLEASE MENTION DISPLAY WORLD 





WHEN WRITING ADVERTISERS @ 






—During the store's Fall Festival, Wes Gee, 
display director of La Vogue, Richmond, used 
for background treatment an oil painting of a 
woman clad in the same gown worn by the 
display mannequin. Three displays were simi- 
larly handled for the occasion. Frames were 
of hand-carved wood, antiqued with touches 
of gold. Drapes for the background and side 


walls were in a deep wine— 


Lustra-Cite Industries Adds 

Manufacturing Space 
Lustra-Cite 

City, announces the 


Industries, Inc., 
addition of 17,500 square 


feet of manutacturing space on West 48tl 
street. This supplements the existing plant 
on West 26th street and the sample shop at 


offices on West 28th street. A new showroor 
in the 34th street area is contemplated by t! 
company, tor after January 1. 
The company offers a large line of stoch 
fixtures, and ad 


opening 
plastic and wood display 
ditionally 1s engaged in the 
displays and custom plasti 
New equipment is now being 
West 48th street plant f 
plastics 


point-of sale 
fabricating. 
installed at the 
forming and drawing ot 


Chicago Club Hears Talks 
On Men's Wear Coordination 
“Coordinating Men’s Fashions in Display 
was the subject of talks given by O. F 
Schoffler and Herman Stock, of 
and Apparel Arts, at the November 21 
Display 
Dwiggins were in charg 
held at the Hamiltot 


Esquir 


meeting of the Chicago 


and: 13/9: 


dinner meeting, 


Barotsky 
ot the 
hotel 


Dillon Succeeds Burke 
At Wisconsin Store 

William ¢ 
a short time ago 
Superior, Wis., after 
Dillon has joine: 
display. At on 


Succeeding Burke, who fr 
signed 
for Roth’s, 
with the 


the company as 


store, Forrest 

head of 
time Dillon was with 
Roebuck & Co., and 
but more 


at Canton, 


(Angeles, 


display Ohio. 
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Displaymen Plan Dinner 
For Philanthropy Drive 


l annual dinner of the Signs and Dis- 
pla) Division of the Federation of Jewish 
Philanthropies of New York will be held 
on ursday, December 1, at the Hotel St 
Moritz, it is announced by Albert Marmon, 
of Broadway Maintenance Corporation, 
chairman of the Division. 

Assisting Marmon in the leadership of the 


Signs and Display Division are associate 
chairmen Arthur Cohen, Decorative Dis- 
pla Inc., and Melvin Starr, Artcraft 
Strauss Sign Corporation. 

Marmon also. announced that Phillip 


Haberman, Jr., former assistant corporation 
counsel and a trustee of Mt. Sinai, Federa- 
tion athliate, will be the principal speaker. 

Haberman will speak on the 1949 Federa- 


tion $50,500,000 campaign for the building 


fund and 
afhliated hospitals and social welfare in- 
stitutions. 

According to the dinner chairmen, Murray 
Goldsmith, M. Goldsmith 
Sidney P. Lipkins, Broadway Maintenance 


Company, and 


Corporation, plans tor the dinner indicate 
that it will be one of the gayest and most 
memorable affairs of the vear. 

Max Maharam, Maharam Fabrics Corp- 
ration, is treasurer of the Division. Mem- 


bers of the committee include: Charles 
Fischler, Progressive Sign Display Com 
pan \lired Graze: Leslie Levi, Ivel 
Corporation; Joseph Maharam, Maharam 


Fabrics Corporation; Harry Nadler, Morel 
Manufacturing Company; Weiss, 
Continental Signs; and Harry Weiss, Supro 
lux Manutacturing Company 


David 


Mass Production of Glass Cylinders 
Initiated By Dunbar 


Thousands of glass cylinders 


designed 
et the needs and specific requirements 

| industry are being turned out weekly 
diversified plant facilities of Dunbar 

Glass Corporation, nationally known manu- 
facturer of industrial and consumer glass. 


To meet industry demands, Dunbar has 


maintenance needs of its 116 | 


taken the lead by becoming the first glass | 


manufacturer to offer cylinders in a wide | 


range of diameters and lengths and in any 
juantity from one cylinder to thousands, 
reports Henry FE. Payne, Dunbar’s president. 
vlinders are available in diameters ranging 
trom 1-4 to 8-34 inches, and in lengths 
ip to 18 inches. A catalogue has been 
by Dunbar listing the wide range 
linders available, many of them with 


specific display uses. 
Copies of the catalogue will be sent on 


request to the company at Dunbar, W. Va. | 


Koons To Head Display 

For Davis-Schonwasser 

wing the recent resignation of Jac 
Burdick, Howard Koons has been 

nan display director for Davis-Schon 

Was Company, San Francisco. He was 
ly with the Alired Shop, Sacramento 
ew assistant display director has also 


amed by Davis-Schonwasser. This 
ard Sicatoose, who had been with 

Mistack’s. of 

‘isr.ck s, of the same city. He replaces 

Moore, who has not vet announced 

Ire plans 
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Manufactured by 


179 PACIFIC STREET, 


ott 


Spring and Summer Catalog 


COLUMBIA « 





Write 


today for our new 





Y 
TERIALS 
COMPANY 


BROOKLYN 2, N. Y. 


>> 

















NEW YORK GEAR 


Make “Passers Buy” with 
THE SALES BOOSTER Electric Turntable 


Only $8-95 each 


Revolves 25 lbs. capacity; 12” Steel Table; 
Black Wrinkle Finish; Self Starting Motor; 
110 Volts A. C. 


Jobbers are invited to write for particulars 


130-35 91ST AVENUE 
RICHMOND HILL, N. Y. 
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DINGLEMAN 
PRODUCTS 


509 West 56th Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 


A Division of Feder Industries 





NEW YEAR SPECIALS 
SPATTERDASH — Black Frosting on 
White Noseam Paper — 50" and 
107". 





TUMBLING COCKTAIL 
GLASSES 
52" Processed Paper — Black Poster 
Color on White Noseam Paper. 





BALLOON PATTERN 


52"' Black on White — Pastels on 
White or Colored Noseam paper— 
all-over effect. 





ZEBRA PATTERN 


52" Black on White — Pastels on 
White or Colored Noseam Paper — 
all-over effect. 


@ See your Local Jobber 














WOOD LETTERS 


FOR ALL PURPOSES 


TRAFFIC SIGNS 
For Christmas Shoppers 








Ledge Letters 
In Christmas Colors 





Trade Marks Reproduced 


Dispray Crart 


GRAND RAPIDS 6 MICH. 





963 LAKE DRIVE S.E. 
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Nature And People 
Are Traditiona 


By W. L. STENSGAARD, President* 
W. L. Stensgaard & Associates, Chicago 


mind thinks 


| believe the 
in pictures, not When we 


sav “automobile” or “leg” we be- 


human 
words 


lieve the mind thinks of how it looks rather 
than how it is spelled. Therefore in out 


selling approach where we use’ words, 


spoken or written, we must constantly be 
aware of the fact that we are endeavoring to 
build a picture in the mind of our potential 
customer. We can build a bad or confused 
picture perhaps more easily than we can 
build the right picture that creates the de- 
sire by which a tavorable decision is made 
to want or to buy. Everything about us is 
working to deteriorate the apparent value 
of merchandise on display at point-of-sale. 
For example, it gets dusty and dirty and we 
must keep it clean. Colors become jumbled 
and seldom seem of themselves to fall in 
complement other 


inferior mer 


line so that they each 

Competition and 
also seems to get close enough to 
depreciate the products 
designed, pro- 


naturally. 
chandise 
contaminate and 
that we have so carefully 
duced and related to consumer benefits. 

In our national advertising we can ar 
range our colors and our showing to best 
When this merchandise 
reaches the department or the counter it 
seldom, if ever, looks its best and therefore 
guard to 
protect not only the value, but the apparent 


advantage same 


we must be constantly on our 


} erpts fror iddresses delivered before the 
Illinois Retail Federation. and the Omaha Advet 
lut 
g lub 


Barbizon 


w 


—Robert Heller created this display in the Alexander Smith showroom. 


value when people go to buy as a result oj 
advertising. This requires good merchandis- 
ing, good stock-keeping and good display 
and will 
supervised, 

One of the important 


never happen unless — properly 


basics that I be- 


lieve folks in selling must understand js 
: Nature and people are traditional. By) 
that I mean Nature, for example an oak 


tree, makes change very slowly. True we 
have seasonal changes but they occur in the 
same traditional fashion. We can make some 
improvements with our knowledge of fer- 
tilization, trimming, and the like, but again 
slow, very People, like 
nature, are traditional. after year, 
century aiter century, must fit two 
feet and shirts must fit a neck, a body and 
world may change but will 
insofar as tradi- 


slow. 
Year 


socks 


they are 


arms. The 
change very, very slowly 
tional (national or local) habits of people 
are concerned. 

We must therefore be highly 
about the goods in each classification that 
people want most. We must understand for 
example that most people want furnishings 
and clothing to fit and look right. They 
will not experiment to any large extent 
Therefore, we know what collar size and 
sock size or belt or suit 


concerned 


sleeve length or 
size that most people wear. We know what 
the second group wears and what the third 
group wears. Thirty per cent of the items 
carried by a store will do about 70 per 
cent of volume. We will never be out 0! 





Featuring one pattern, 


shadow-boxes showed other colors available— 
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sow -ellers but we will always be out of 
hest llers; we must understand “best 
selle are best sellers because most people 
want ‘hat size, that color, that value and 
that a, and for that simple reason mer- 
chandise becomes a best seller, second best 
seller. or third best seller, etc. 

When we think in terms of “modern” we 


must understand that it is not nature and 
not people, it is for the most part “methods” 
engineering, design, architecture and func- 


tion. These go modern because they render 


in improved function and improved service 
an improved economy. They go modern 
because of time spent in the developments, 


new architectural and engineering develop- 
nts which are not possible with more 
primitive materials. 

We find that modernize for 
improved efficiency but sometimes that mod- 
ernization is merely to be modern. They 
are given what we call the wrong informa- 
tion as to the reasons for modernization. 
lost in the architecture and the 
looks and the so-called modern 
forget that the function of the 
store is to sell goods to people and sell it 
at a profit. 

When we modernize a 
combination of 
for a combination of greater efficiency in the 
and selling of and in the 
cost for maintenance and housekeeping of 
the store. We believe greater use should 


stores can 


They get 
So-( alled 


and they 


should be 
and 


store it 


for a appearance also 


showing goods 


be made of the cubic content of the square 
foot area. We believe merchandise is the 
greatest and most important part of the 


retail store and it should be seen in effective 
showing and not hidden. As much as 70 
to 90 per cent of the inventory (some ex- 
ceptions on large items delivered from 
warehouse) should be on display or in im- 
mediate easy access to the place where it is 
sold [his is for operating 
eficiency. 

We believe that 
irranged so that 
in front and that customers have easy access 
0 assortments and that arrangements in- 
sure greater showing of best selling sizes, 
best selling colors, best selling price lines, 
best selling makes. This is exactly the 
formula by which super-markets have done 
such an excellent, efficient job of merchan- 
dising food products. They show more of 
what people buy most and you can easily 
tell the looking at the dis- 
play. True, department stores and clothing 

such do not want to be food 
stores but again I say that the formulas 
| 


and methods are important to the economi- 
1 


lower cost 


should be 
most out 


merchandise 


best sellers are 


best sellers by 


stores and 


al costs of retail distribution. 

The retailer's greatest problem today is 
ils increasing cost per transaction. The 
Nat al Retail Dry Goods Association 
Controllers’ Congress figures indicate that 


the cost per transaction is equal to approxi- 
mately $1.15 each. In 1939 it was about 71 
cents each. This is arrived at by 
ne mber of transactions into the 


dividing 
volume 


iil business by month or year. The 
St of transaction can be reduced when 
sales people take less time to look for 
and when they give service to more 
st rs. Then they can increase the 
volume of transactions by doing a 


job of related selling or a better job 


[Continued on page 1123) 
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YOUR 


MOST UNIQUE DISPLAYS 





PLYTEX FEATURES... 


PLYTEX is inexpensive . 


Get added 
punch with new PLYTEX ... the 
plywood of sculptured beauty. 


sales power and 


Whether for window or interior 
store display, PLYTEX provides 
a stunning setting for your best 


merchandise. 


. . PLYTEX comes in easy to handle 14" 4° x 8 panels 


. . . PLYTEX can be painted, stained, varnished or waxed to give true three 


dimension beauty . . 


PLYTEX is versatile, it can be used vertically or 
diagonally or in herringbone, stripe, diamond or checkerboard patterns. 


Send today for your FREE samples, 


finishing 


suggestions 


and prices. 


PLYTEX CORPORATION 


Chicago Office 
1440 Willow Street 
ARmitage 6-7100 


Cleveland Office 
12557 Berea Road 
ACademy 8800 














Plastic Coxcomb Feather Fringes 


By the yard in 10, 25, and 50 yard rolls 344” wide, available in 16 bright metallic and iridescent 
To be used twisted, turned, as borders, ornaments, etc., some of which are pictured below. 


colors. 


y 























NOVELTY CO., Inc. 





38 West 21st Street 
New York 10. N. Y. 
Tel: Ch-3-9045 
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A non-inflammable silver-backed festoon foil—with a brand 
new design feature! You can twist it into the spiral effect you 
want... pull it...and it locks in position—to add new ver- 
satility and new beauty to every display! Economical—costs 
less than Princess Pine roping. 
NS ee Available in seven sparkling colors... 'Spiralock’’ Festoon 
: Foil is the newest member of the Metal Goods family of 
Florist and Paper-Back Foils, Cellophane and other display 
materials. 


Packaged six 10 foot lengths to a shipping carton, 
available in 2" and 5'/2"' widths. Colors: Fuchsia, 
Gold, Christmas Red, Christmas Green, Royal 
Blue, Silver, Ice Blue. 


Send for price list and complete information. 








for the 


new look... .. 
display WIZS 


Meyer peedy 


aelhielaitia-te Mel} 









y, \ 
Yj STUDY N 
WINDOW DISPLAY | 


AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you — 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


1328 Kimball Bldg., Chicago 4, Il. 


arranjays wigs 
34 West 20 Street 
New York, New York 
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COORDINATION IS KEY-NOTE 
OF SAKS DISPLAY 


[Continued from page 29] 


| can be saved by reworking and reusing the 


items in different settings or arrangements 
The inventory records save time in locating 
the right pieces, as well as keeping the de. 
partment posted as to just what is on hand 
and available from the stockpile. 

In buying mannequins, Mr. Ring suggests 
it is important to know the style trends and 
select types of figures according to the types 
of clothes to be displayed. Suits and street- 
wear require different ‘castings’ from. those 
for evening attire. He advises that it is ad 
visable particularly for a smaller store to 
have a good, conservative stock of manne- 
quins. Beyond that he feels the display dj 
rector should know fashions, that he should 
keep posted on style trends, changes oj 
color, etc., as far in advance as possible. He 
encourages attendance at fashion preview- 
ings. 

Besides keeping abreast of style trends, 
Mr. Ring feels the display director should 
have a knowledge of architectural trends, as 
well. 

In the last ten or twelve years, he pointed 
out, display has proven to be one of the 
mainstays of retailing. He stresses the fact 
that displaymen are employed to sell goods 
and at Saks that means apparel. 

Window displays are accomplishing two 
functions at Saks-Fifth Avenue, both of 
them important: 1. They sell the store it- 
self; 2. They sell merchandise. 


Liquid Applied To Glass 
Prevents Sun Damage To Goods 

“Infracote,” a coating made from a pat 
ented plastic specially designed to prevent 
fading and bleaching and to absorb the 
sun’s heat rays by selectively filtering, has 
just been announced by Lite Control Pro 
ducts Company, Nutley, N. J. 

“Infracote is easily applied to trans- 
parent surfaces such as windows, glass 
brick, transoms, showcases, etc. It can be 
applied by brush, spray, or knifed on. In 
appearance it is practically colorless; how- 
ever, in sunlight it turns a faint yellow. 

Because “Infracote” absorbs ultra-violet 
rays, textiles, furniture, leathers and foods 
are protected from fading and deterioration 
caused by the sun’s actinic rays. 

“Infracote” is the result of many years 
research by Mortimer Marks, the inventor, 
whose work in the field of polarized light 
is well known. During the war, while 
attached to the U. S. Army Aero-Medical 
Laboratories, Wright Field, Dayton, Marks 
was assigned to develop a_ transparent 
plastic that would shield the eyes against 


| the sun’s harmful rays. The result of the 


research was plastic “Infropake,” which 1s 
the basis of “Infracote.” 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


——— 
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Consolidated Edison Installs 
Unusual Lighting System 


\ new color lighting system capable of 


producing 41,760,000 different color com- 
hinations has been installed in a show 
win w at Yorkville district of the Con- 
solidated Edison Company of New York, 
Inc., at 1294 Lexington avenue, Manhattan. 


D eloped by the Color Lighting Corp- 
oration, the “Rollocolor” system represents, 
according to Designer Rollo Gillespie 
Williams, the culmination of 30 years’ work 


in tl 
European color installations. 
The “Rollocolor” installation in Consoli- 


jated Edison's show window is the largest 
of its kind and the first complete such 
installation ever made in New York City. 
It was turned on at night for the first time 
mn Thursday, October 13. 

The almost infinite number of 
combinations available comes from a_ basic 
selection of 500 different hues which 
can be used singly or in combination 
through five sets of special lighting equip- 
are “tuned in” on a 
selection scale in the same manner that one 
station on a radio. 


color 


color 


ment Colors color 


tunes 
The 
iutomatically. 
set mechanism it is 


in a 
system can be operated manually or 
Through an automatic pre- 
possible to select 20 
then repeated in 
uccession at about 20-second intervals. 


ls of color which are 


“Rollocolor” system may be used 
effectively for many types of window dis- 
plavs Because of the number of color 


selections available, changing color schemes 
can be selected to suit any time of the day 
| Vivid 
ing colors are most effective for bright 
subtler softer 


tv i 


of merchandise on display. 
rik 
laytime 


whereas shades 


used at night. 


use, 


Display Uses Of Plywood 
Discussed In Booklet 

\ new 32-page booklet covering the use 
ind construction of plywood displays, fix- 
tures and signs has been published by the 
Douglas Fir Plywood Association. 

The two-color booklet, entitled “Sell with 
‘lywood,” is based upon a series of pam- 
hlets written by the late A. E. Hurst, 
nationally known display expert and author 


numerous texts on the subject. 
Containing over 125 illustrations, the 
ioklet covers the field from interior and 
window displays to outdoor posters. The 
k contains many suggestions and _ illus- 


plywood fixtures for all 
with technical 
rmation on how to finish plywood, ply- 
| bending radii, and recommended ply- 
for displays 


businesses, along 


grades various and 


nxt ( 


ele copies of “Sell with Plywood” are 
Vaillable free to all dealers, displaymen 
erchants from Douglas Fir Plywood 


ation, Tacoma 2, Washington. 
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Don’t forget—send in your news 
Items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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is field in Europe through some 1,100 | 
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covering walls, Green an 
‘ processé 
Reytrim $4.00 


Per Roll 
orEL NEW YORKER 
WEEK, DEC. 11 
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AT ROOM 
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DURING 
THE REYBURN MANUFACTURING CO.,INC. @jonumo 


FACTORIES: PHILADELPHIA 32, PA. * ROYERSFORD, PA. M4 TERIAL? 











FRAME 


YOUR VALENTINE 
IN HEARTS 


(PAPIER MACHE} 


32"" x 48" each, $ 11.50 
dozen, $110.00 
16" x 24" each, $ 5.50 
dozen, $ 55.00 


Custom Made Papier Mache 
Molds — Models — Production — Color — 


Design — Animation 


VERNON T. CARLOCK DISPLAYS 


GREENVILLE, OHIO 
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NAIL PANELS 


DISPLAY WORLD 


faster! 


Automatic magazine-loading Spot- 
stapler nails wallboard, plywood, 
pressed woods and light metals 
without hammer marks. Spot- 
staplers either countersink or flush 
drive. 


Write for Bulletin 


SROV NAILS, une 


1218 Sherman Avenue, Evanston 8, Illinois 








Use the Original, Quality 


SLEEVE FORMS 
SHIRT DICKIES 


Also Detachable Ties 


Top quality — made entirely of virgin 
material — but at no extra cost. 


THERE ARE NONE AS GOOD 


S. BENDER 


The Originator—Established Over Thirty Years 
215 West 40th St.. New York City 18 













— 


Hot off the press! 





The newest in Racks 


Send today for 


Williams folder DW/73R 


DE6WUbiosses duc. 


Dot Williams, president 
498 Seventh Avenue, New York 18 
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Showcard Machine 
Is Redesigned 

The Showcard Machine Company, 11% 
Merchandise Mart, Chicago, has announced 
a complete redesigning of the “Model 
Showcard Machine,” which is used to prin: 
cards, window streamers, and display signs 
This redesigning accomplished improved 
appearance, obtained certain manufacturing 
efficiencies, and provided even more rugge 
construction. 

The principal change was made in the 
handle and roller housing. This is now 
a one piece, solid casting which locks al 
bearings and other parts of the carriage ir 
one rigid assembly. Added convenience 
for the operator results from the new inking 
plate, which is now attached directly t 
the machine at the same level as the print 
ing bed. 

The new “Model A” employs metal an 
wood type characters, slotted to fit over 
type bars, which are simply placed in any 
desired position in notches along the side 
Make-ready is taken care of by bedplates 
of varying thicknesses, which are selected 
according to the card stock used. The 
“Showeard Machine” can print type at vari- 
ous angles, can print halftones or line cuts 
and can print as many colors as desired 
in one operation. 

As a result of the redesigning, plus 
careful analysis of machines placed in ser 
vice since the company’s beginning in 193( 
a 5-year guarantee is now issued with the 
“Showcard Machine.” This provides  pro- 
tection against failure from practically any 
cause other than abuse. 


Display Photo Contest 
For NRDGA Convention 


One of the highlights for the Nationa 
Retail Dry Goods Association convention 
scheduled for January 9-13 at the Hote 
Statler, New York City, will be a window 
and interior display contest; entry will be 
by means of photographs. 

Irving C. Eldredge, assistant manager 0! 
the NRDGA’s Visual Merchandising Group 
describes the contest thus: 

“The purpose of the contest is to rewar 
the outstanding window and interior dis 
plays made by department stores an 
specialty shops. The winning photographs 
will be exhibited to all the delegates attend 
ing the NRDGA annual convention at the 
Hotel Statler, New York City, January 
through 13. The contests and winners wil 
be referred to at the Sales Promotion an 
Visual Merchandise sessions. The photo 
graphs will serve as a source of ideas an 
information for other retailers. Photographs 
of the winners may be incorporated in a! 
NRDGA_ publication. 

“Photographs must be of displays made 
from January 1 to December 1, 1949 
store may enter three photographs in eac! 
of the tollowing classifications : 

“Anniversary, children’s wear, china an 


glass, Christmas (merchandise), Christmas 
(entertainment), cosmetics or toiletries 
fashion apparel (for women), foundatio! 
garments, furniture, home furnishings, he 
siery (for women), housewares, institutt nal 
men’s wear, millinery, shoes (for met 
women or children), special events, store 
wide promotion, white sale, yard goods. 

“Any size store can win. Awards wil be 
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ojver) to the winners in each ot the above- 
ment'oned classifications and according to 
olume. There are three store volume 
lassstications: Class A—up to $5,000,000 


Class B—$5,000,000 to $15,000,000 ; 
ass C—$15,000,000 and over. 

“Submit glossy prints (preferably size 8 
inches) mounted on fairly stiff white 
ing board, 10 by 12 inches in size. On 

the ck of each entry, paste an 8 by 10- 
eet giving the following information: 
Name and address of store, name of window 
manager or interior display man- 
dates of display, color scheme, and 
nteresting information. 
‘Judging will be done by experts, whose 
will be announced later. Their de- 

s are final. The awards will be suit- 
ible certificates for the store and the display 
nanagers. <All entries must be sent to 
rving C. Eldredge, NRDGA, 100 West 31st 
treet, New York City 1.” 

Three joint sessions of the Visual Mer 
handising Group and the Sales Promotion 
vision of the NRDGA will be held. The 
first will take place in the Salle Moderne of 
the hotel, starting at 9:30 a. m. on Tuesday, 
lanuary 10. The other two will be held in 
the Keystone Room on the following day, 
the sessions starting at 9:30 a. m. and 2:00 

Speakers and their subjects will be 
inced later 


Completely Flexible Plywood 
ls Introduced 
Phe invention of a Dutch furniture manu- 
icturer, a flexible plywood is being in- 
troduced to this country by Superflex Ply- 
Corporation, 120 Wall street, New 
York City 5. Called “Superflex”, the ply- 
vood can be bent into a complete circle 
ut danger ot breaking. The construc- 
principle involved combines layers 
veneer with ribs of solid lumber 
glued transversely, thus assuring structural 
neth. Panels consist of two- and three- 
construction. 


following hardwood veneers are 
vatlable: Northern birch, comb grain oak, 
hite oak, mahogany, and walnut. Thick- 
esses now in production are from 4 to 
ich, and the size of the panels ranges 
trom 4 by 4 feet to 4 by 8 feet. No extra 
kill is needed to use the material, it is said, 
ind even compound curves can now be 
solved with ease through the use of “Super- 
Nex 
Larger Quarters Taken 
By Alderman 
\lderman Associates, turntable specialist 
of 1186 Broadway, New York City, 
oved to much larger quarters in the 
building. 








We invite DISPLAY WORLD 
iders to make frequent use of the 

service Bureau for information on 
sources for all types of display ma- 
ial and equipment from air brushes 
zebras (stuffed), or for general 
nsultation on display problems. No 
irge is made for this service, of 
irse, 


nh 
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LATEST HAIR STYLES 


Now Available! 


Hairstyles are now returning to the "twenties". They are short, sleek and 
close to the head. We have checked the trend and now can give you the very 
latest in smart coiffures. 

Add new life and sales appeal to your mannequins by replacing your old faded 
wigs with new fresh styles. See our NEW style chart. 





BRUNO'S 


o 
CNt- 
Whan nequ in Wigs 





STYLE 1301 STYLE 1302 


No Measuring /Necessa ry 


A special rubber base makes our wigs fit snugly and securely on the skull. This 
quality wig at budget prices comes in any style or color desired. 


Visit us when in New York for Market 
Week. Ask for our NEW style chart. 


Available at leading jobbers, or order direct 


HERZBERG-ROBBINS, INC. 


457 W. BROADWAY NEW YORK CITY 12 
SPECIALISTS IN MANNEQUIN WIGS AND REPAIRS 











Jobbers wanted for 
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Tew PASELe avel 


NEW ... FLEXIBLE . . . TRANSPARENT 
PLASTIC DISPLAY EASEL 


SENIOR size holds cards to [4 in. JUNIOR size holds cards to 4 in 
high, sells for less than 22c. high, sells for less than 5c. 


MANUFACTURERS OF SIZE DIVIDERS 
Write today for complete information 


PLASTIC FABRICATORS COMPANY 


Printers, Laminators, Fabricators of Sheet Plastic Materials 
440 SANSOME STREET SAN FRANCISCO 11, CALIFORNIA 
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TH t ‘S, PRESS’ SHOW CARD and 
POSTER MACHINE 
FEATURING: SPEED ... SIMPLICITY . . . LOW OPERATING COST 
... LONG LIFE 


Used for over fifteen years by leading national chains. Many have from 50 to 500 or more in use. 


MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


| Cale 































It’s Easy 





Special I Gs 







Mothers Day 
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DISPLAY EQUIPMENT CO. 








Stunning § dis- 
play using less 
than $12.00 of 
Vitronet was a 
highlight dis- 
play by Henry 
Callahan, Lord 
& Taylor. 





100° FIREPROOF! Radiantly Beautiful! 


VITRONET ¢#8; NETTING 


42 to 44 inches wide — choice of 14 smart colors 


A fabulously beautiful new material. Richer and less expensive 

than rayon or cotton nettings . . . and SAFER, too, because it ¢ 

is FIREPROOF. Featured on the front cover of DISPLAY 

WORLD, March 1949 . . . and in the windows of America’s yd. 


finest stores. Minimum cuts 10 yards. 


RADIANT GLASS FIBER COMPANY 
11 W. 29TH ST. NEW YORK CITY 1 
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HELP FROM MAGAZINES 
No. 4: CHARM 


| 
| 
| [Continued from page 50] 

buying time is part of an all-too-short lunch 
| hour, and whose shopping time is done after 
| store hours—in Charm, at home. This cus- 
tomer sets out to buy in a hurry—and she 
knows what she wants. It is effective, dra- 
matic display which shows her the actual 
merchandise of which she has a mental pic- 
ture that closes the desire-supply-purchase 
circuit and makes the cash registers ring, 


The foregoing suggests the kind of think- 
ing which led Charm to work closely and 
continuously with displaymen throughout th. 
country, to the mutual benefit of the stores 
and the magazine. All the facets of. this 
work are interwoven and interdependent 

Among the standard display aids which 
Charm offers stores, either free or at pro- 
duction cost, are Charm counter cards, 
stickers, blow-ups, glossy prints, tear sheets, 


reprints, etc. These are available for both 
editorially-featured and for advertised mer- 
chandise. Each month, approximately six 


weeks before date of issue, Charm sends to 
hundreds of stores throughout the country 
pen-and-ink drawings and text which sug- 
gest ways in which to dramatize in interior 
and window displays merchandise editorially 
featured in the magazine. Simultaneously, 
Charm’s advertising department sends page- 
size tear sheets of all Charm advertisements 
and order forms for display material. 
There are three monthly promotions which 
Charm features regularly, and in connection 


BOX G-144 ADRIAN, MICH. | with which it offers special display material. 


These are: The cover promotion, which 
spotlights the merchandise shown on. the 
cover and which includes window and in- 
terior display suggestions (as well as mer- 
chandising and advertising aids); the “Buy- 
of-the-Month” promotion, similar in_ its 
working details to the cover promotion, but 
which features Charm’s selection of the 
month’s best combination of style, quality, 
wearability, and price; and a fabric-pattern 
promotion in which piece-goods _ depart- 
ments take part. Stores participating in this 
promotion receive a full promotion package 
which includes these display aids: Specially 
designed posters, reprints, counter cards 
Charm stickers, drawings and descriptions 
for suggested window and interior displays. 
glossy prints of the made-up garment, 
quote-lines and seling phrases for window 
cards, etc. 

Major emphasis is given to two promo- 
tions during the year. Charm believes that 
its semi-annual May and September promo- 
tions are unique in the magazine field, and 
unique in the way in which they tie in with 
store display. Both promotions are under- 
taken in conjunction with some sixteen hun- 
dred stores throughout the United States 
These stores may write in—and do—for 4 
complete promotion package which includes 
display suggestions. 

All stores associated with these two pro- 
motions are sent self-addressed post cards 
which may be used for the ordering of post- 
ers for use in window or interior displays 
\ll tie-in stores may also participate in 4a 
display prize contest, competing for a list of 
prizes which totals over $600 semi-annually. 

These two promotions are based upon 
Charm’s May issue, “Two Weeks with Pay,” 
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S a Charm trade-marked and registered title 
which participating stores may use; and a ‘ = 
‘Right on the Job” September promotion h Vi Mi 

ee ee Save $$ with Vue-More 


rt lunch Dressed Girl in the World’—the American 


. ois usiness girl, 1 he opinion of Charm. . : . e 
one after J bsines girl in the opinion of Charm, Convertible Motion Displays 


his Cus- l 





by the entries in the most recent 








-and she gauge : é : 
ive, dra- [wo Weeks with Pay display contest. [vy U E 

eer Over three hundred window displays — -M ©] RE 
e actual : ELECTRIC DISPLAY TURNTABLES 





ntal pic- simultaneous, coordinated, featuring Charm 
purchase fashions and Charm display material — 


hrought the story of a fashion-right vaca- 








rs ring, , : 
of think. tion to the young women of the nation, and 
sely and oug them into the stores to buy. ‘ , - 
7 es See. ie . Mio — 
shout the Space does not permit a full account of Ibs. capacity— 
le store the less direct display assistance that Charm VM 20 — 100 7'' Dia.—$11.95 
g on: ie hits Secale a chamiiien Ibs. capacity, With rotating 
of ai ffers 1 tores. This includes a dramatic 17" Dia. Disk. dinate aa 
ndent nterpretation ot theme of each issue, Co- $22.50 $14.50 
Is whiel linated, visual presentation of the mer- 
at pro- handise in it, and the issuance of display 
r cand ideas to help stores capitalize on special Whether you want to improve your Christmas 
yeas fabric or color or style news. In addition, display with a rotating tree 
for heth the facilities of Charm’s art and production or; 
6d mek epartments are always available to manu- Whether you wish to enhance your motion 
tel r facturers whose merchandise is featured in | display for year round use, you can do 
Cly Six more — with VUE-MORE. 






the magazine, in order to help them produce 


, ] 
sends to With two Tiers, 





country isplay material to send to their accounts. | With 3 Tiers nm — #4 — 
ich eae Charm believes that in times like these— | D Aiaah an Let's get acquainted during New $3.75 extra. 
: = ind ll times, for th atter — lisplz 7 York Market Week. See our pack- 12'' plate alone 
interi ind at a times, tor that matte! display extra. : : $1.00 A 
—— ee cpanel ee . aged units for animation, and our cleat 
Sensialie of vital importance to the fashion industry With Xmas NEW fj f MOTION DISPLAYS ot 
.. nd to the continued success of fashion | tree holder ines _ With Xmas tree 
ineously, Seeley eae reper tas Pet” —2" Dia.— our plant. holder — 
ds page- igazines t 1s ( larms aim constantly to $3.50 extra. a = $1.00 
isements igment its contribution to the display field. For Further Information Write extra 
1 o that end, suggestions and recommenda- 


ne ata tions from specialists in display are always | 74 LAFAYETTE STREET 
nnection warmly received. “ E V 7 [ QD a 0 p UJ C T S C 0 r p. NEW YORK 13, NEY. 
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. which [| New Mirror Displays 
on the [| To Have Showing 








KORRECT-WAY AND THEIR DISTRIBUTORS 














and in- The first public showing of three new 

as mer- irror display developments by Frederic GZ 4 

ie “Buy- Shipman, New York City, will be held in Snvle YOu C HME 

in its that city during December. “Sunken Gar- 

tion, but n” shows merchandise in more than two 

of the res of caverns and grottos, according to 

quality, Shipman, in settings which can be varied 

>-pattern lor either summer or winter scenes. The 

depart- Corridor Window” is especially suited for : 

g in this mannequin and fashion displays, and can . : 

package e fitted to any size window. It shows two — ae 

pecially orridors seemingly extending deep into the 

r cards store The “Amphitheatre Window’ in 
criptions tull size will also be exhibited. 

displays 

garment, § Lindsey Leaves Vogue, 

window San Antonio | : 

promo- rh resignation of Maurice Lindsey as wid (LMNOM ¢, 
wes iat Gtep | manager for The Vogue, San An- 7 
a vit i ee ee Lie . Uhenthins Uf Vashon CAFE SOCIETY SERIES 


os ting head of the department. Siyuifaner 








in with 

under- , aa _ In rooms 650-651-652-653 you will see the show that “makes” the show. Meet your 
een hun- Klinglehofer Joins Korrect-Way Distributor here... let him show you the latest in display ideas . . . the 
| States Peoria Store versatile new Module Deca Poles . . . the finest in chrome racks . . . the incomparable 
y—for a I erly with the display department of Beau Mondes . . . and, of course, our surprise “Alice in Wonderland” spectacle. 

- : ae a : : itn 

somite: nea ro pena tea eae s0 NADI SHOW ¢ Hotel New Yorker ¢ Dee. L1th-15th 
wo pro- * Kuhl, Peoria, IIL, department. store. 








af x irds a 
of post- : ; A : . | | 


displays Don’t forget—send in your news 


ite in a items about all happenings in the ; ei A 
a list of di:play field: births, deaths, marriages, S10 : D : 
nnually. changes of position, anything pertain- | — oe A : ie iia 

.d upon inv to display or displaymen anywhere. 
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Steam teamproor Sots 


DISPLAY Y WINDOW! 





- ge 
BEFORE AFTER TREATMENT 
TREATMENT WITH .... 
TRADE MARK 


A revolutionary process 
guaranteed to steam proof 
your display windows, large 
or small. Easy to apply. Long 
lasting results. Inexpensive. 
Gives crystal clear windows, 
even in cold weather. A 
definite profit booster. 














rm=——GET THE FACTS BY MAIL=-~™“™ 
i CLEARSITE LABORATORIES, INC ] 
Hl 923, Forbes Street Pittsburgh 19, Penna | 
i Gentlemen Send full information on CLEARSITE #500 | 
| Nome | 
1] Stree | 
& City Siote | 

a ail 
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TO VISIT OUR SHOWROOM 
TO SEE OUR LINE OF 


PAPIER MACHE 
DISPLAY FORMS 


Ladies, Men's, and Children's 
coat, suit, sweater and shirt 
forms — Blouse, Lingerie, and 


Bra Forms. Metal Stands sup- 
plied at reasonable prices. 


ACTION FORM CO. 


265 W. 17th St., New York II, 
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HOW RIBBONS AID 
DRAMATIC DISPLAY 


LContinued from page 58] 


in textiles with embossed or printed designs 
laminated to paper backing. These are used 
primarily by retail stores, particularly chain 
organizations and department stores where 
caretul attention is paid to the decoration of 


shelves, ledges, showcases, backbars, col- 


umns and windows. In using this material, 


the most important thing to remember 1s to 
thought to 
serve to enhance the 
and should never steal the show. 

found that the least intelligently 
used color is white. Few people realize its 
blend of all 
display is the 
\ single spot of 
white in a window will attract the eye faster 
tint or 
used with care and judg 


vive caretul choice of colors 


They should merely 
MCssaLle 

| have 
tremendous power Lt 4s: “a 
colors, and in a window 
strongest color we have. 


than any other shade. However, it 


must always be 
a solid white 


effective 


ment. There are times when 


background will be tremendously 


DISPLAY PARADE no.125... 


NOVEMBER, 


because it will be an attention-compe ling 
setting against which the advertising mes 
sage and product will project to exce lent 
advantage. 

Another 
decorative element and add a lot of taney 
fringes, or other contraptions that 
are as much of a distraction as improper 
packaging and display 


common error is to overdo. the 
curlicues, 


use of color. Our 
experts are extremely careful to create de- 
signs of striking simplicity and beauty which 
will not detract from the 
the display 


| oday the 


selling power of 


method of merchandise 
Displaymen are 
conscious than ever 


entire 
presentation has changed. 
now more before that 
they are selling merchandise and not attrac- 
tive art. The future of display lies at the 
point-of-sale, and display at this point is 
most important. General store display will 
always be necessary to create a mood or tell 
a fashion story, but display at the point-of 
tells about the use of the mer 
and how it fits into the scheme of 
Showing how a gift will be 


purchase 
chandise 
modern living. 


BY TUPPER 





A 

Whs A WIRELESS OPERATOR 
ON BOATS PLYING BETWEEN 
CHICAGO & MILWAUKEE BACK 
IN 1913, BUT LIKED TO SEE GOOD 
DISPLAYS AND DECIDED TO ENTER 
THAT FIELD. STUDIED BY MAIL 
ON THE BOATS, LATER ENTERED 
DISPLAY IN 1919. 


Joined Leonanvs in 1936 
AFTER WORKING FOR METZGER 
BROS., MOBILE : JORDAN & BOOTH 
SHREVEPORT: S. FERRIS 6 SONS, 
AUSTIN, AND J.C. PENNEY CO. 
FT. WORTH. 


@ Nd. 
ae. 
x A 


) 








of 


ae 





/ HOBBIES: BUYING BOOKS HE NEVER READS 
AND GOLF, HAS HAD AN 82 SEVERAL TIMES 
6 EAGLES IN 3 YRS., AMBITION-HOLE IN ONE. 








DISPLAY DIRECTOR 
LEONARDS , FORT WORTH 
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wral as a display at point-ot-sale will 
add lume. 

\ don't necessarily have to be the 
arge-t or the leading store in town to cap- 
ture good market. Whether you're large 
yp stall, you, too, have a place under the 
sel sun” if only you gear your displays 
prop so as to make them = attention- 
gett and apply striking ribbons and col 
iul wrappings to complement the mer 
chal s¢ displayed. 


Display's Part In Promotion 
Pointed Out By Abrahams 
Speaking before an advertising and sales 
yromotion conference held in Wilkes-Barre, 


Pa, recently, Howard P. Abrahams included 
in his summary oft current store promotional 
efforts three points dealing with display. 
They are: 

| using windows that. sell 


lL. STOres are 
merchandise; art for art’s sake is out 

2 Stores will use interior displays to sell 
merc indise, picking best-sellers for pro 
motion 

3. They are installing better intormative 
signs on their counters. Signs are import- 
int; they build circulation (much like news- 
vaper headlines), and the shift of three 
words in a sign has increased sales in a de 
partment by as much as 25 per cent 

\brahams is manager of the Sales Pro 
notion Division, National Retail Dry Goods 
\ssociation. The conference was sponsored 
the Advertising Club of Wilkes-Barre 


ud by Wilkes college 


Pittsburgh Salesman 
Wins Automobile 


Herman J. Von Briel is 
Pennsylvania and 
sales territory in a brand-new 
these davs as a result of holding the right 
umber in a raffle conducted by the Undine 
Mire Company, Bellefont, Pa. He 1s a rep- 
resentative of the Art R. Cohen Company, 


COVCTINYZ his 
eastern Ohio 
Mercury 


northern 


Pittsburgh 


Aubrey Maley Leaves 
Nardini Studio 


\ubrey Maley, who has been sales man 


ager tor Nardini Studio, Hollywood, since 
lls resignation as display director tor The 
Broadway-Hollywood some months ago, has 
resigned His future plans have not vet 


made known. 

Two Displaymen 
On Television 

Jolin R. Foley, window display manager 
Or H. Macy & Co., and Henry Callahan, 
vindow display manager tor Lord & Taylor, 
woth of New York City, made guest appear- 
in m television the evening of October 
4 ilahan appeared on Ed = Sullivan’s 
‘Little Old New York” program, and Foley 
Was guest on Maxine Barratt’s “And 
Mvery thing Nice” 


William Buck Wins 
Loca’ Contest 
First prize in the window display contest 
San Antonio merchants on behalf 
Community Chest drive has been 
d to William Buck, Frank Brothers. 
Brothers and Hutchins Brothers 
4 second and third 
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Beau Mondes . 
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Nhe Munksiws of Bustin 
_ le of 
b Si Wipnner 


In rooms 650-651-652-653 you will see the show that “makes” the show. Meet your 
Korrect-Way Distributor here... let him show you the latest in display ideas .. . the 
versatile new Module Deca Poles... the finest in chrome racks . . . the ine omparable 


. and, of course. our surprise “Alice in Wonderland” spectacle. 


Hotel New Yorker e 


_ WRAY WILLIAMS DISPLAY CO. 


21-23 SO. SECOND STREET 


535 GRAVIER STREET 
MR. FRED LOKEY, exclusive Korrect-Way distributor 
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MEMPHIS, TENNESSEE 
NEW ORLEANS, LOUISIANA 











CLOTH AND PAPER 


39 EAST 28TH STREET 


Imported Artificial Flowers 


Large Stock on Hand! 





(The jobber prices will be given upon request ) 


MIYA FLOWER AND NOVELTY CO., 


Vanufacturers and Importers 


INC. 


NEW YORK 16, N. Y. 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch CASH WITH ORDER 











Electrical Turntables 


FIVE MODELS 
Write for our New Illustrated Broadside 


MORGAN-LAPHAM, I'nc., New Canaan, Conn. 
N.Y. OFFICE-1775 BROADWAY-NEW YORK, N.Y. 






































COME FOR BUFFET DURING MARKET WEEK 
Lunches Monday through Thursday, from 
noon to two. This is your invitation! 


Home Office and Factory 
140 W. 4th St., Cincinnati 2, Ohio 


DISPLAY WORLD 


Our New York Office 
And Show Room 


N.A.D.I. 


MARKET WEEK 
VISITORS 


are cordially invited to our show- 
room to see our magnificent 
Cruise, Valentine and Spring dis- 
plays of foliage and flowers. We're 
conveniently located at 500 Fifth 
Ave., (lower level) at 42nd St., 
New York. 


GENERAL DISPLAY CORPORATION 


New York Office and Showroom 
500 Fifth Ave. Bldg., New York City 
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477 MELWOOD STREET, PITTSBURGH 13, PA. 


ROOM 524 


NEW YORKER 
HOTEL 


















REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2902 W. 76th St. Los Angeles 43, Calif. 











USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER 
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VISUAL MERCHANDISING 
FOR SHOE REPAIR SHOPS 
[Continued from page 56] 


was that Margetta wanted additional mier- 
chandise displays to create traffic, enabling 
him to sell more shoe repair service. It 
was his idea that the salesroom. should 
contain merchandise closely allied to leather, 
such as luggage, belts, purses, etc. He 
also wanted this area to present the ap- 
pearance of a salesroom, rather than be 
equipped with shoe service equipment. It 
was the thought that perhaps all service 
equipment should be located in the back 
room... a revolutionary idea in the field 
of shoe repairing. 

The plan submitted by Goodyear Mer- 
chandising Laboratories provided for all of 
Margetta’s ideas, and was approved in 
November, 1947. Illustrations showing the 
completed modernization are given here- 
with. The following are excerpts from 
letters received from Margetta since the 
time of opening: 

January 1948: “When I was in Akron 
last fall and saw the fixtures on display 
in your model store I thought I had a 
pretty good idea as to just what our new 
shop would look like when completed, but 
it took the finished shop to really open my 
eyes. I wish you could be here to share 
the Oh’s and Ah’s with me each time an- 
other customer comes through the door. I 
can’t begin to describe on paper the various 
reactions. The percentage of shoe findings 
sales has almost trebled, luggage (a com- 
pletely new line) is moving steadly and 
repair business is brisk at a time when it 
normally falls off to almost nothing. I 
have noticed, too, a lot of new customers. 
Right up to opening day I could not get 
over the feeling that I had gone off the 
deep end in building, but what has gone 
on since then has certainly put an end to 
any fears for the future I might have had. 
Nothing I might say would begin to express 
my appreciation for the wonderful job you 
did.” 

October 1948: “It is almost a year now 
since we began our modernization program 
with the cooperation of you at Goodyear. 
According to the figures of the National 
Leather and Shoe Finders Association shoe 
repair volume is off over $1,000,000 nation- 
ally over a year ago. In the light of these 
figures the fact that our shoe repair volume 
is just short of double that of last year is 
truly remarkable, and convinces us that it 
must be credited to the wonderful job you 
did in our. store While we have only 
had your ‘Sales Builder’ unit installed 10 
days ago, perhaps you will be interested in 
knowing that immediately after its im 
stallation impulse sales of the items dis- 
plaved on it have taken a sudden turn up- 
ward. This week being the first full week 
it has been in use showed that with it lace 
and polish sales spurted up about 60 per cent 
over the week before. We consider this an 
excellent showing since these sales take in 
items not only on the ‘Sales Builder’ unit 
but those on display on four additional 
units in the shop.” 

October 1949: “Things have been happen- 
ing fast and there can be no doubt whatso- 
ever that our Silver Cup Award was pos- 
ble only by the model setup of our shop, 
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hrough the cooperation of you at 
ir. Our shop scored 100 per cent 


{,00¢ 

n appearance. This, in my opinion, is a 
eal tribute to Goodyear. I had to mod- 
; to discover how really important 
appearance can be to insure the steady, 
apid growth of a business. I am sending 
vy OK on the plans for our new shops. We 
art ening two, one November Ist and 


<t June, here in Erie. Except that 
ire to be just a little smaller they are 


exact duplicates of our present set- 


\\ frequently have out-of-town shoe 
ervicemen stop in for a look and I guess 
many go away convinced that we work for 
‘oodyear, we get so enthusiastic.” 
Margetta. modernized his shop in the 
irly part of December, 1947. In 1949 he 
received the Silver Cup Award from the 
National Shoe Service magazine (tied for 
first place in the Eastern Silver Cup con- 
st) for having one of the most outstanding 


repair shops in the country, and now 
Margetta is in the process of opening two 
nore similar shops in Erie. 

Since the announcement of the plan many 
repair shop owners have taken 
the 
position 


nore Shoe 


idvantage of opportunity to im- 


through Goodyear’s 


More 


merchandising 


their 
service program: proof of 
lue of visual 


California Display Group 
Picks Show Week 
The week of January 29 has been selected 
the California Display Industries for 
1950's annual Display Market the fourth 
held by the Pacific coast organization. 
the way of California display 
be shown at the Hotel Alex 
with 24 leading coast 
their 


latest in 
will 
Angeles, 


sate 
Los 
firms showing wares. 

Wiener, The Tabery Corporation, is 
in of the committee. He re 
that all arrangements already 
completed and space assignments made 


Elks Club 


dinner 


show 
have 
will be the scene of the 
dance on February 2, an- 
es Leo Weyman, CDI board chairman 
ead of the 
amusement 


entertainment committee. 
will 
picture studio and provisions for at 
ce at radio and 
se who wish to do so 


include a tour of a 


television broadcasts 


with 
1: 


qais 


Ss in Los \ngeles will cooperate 


nt by special California-styl 


is said by Frank Dunn, president 


booklet California display 
es has been prepared by the CDI ad 


headed 


+- page 


I 
| on 


and publicity committee, 


ard Fitzgerald. 


National Hanger Introduces 
Sturdier Size Divider 


dividers of 
announced by Na- 
253 West 26th 
form, 
through 
said to 
than 
Hanger is 


and more sturdy 
just 
Hanger Company, Inc., 
New York City 1. Circular in 
lers come numbered from 1 
even and half 


50 per 


$1ze 


nave been 


sizes and are 
more visibility 
National 


request 


cent 


rrmerly in use 


a free sample on 
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In rooms 650-651-652-653 you will see the show that “makes” the show. Meet your 


Korrect-Way Distributor here... let him show you the latest in display ideas . 
versatile new Module Deca Poles... the finest in chrome racks . . . the incomparable 


and, of course, our surprise “Alice in Wonderland” spectac le. 
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BRA FORMS 


SINGLE 
DOUBLE 
TRIPLE 


KNEE HIGH 
FULL LENGTH 
INVERTED 





$7.50 
9.00 
9.00 


IN EITHER COLORS 
Clear or Transparent 


INCLUDING BASES 


NEW LOW PRICES 


New Flesh or Transparent 
HOSIERY FORMS 


$ 5.40 
9.00 
12.50 


GENUINE LUCITE TRANSPARENT 
AND FLESH HOSIERY FORMS 


/ 
lf 
aera" 


INVERTED 





Select from our Three Different Style Bases 
Jobber Inquiries Invited — Ask for Sample and Catalog 


THALL PLASTIC ENGINEERING CO., 155 Chambers St., N.Y. 7, N.Y. 











Electrical Turntables 


FIVE MODELS 


Write for our New Illustrated Broadside 


MORGAN-LAPHAM, I'nc., New Canaan, Conn. 
N.Y. OFFICE-1775 BROADWAY-NEW YORK, N.Y. 











MANNEQUIN WIGS! REPAIRS! 


Horse-hair and novelty wigs made te 
order; lowest prices. Old wigs made 
over to look like new. Fast service. 


Try us! 


ESTELLE BOBIC K 


964 21ST STREET SAN PEDRO, CALIF. 

































A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 





Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


Raven 
Criginals 


225 Fifth Ave., New York 10, N. Y. 
























HAMBERGER 


Cordially invites 
you 


to visit their 


SHOWROOM 


during 


SPRING MARKET WEEK 
December 11-15 


You will see the finest in Spring display 
decorations. As always, we are looking 
forward to meeting our many friends on 
this occasion. Our new Spring creations 
will enable you to do a botter display job 


for your store 
e 


DAVID HAMBERGER Inc. 


Display Decorations 


115 W. 3st ST... NEW YORK CITY | 
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GOOD DISPLAY SELLS 


MORE LAMPS 

[Continued from page 60] 
mathematical formulas tor determing the 
relationship of the shade to the base. We 
figure out things like light volume, proper 
height for specific use, best light spread. 
Our base designs range through a variety 
of subject matter including abstract sculp 
tures, figures, still life, and so on. 

We are very proud also of our accessories 
which are hand made to form an integrated 
grouping with the lamps \mong our col 
lection are unusual brass and metal inter 
Formed into abstract sculptures, 
they are flat sheets of metal 
achieve three-dimensional quality by 


pretations 
masks, figures 
which 
a specially created method of altering the 
planes. 

This is the kind of investment that can 
have the highest return provided the same 
high levei is maintained in merchandising, 
which of course includes display 

It seems to me that in undertaking to de 
vote space, talent, thought and executive 
skill to proper lamp and accessory display. 
Runkle and MeCreery are established as 
outstanding, aggressive merchandise leaders 

Runkle’s especially is to be congratulated. 
\Ithough one of the foremost modern fur 
niture distributors in the country, the fact 
is that Runkle’s is a store in a small town. 
Yet this store had the vision and initiative 
to undertake and carry through a topflight 
merchandising scheme. 

The store devoted 3,600 square teet 75 

















per cent of its second floor to the Gallery 


A considerable part of this area is viyey 
over to a specially designed and constricted 


model cottage consisting of a bedroom 
living room, den and dining room.  Eag} 
room is completely furnished in modern de 
cor and equipped with appropriate H eifetz 
lamps and accessories, correlated with al] 
the furnishing for color, design and texture 
The consumer has the opportunity to visual- 


ize the lamp for its design contour an 
functionally, and for its height and type oj 
light spread for different purposes in th 
home 

The entire gallery is painted in dark 
colors—eggplant, deep grays, deep  blues— 


while the texture achieved is neutral in 
feeling. This is the kind of backgroun 
which best offsets the modern lamp 

In addition to the model cottage there are 
open-end V-shaped walls providing separate 
settings for sections, corners and_ portions 
of rooms. 

\ novel and effective idea is seen in hang 
ing shelves suspended from tops of. parti 
tions by metal straps, with individual lamps 
placed on the shelving. 

In other instances end tables carefull 
chosen to coordinate in design and _ texture 
with the lamp are placed on draped mater- 
furniture, lamps and 
soft goods can be combined for harmony oi 


ials to indicate how 


feeling and color. 

Especially ingenious 1s a huge open-squar 
block wall which separates displays, yet al- 
lows for continuous view on either side 























| pack 


—''Darling, your eyes shine like spun glass; your lips are vivid, versatile, animated; your skin 


is like the smoothest papier mache, your hair has a snug-fitting, life-like quality .. ."— 
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In widition to room reproduction there are 
spec table displays ot accessories and 
rept ntative samples of lamps Where 
thes ible or counter displays are used 
air space is allowed around each 
lam] d accessory so each stands out by 
TS¢ 

Major ght for the Gallery comes trom 
ps themselves rather than overhead 
fixtu Let me emphasize this point be- 

use it’s an important departure from the 
sua ractice of using overhead illumina 

he overhead lighting provides a dull, 
static background in which the beauty of the 

lost and which prevents the con- 
sumer from seeing the light performance of 
the lamp 

Pictures of the designer and signs an 
nouncing the theme of the exhibit are stra 
tegically placed throughout the Gallery to 
idd human interest. 

Runkle’s approached the exhibit with the 
nthusiasm and pride that goes along with 
iny important pioneering effort. 

Impressive publicity, newspaper advertis- 
ing and radio broadcasting devices were 
ised to bring the display to public and con- 
sumer attention. To begin with, the entire 
store was mobilized behind the exhibit. A 
{)-foot front window carried a two-room 
setting—bedroom and living room—specially 
lesigned to display the Heifetz lamps and 
accessories, while simple but striking signs 
amnounced the exhibit and its purpose. On 
me outside wall of the store a big metal 


sign also carried an announcement in bold 
letters. The full store personnel was briefed 
m informing customers about the Gallery, 
its location and purpose. 

The Gallery at McCreery’s in New York 


City was different in design, but also pre- 
sented with a maximum of eve appeal and 


ation. 

ediately upon leaving the elevator the 

er is introduced to the Gallery show 
ng by a handsome backdrop wall formed of 

blocks in a variety of colors. One 
lock white in color carries an an 


nouncement of the exhibit in sophisticated 


odern script. An ingenious feature of the 


hacl lrop are reproductions of actual work 
ing sketches of Heifetz lamps, which have 
the appeal of any authentic “originals” 


Lighting above the wall is carefully de 


signed to direct the eve so that these initial 


ictions stand out and set the tone for 
msumer’s tour and inspection \t 
therefore, an atmosphere of promise, 
and drama is created 
nd the backdrop, lamps are arranged 
ttings that simulate various home ar 
ents Bedrooms, living rooms, sec 
rooms, walls and corners are de 
with plenty of air space so each 


becomes an individual tableau. And 

as in the Runkle exhibit major 

IY x comes from the lamps themselves 
lisplay featuring a section of a living 

Iscs a sofa covered in a modern 


oven tabric in which the dominant 
ites are blue, taupe and beige. A 
wood end table carries a cerami 
it skillfully picks up the color them 
» the texture feeling. Here is a set 
it dramatizes the ceramic glazes 
1 at our plant which we. believe 
a richness of color and _ texture 
re achieved in this medium. The 
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arkow-lewis 
will present (with pardonable pride) 


valentine & spring 
| easter & summer 


in rooms 542-3 
the new yorker 
deeember l1-15 


the line designed with your budget in mind. 








Now Available—the Newest Advance 


in Salon Metal Furniture in a Decade! 


A Complete Selection of Chairs, 
Settees and Gang Chairs in 
Custom-Satin Finish RoyALCHROME. 
For fuller information for your 
stores, write Royal Metal 
Manufacturing Company, 
175 F North Michigan 
Avenue, Chicago 1. 














CRESCENT 
Qualls 
BOARDS 


CRESCENT 
V-NEER FINISH BOARDS 


For outstanding display cards, and for 









imitation wood panels, floors, plateaus, 


display stands, and complete backgrounds. 


Sold by leading distributors everywhere 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO 6. ILLINOIS 
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ENHANCE MANNEQUIN DISPLAYS 
with Best 


COLOR ACTION 


Five automatic color changes per minute 
add drama of moving color-harmony to dis- 
plays and exhibits. Sturdy and compact, 
with full Universal bracket, the Best model 
155 gives long service at low cost. 13” plas- 
tic color wheel provides richer, deeper color 
tone. Uses GE Par-30 or R-40 lamps on 
110 V. 60 cycle current. Sold at your dealer 
or write— 





AOSI6 WESTERN AVE. 
CLEVELAND 11, OHIO 





List price with 
gelatin wheel 


$17.75 


List price with 
New Plastic 
wheel. 


$19.75 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. 

















7 ABACROME, inc. 











MANUFACTURERS OF DECORATIVE DISPLAY MATERIALS 











\ 








455 WEST 45th STREET 


a 


NEW YORK 19, N. Y. 

















| flowing continuity of the lamp, sofa an 
table has the charm and harmony warmt! 
that one finds in a beautiful painting. 

In another setting featuring a moderi bed. 
room we used tubular lamps in brass. Th 
furniture is natural colored wood and _ has 
the light, airy, minimum weight that dis. 
tinguishes modern furniture. The gracefy 
contour of the tubular brass lamp, an up. 
ward flowing design of minimum weight and 
bulk, captures and reflects these qualities 
while the brass blends with the natura 
shade of the wood. 

The exhibit also allows for a spectacula; 
display of our “limited edition” lamps and 
sculptures that are made of rare and exoti 
woods gathered from all over the world and 
hand-carved into figures of unusual inter- 
pretations. Set against matching or con- 
trasting woods, separated for individual 
display—the consumer is able to have a 
graphic picture of how these pieces can b 
used to enhance her home. 

The entire gallery is knit together by ; 
central display shelf stretched across. the 
width of the exhibit area which contains a 
representative sampling of the entire Heifetz 
collection. This is a uniquely designed 
piece. The center is made of glass with in- 
dividual shelves at varying levels. Extend- 
ing from one end is a wood table with cut 
out individual circular, oval or pear shapes 
to allow for coordinated but individualized 
displays. At the other end is another wood 
extension different in design but als 
allowing for separate displays. The special 
importance of this set up is not only its re- 
lation to the exhibit, but it illustrates that 
even a counter or shelf display when con- 
structed with imagination and thought - 
can be highly effective. 

At McCreery as with Runkle the en 
tire store was rallied to promote the ex 
hibit. Sales instructions were distributed t 
all home furnishings personnel, signs wer 
posted throughout the store and in eleva- 
tors, press releases were sent out. Customer 
response equals the story of Runkle. And 
the enthusiasm has caught up the sales 
people in its impact. 

In other words, there is no more “main 


street” in home furnishings fashions. W 
are dealing with a market where the womat! 
in the small town as well as the big-city 
dweller has been educated to demand and 
appreciate the most advanced efforts and 
developments in home furnishings. Lamp 
merchants who gear up to these trends will 
be rewarded with greater consumer good 
will and increased sales. I believe the mer- 
chandising techniques demonstrated in_ the 
Heitetz Design Gallery point the way. 


Ruth Scott Joins 
Paper Company 


Formerly on the sales staff of Staples 
Smith, Inc., until her resignation a few 
weeks ago, Ruth Scott has joined the sales 
promotion department of Erving Paper 


Mills. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





————<~ 
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MARKET WEEK PLANS 
ARE ALL SET 


[Continued from page gr] 


General Display Studio 


Y The Greneker Corporation 
27-2 Schack’s, Inc. 
29 Bulkley, Dunton & Co., Ine. 
530 Walter Display, Inc. 
53] A. Lutz 
532 Doerr and Associates 
53 s0is Smith Studio 
539 Swivelier Co., Inc. 
540 Frankel Associates 
341 Magnani Mannequins 
542-4 Arkow-Lewis Associates 
349 Dazian’s, Inc. 
550 Ankerum Mfg. Company 
351 London Displays 
SIXTH FLOOR 
(1-02 Zaria 
03 Fawnfield Decorations 
604-05 W. L. Stensgaard & Associates 
08 Reyburn Mfg. Company 
61-12-14 Garrison-Wagner Company 
15 Creative Displays 
lf Gustave Rubner, Inc. 
17 L. A. Darling Company 
18 New Style Studio 
19 Claude D. Adams Company 
22-23 Austen Displays 
24 Favrex Designs 
29 S. Liebmann Studio 
2 Leo Prager, Inc 
27-28 Park Lane Fabrics Company 
3] Botanical Decorative Supply 
Company 
32 Scheuer Creations, Inc 
36-37 Mileo Mannequins | 
4()-41 \dler-Jones Company 
42 Dave Starkman 
43 Tedel Creations 
4 R-Tex Company 
47-48-49 Timely Service 
a 52-53. Korrect-Way Displays 
SEVENTH FLOOR 
/ Arrow Decorating & Fixture 
Company 
716-17 Gordon Keith Originals 
123 Frederic Shipman 
724 Price Fabrics Company 
125 Plastic Fabricators 
12 James A. Cole Co., Ine. 
127 Capital Merchandising Com- 
pany 
/28 Laverne Originals 
29 Lustra-Cite Co., Inc. 
134 Messmore & Damon 
740) Old King Cole 
Space Requests Pending 
\\ M Zeppenfield Studio 
k Mig. Company 
ral Creations 
Zee Store Equip. & Fixt. Co. 


Membership applications pending 
ro Displays 

itive Displays 

in Mannequins 
Brothers Corporation 
Inc. 

Leaves 


nical Man, Inc 


Ce Ribbon ( oO. 


(reinstatement) 


bove applicants for membership have 
quested the Market Week. 


ments will be made when application 


Space at 
: | 
mbership has been approved by the 


directors. 
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KRORRECT-WAY 


ONT f 


i 


Beau Mondes eee 


NADI SHOW e¢ 











AND 


THEIR 


Ye. Wansktids of ‘ Sinshwin 


versatile new Module Deca Poles ... the finest in chrome racks . 


Hotel New 


; bi mipmuner 


In rooms 650-651-652-653 you will see the show that 


DISTRIBUTORS 


Spurl You Wi, MEO 





eau monde 


CAFE SOCIETY SERIES 


“makes” the show. Meet your 


Korrect-Way Distributor here .. . let him show you the latest in display ideas . . . the 


.. the ine omparable 


and, of course, our surprise “Alice in Wonderland” spectacle. 


Yorker e Dee. Llith-lith 




















This versatile display will help you sell 
a wide variety of merchandise. 


You'll find this folding screen useful for 


displaying cosmetics, shoes, perfumes, 
cameras, scarfs, etc. It’s ideal for your 
January White Sale. Hang, locp or 


stack your sheets and towels for a 


successful display. 


The screen, 72” wide x 84” high, folds 
flat to only 24” wide and 3” thick — 
makes storage easy. The nine remov- 
able discs are 934” in diameter. Entire 
unit is finished in white. 

Price: $55.00 f.o.b. destination 


Send us your order—request unit M-61. 


Minic Display, Dept. C 


503 East 72 Street 
New York 21, N. Y. 


“Complete Woodworking Facilities” 














USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 








Electrical Turntables 


FIVE MODELS 
Write for our New Illustrated Broadside 


MORGAN-LAPHAM, Inc., New Canaan, Conn. 
N.Y. OFFICE-1775 BROADWAY-NEW YORK, N.Y. 
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When you buy 
sign letters 


you want the best! 


The only brand 
you’re sure is PERFECT 


THE FIRST... 
THE BEST... 
THE TIME TESTED... 


For over 15 years Mittens Letters 
have been the choice of 

top display and sign men... 
Why? Because... 


ONLY MITTENS 


are precision formed letters of 
really fine-grain, strong, white 
composition. 


ONLY MITTENS 


Letters give you economical... 
time-saving... durable...lettering 
you can depend upon. 


ONLY MITTENS 


Letters are original, beautifully 
designed styles...that everyone 
tries to copy, but can't... 


SAVE TIME... MONEY... 
DISAPPOINTMENT... - 
INSIST ON 


MITTENS LETTERS 


PinBack «¢ SmoothBack « Track 


Signs, indoor and outdoor... 
al R Displays... Department Indicators... 


Bulletin Boards, etc. 


Write for catalog and name of nearest dealer. 


MITTENS LETTERS 
Suite 506D 

2 West 46th Street 
New York City 


MITTENS LETTERS 
Display Department 
280 Fifth Street 


Redlands, California COPYRIGHT 1949 MITTEN’S DISPLAY LETTERS 
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| Charm Announces Winners 


Of Display Contest 
Winners in Charm magazine's “Best 
Dressed Girl in the World” window display 
contest have been announced by Street & 
Smith Publications, Inc., New York City. 
Kach tie-in) with 
Charm’s under the 


entry represented a 


September promotion 
above-mentioned title. Displays were chosen 
on the basis of general styling, attractive 
ness of design, and business girl appeal. 
First prizes of a $100 U. S. Savings Bond 


awarded to the Bon 


and a S¢ roll were 
Marche, Seattle, where Harold McLaren 1s 
display manager 


Second prize in the contest was awarded 
to Famous-Barr, St. Louis; a $75 Savings 
Bond and scroll went to Adrian Delsman, 
Third prize, a $50 Bond 


Wilkins, dis 


play manager of Maas Brothers, St. Peters- 


display manage 


and scroll, was won by L. L. 


burg, Fla 

\nothe called the 
Associate Store display contest in which the 
Boston Store, Winchester, Ind., placed first. 
Harold M. Zaltzberg, display director, re- 
ceived an award of a $50 Bond and scroll. 
Honorable 
scrolls were awarded to Mary Hunter, dis- 
of Calhoun’s, Fort Scott, Kan., 
and Kirk T. Anderson, display director of 
MeGaughy’'s, Tupelo, Miss. 

Judges for the two display contests were 
Henry F. 


Lord & Taylor; Edward von Castel- 


contest was Charm 


mention and $25 Bonds and 


play director 


Callahan, director of window dis 
plays, 
berg, window display manager of Blooming 
dale’s, and Sue Williams, Sue Williams 
Display Company, all of New York City 


Special Display Trucks Convey 
Materials To And From Windows 


\ marked better 
and less lost motion for display de- 
partment claimed by Ralph 
Gollahon, Shillito’s, 
Cincinnati, as the result of installing special 
shelf 


increase in efhciency, 
Service, 
personnel is 
display director for 


trucks within the department The 


= 





_ART GALLERY 


/} 7% fs 


NOVEMBER, 1949 





—This is a photograph of the tower windows 
of the suburban store of Lowenstein's, Mem- 
phis. The tower windows are 25 feet tall, 26 


feet wide, and 13 feet deep. No merchandise 
is shown in the upper section, which is given 
over to treatments suggestive of the season. 
All props — such as the balloon pictured — 
are made in the store's display department 
under the direction of C. F. Ferrell, display 
manager— 
type trucks are loaded at a central point 
with merchandise for the windows, many of 
which are a full city block away trom the 
department, and the reverse procedure 1s 
following on returning stock 
Since the trucks’ outside dimensions are 24 
inches wide by 54 inches long, they are 
easily maneuvered through doorways, area 
ways, and aisles. Those used by Shillito’s 
have six tiers, and are available through 
Shipping Room Suppliers, 519 Main street, 


goods to 


Cincinnati 





—For a display of decorative fabrics in sample form, gold frames 8 by 28 inches were used 
by W. H. Martindale, display manager for Sears, Roebuck & Co., Salt Lake City, and mountec 


on an 8 by 32-foot background of Persian lime seamless paper. ‘ 
"The display was overwhelmingly accepted by the public,'' reports Martin 


human interest. 


Mannequins were used to give 


dale, "but many surprised us by accepting the prints in the frames as a new idea for ‘that 
picture’ on the wall’ — 
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NATURE AND PEOPLE 

ARE TRADITIONAL 
[Continued from page 97] 
Customer, 


at tion and service to the 


[This is extremely important to efficient 
merchandising and can no longer be over 
look Pheretore efficient retailing is not 
mere in architect's concept of moderniza 
tion. It must be a combination of expert 
enc rerchandising, experienced operating 
expe need merchandise presentation, cou 
pled ith experienced architectural design 
Sucl ordination can accomplish, in) m 
estimation, a store or department that will 
function to the best interest of consume 
serv and retailer's profit 

People are the only things with buying 
pow People make all the news ind 
people are more interested in people than 
anything else Folks who are in the selling 


profession must personally like people and 
taught all ot the tracts 
the goods they sell, also 


most ot all 


} ] 1 
thev must De about 


about the economics 
of selling it and about the 
henefits that each and every type of goods 
Repeat business 


will bring the customet 


lh 


is the life Of anv store or any manutacturer 


ind this 1s best accomplished by reason of 


dentification so that the same goods can 
he purchased again and again. and_ by 
reason of the customer knowing the com 
al \ benefits which in part are told 
vertising and also in part are told by 

les person at the yunter 
\"\ believe theretore that bookkeeping 
alone Is old tashioned that assort 


ents must he visible SO) that department 


eal can control them, so that thev can 


eas determine when thev are out ot best 
and so that the consumer can have 


rightne SS 1hsotar as sé lections ind is 


nts are concerned 
believe that “the last 3. feet 


ost.” It is here where the customer 


the goods and the sales person meets 


Istomet It is here that the customer 


locates what she saw advertised and what 


vanted or it is here where she is dis 


app nted It is here where she learns 


e sales person worthwhile intorma 


tor ihout values and these 


1 
should 


comparative 
factual and truthtul \ 


amount of sales are lost in this 


always. be 


treme ndous 


‘last 3 feet”: there are many reasons why, 
but the greatest reason is “out of stock of 
best sellers” and the next reason 1s perhaps 
a f interest or ability on the part of 
th iles person. More sales are sold down 
wer prices and lowe quality hy as 
is 8 per cent than are sold up to a 
he quality at a higher price Real sell 
mly begins when the customer says 
\ Selling up to that point is merely 
information, casual conversation and 

t 


rt 


Selling 1s 


and is respon- 


rT being 


pleasant 
is greatest profession 
or America being great. Without our 
to sell the goods that will bring the 
st benefits we lose the right to manu 
kind of goods that 


SCTV1ICE and 


More OT the 
the best satisfaction 
lly. retailing is perhaps the most 
ated form of banking. On the other 
etailing is America’s most important 
of economical distribution and can 
more important and more econom) 
\¢ mprove out 


last 3 feet. 


ability and methods 
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BULKTON now 


makes it easier to order your VALENTINE needs. 


LIST PRICE 


*8 INCH LACE HEARTS 


Red Paper $ 6.00 | 
White Paper $ 6.00 


(foil) Dull Gold $14.00 — 
(foil) Bright Silver $14.00 — 


*8 INCH LACE FOIL DO 


Dull Gold | $14.00 
Dull Opal | $14.00 
Dull Raspberry Pink | $14.00 | 
Bright Silver | $14.00 | | 


*All the above items sold in gross packages only. 











EXTENSION 







































*Each gross of a color eantainn two designs. | 


VALENTINE GIFT WRAP 


Red on clear white paper $22.00 
24 in. wide x 833 ft. long per roll 





TOTAL 








PLEASE SEND 10: 








SEND THIS ORDER 
TO YOUR 
DISPLAY DEALER 
OR 
DIRECT 


BULKLE 


295 MADISON AVEN 


NAME STREET 
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ON ono INC. 


WABASH AVENUE cwicaGo 16 tt 


Y DUNT 


yu 2639 80 


ye NEW 





RORRE 


nn 


versatile ne 








7335 South East 32nd Street 


CT-WAY 


Yr e Vik so fe 


In rooms 650 


Korrect-Way 


Beau Mondes . .. and. 


NADI SHOW eo 


AND THEIR DISTRIBUTORS 


. Gur 7 YOU 7, MT 


yall Mone 


itt hlon 
Vif Yr WAT 


651-652-653 you will see the show that 
Distributor here 
w Module Deca Poles 


CAFE SOCIETY SERIES 





“makes” the show. Meet your 
let him show vou the latest in display ideas... the 

the finest in chrome racks... 
our surprise “Alice in Wonderland” 


the ine omparable 


of course. spectacle. 


Hotel New Yorker e Dee. Lith-l5th 


RODERICK S. GLANGY 





Portiand, Oregon 


MR. RODERICK S. CLANCY, exclusive Korrect-Way distributor 
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of show room ( decor by Larry 


W. ie Mighty ae | 


. of our beautiful new quarters 


6.000 square feet 


Vest). offices. and ware- 


house. combined to serve you with the finest displays. 


Huge stocks for immediate delivery. too; 


everything 


from a glamorous mannequin to a last-minute Christmas 


wreath. 


out anywhere. 


Please visit us, or drop a line (catalogues galore). 


tain expertenced representatives 


pert consultation. 


Folks tell us that ours is about the greatest lay- 


Ie main- 


throughout Florida for ex- 


Samuel C. Dutch & Son of Florida 


928 Biscayne Blvd. 


Miami 32, Fla. 








See Americas Most Complete Line of Floor Coverings, 


Seatter [tems and Papier Mache 


ROOM 550 


HOTEL 


NEW YORKER. 


DEC. 21-45 


ANKERUM MFG. CO. 


19TH & ARCH STREETS 


PHILADELPHIA 3, PA. 














6" Overall — Inexpensive —Colors: 


El Plastic Bells 


In Metallic Finish — Opaque or Transparent 


Red, Green, Blue, White, Gold, Silver, Clear 


| 
| e@ Princess Pine Wreaths and Roping 


| e Italian Holly Wreaths and Roping 
| e Metallic Ornaments and Finials 


Write for Price List — Jobber Orders Accepted 











51 WEST 35TH STREET 


DISPLAY PRODUCTION CENTRE, 


‘Headquarters For Display” 


Inc. 
NEW YORK CITY 1 























COSTUMES of YESTERDAY 


Rent from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Phone: New Haven 8-1836 


Write for circular of photos. 











Everything for Display 


JOS. E. PODGOR CO.|, Inc. 


Complete Display Suppliers 
618 MARKET ST. 





PHILADELPHIA 6, PA. 
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—Above, 


Crenshaw. 


by Robert Rough, May Company- 


On the opposite page, by 
Vid Rosner, Nancy's, Hollywood— 


LOS ANGELES DISPLAY 
SPOTLIGHTS WEDDINGS 
[Continued from page 31] 
age were also used to further the Carib 

bean theme 


Rosner used at 


Director Vid 
tique floor lamps as the main 


Display 
props for 
series of nine windows promoting fashions 
in “Lamplighter Blue” at Nancy’s, in Holly 
wood. The lamps were antiques and eacl 
was lighted in blue as was the circular 
background. The reader was painted on 


sheet Ol clear glass in blue 


The cocktail hour is a_well-establishe 


Institution It's also the title of a recent 


windows by Vid 


series Of nine Rosner. 
gold antique clock set on a small table 1 
each window helped set the time theme. Tw 
mannequins in cocktail dresses were use 
in each window, and the background was 
hlue—illuminated by spots at the base that 
gave an iridescent effect. The reader als 
was done in blue on a sheet of clear glass 

Driftwood is more than merely flotsam 
learned this month 
featured color this 


Display Director Thon 


cast up by the sea we 
It's also a color—the 
fall at Haggarty’s 
Sweany did a group of 12 windows featuring 
this particular color and using real drift 
main prop. The pieces of 
placed in the center of eacl 
decorated with natural sea 
colors of the ac- 


wood as_ the 
driftwood, 
window, were 
moss and heather—the 
cessories shown with the featured garments 
The copy read “The Tide changes to Drift- 
wood at Haggarty’s.” 

For a display of fall coats at Ohrbach’s 
California, Bill Meisner used paintings by 
\skenazy, to 
theme. Th 
window was laid out as if it were part of 


the well-known portraitist, M 
help set the “Coat Classics” 


an art gallery with the paintings hung on 
which was spattered 

Heavy gold ropes, 
looped through deep brown holders, helped 
further the gallery illusion. The dado was 


the beige background, 
with gold and brown. 


















NO‘ 


I 
Mat 
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deep brown, and the easel holding the Fe He eI KKK KKK KKK KK KKK Kk 





reader was gold. * . 
Pirates and the tales of the Spanish DUBLE VUE SKIRT HAN G ER 
pane ; os = 
Main came in tor attention at The May 2 » 
Company. “Pirate Red”, one of The May 
Company's Spanish Main colors, was fea- 
n a bank of ten windows. The prop 
vas a gray-beige combed wood frame spot- 
ted gold. In each frame a transparency 


Howard Pyle pirate painting was 
Accessories were grouped around 


the gold-flecked panel that held the frame 

and as an added pirate touch large gold 

nieccs-of-eight and doubloons were seen 

es Wis kc ale “Gace ae No. SP So fine that none can compare .. . that's 
rere and there. The walls and rug were s riage 

eray-beige and the window was dramati the Duble-Vue skirt and slack hanger. Made of virgin 

cally lighted with red floods. <A *®; Polystyrene with free-turning highly polished wire 
\s a tie-in with the opening of the opera > 7 hooks with curled tip. Adjustable Nickle-plated 

in Los Angeles, Vid Rosner did a group of = ~ clips on a rust resistant rod. 





six windows at Nancy's featuring evening 


a ” COLORS: Crystal clear, transparent Red and Amber. 
* Reg. U.S. Pat. Off. 


WRITE FOR PRICES AND PARTICULARS 


yowns against a background of musical 
instruments. The white background was 
uminated by colored spots either matching 





harmonizing with the colors of the gowns 


FOI TOI II IO IOI Ik A 
OR a a OK OK OE 











































One of the most interesting fea 
pany- tures of this series was the placement of 
e, by the accessories. Instead of grouping all O73 AC. 
sories in a single arrangement, Rosner 28 NORFOLK 
red them here and there. Dept. D 8 ° ST.. NEW YORK 2, N. Y. 
First Night at the Opera” was the title 
Display Director Stanley FE. Thompson's s . 
acknowledging the beginning of the Increase Store Traffic and Profits 
season. For the accessory windows ¥ 7 a . 
series. te died ‘tauateed aud sullen this Christmas — with Sparkling 
Carib- Ol wallpaper as the background for a 
corative black shadow-box in the shape of EATON GRASS MATS! 
a a n opera box. Small colored squares were . 
for a m the floor. And the background and @Give your products the “quality” 
; t] were the May Company's | present . . : 
sT1101 eae Be ehtigggoes setting they deserve, by using richly 
Tol] standard background color—gray-beige 8 
olly- Fhe sais dinice ofllt seem lw Be colored, natural looking EATON Grass 
eal ‘ivong, Radel 40: 4M) 08 Whee seuaiee eee Mats for your displays this Christmas! 
_ lothing, we now have “Square Dance Made of finest grade Madagascar @ ~\" @@i@) © 
Display Director Paul Smith used Raffia, securely stitched to sturdy 
let setting for his display of “Square burlap backing. 
oe a China” at the J. W. Robinson Com- Cadee tad f dian} tobber! 
tein | \ rustic fence served as a_ back eGer today sO FOUL Caapeay Ewes: 
deht Ohe ground tor the table, which was set with 
Een ne —_. 
gel the equally rustic china. [Two kerosene a 
. Tw anterns were hung on the fence, as well as Phy (9 \ MN y Mi) 
= immesses, trace chains and a horse collar th 
1 was Straw was scattered on the floor and heaped ih ( 
> that behind the fence PUN 
; als: 4 Ny inh 
a AWN ; a laf LANs 
glas WANA gr) f (i a ia) \)) 
otsam 0) i | TC Sane a “ Ki WiA\ dit Hi \ ith lf y 
ANN ANN Gh Duty a AK AYA (\\} 
ionth iain y LN IME UR IWAN, f; WW) AWA i) AY DN NPD) i} Wh Wal) 
this HM ni | 
Bs iii; EATON BROTHERS CORP. *: 
a (BWA IAEN °y 
‘rif ry neh HAMBURG, NEW YORK | 
arilt- 
eS of 
each 
a, een FLEXIBLE MOLD MAKERS 
ac- HANDBOOK 
nents oO p p Oo R T U N I T Y Makes you an expert 
Drift- Only $1.00 postpaid 
EXCHANGE BORUSKI 
ach’s- 505-E 5th AVE. NEW YORK CITY 17 
xs by For any WANT AD purpose: 
ag POSITION WANTED POSITION VACANT PRICE CARD and 
1 
i of USED DISPLAY EQUIPMENT FOR SALE eo per dlicnen emg 
LT L N ' 
ig on REPRESENTATIVES WANTED SNAP-IN TAG NEEDLES 
tered U. S. Pat. No. 241617 
e Threads with your eyes shut 
“opes, Write for Illustrated Price List 
: dysspn 
elped $3.00 Per Column Inch — CASH WITH ORDER ” ssc toot 
| 503 W. 33rd St., New York 1, N. Y. 
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$4.50 


EACH 
PACKED 2 TO A CARTON 











DIRECT SALES CO. 


ANOTHER WINNER! 


REINDEER DISPLAYER 


18'' disc of beaver board 
3/16" thick. Background of 
blue morie — sprinkled with 
gleaming stars—2 reindeer 
—-seems life like in action— 
raised off skyline, and leap- 
ing over clouds of angel 
hair. Wood shelf included. 
Shipped assembled. Sold in 
sets of 2 only. 


CHECK WITH ORDER PLEASE 
JOBBERS INQUIRIES INVITED 


1212 AVENUE | (EYE) 
BROOKLYN 30, N. Y. 








ON STAGE 





St Lite Display’ 

It is terrific, it is sensational, it is traffic-stop- 
ping. Here is a new idea and technique in display. 
Light is directed from the base into the shadow 
box, where the merchandise is dramatically illu 
minated 

Dimensions of the Lucite frame: 10'.” x 11” 
overall; shadow-box dimensions, 8’ x 6” x 3'.”; has 
a closed protective surface. Streamlined cast metal 
base is smartly finished with baked crinkle enamel. 
Carved wecoden hand to hold many types of 
merchandise also available. Your store name or 
slogan engraved according to your instructions 
Special sizes made up on order. 

Model No. 86, including two lines of engraving 
$25.50. Wocden hand, $1.75. Terms: 10 days net 
for well-rated firms; otherwise, $10 with order, 
balance COD. 

Patent Pending 


ADLEZ MANUFACTURING COMPANY 


153 Centre Street, New York 13, N. Y. 


Jobber inquiries invited 








EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 


Produce 


lines” of 


effects impossible with 
flowers Unsurpassed 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORK 18, N. Y. 


display 
display 


regular 
beauty 





We Can Fill 
Last Minute Orders! 


SPUN 
GLASS 


ANGEL HAIR 


For XMAS 
DISPLAYS 


WHITE — RED — GREEN — 
BLUE — YELLOW 


Packed in convenient I-lb. cartons fully 
fluffed and ready to use. We carry a com- 
plete stock of all spun glass products. 


Prompt Attention to Jobbers Orders 


ind Inquiries. 


PRODUCTS, Incorporated 
6415 N. California Ave. 





ole-bule 


Chicago 45, Ill. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER 
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New Showroom Displays 
“Nuclear” Furniture 


An entire new showroom floor has ee 
set aside as a special background for th 
“Nuclear” upholstere: 

Harvey Probber. Th 
new floor is located above the one housing 


new collection ot 
furniture designed by 


the regular collection at Harvey Prolbe 
Inc., 136 Fifth avenue, New York Cit 
Striking a highly individual display not 


the new showroom floor demonstrates hoy 
the “Nuclear” 


furniture 


series meets the upholst re 


needs ot special architectura 


areas Here are suggestions tor dealing 
with unusual space requirements, ranging 
from hotel lobbies and retail showrooms 


to art galleries and large living rooms 
Despite its functional modern design ai 
sweeping free-form levels, the new show 
room floor creates an unusual feeling o 
warmth Soft r 
brown. are 


tones of gray, beige, an 


applied to unusual backgroun 


fabrics, set off by vibrant accents of. bril 


liant red, sharp lemon yellow, and_ ric! 


green-blue. These background tabries rang 
burlap to telt to paper fibre in its 


natural 


trom 


color Simple = wood-and-string 


blinds and nubby drapery fabrics maintat 


the same textural teeling. Plants, moder 


sculpture, and fine abstract paintings con 


plete the picture 


Outstanding throughout the various tu 


niture groupings that are set against this 


background 1s the unusual selection ot up 


} 


holstery fabries. Dress materials and suit 
ings... red-blue denim, herringbone twee 
and dulled blue-grayv covert cloth .. . ar 
introduced tor the = first time as textura 


upholstery materials for this new “Nuclear 


series. Leather in) reddish brown and 

suggestion of a stud 
tweed. \n 
linen dved in either brilliant red and greet 
stripe 
for a sectional bed, combines readily wit 


gold is used ine the 


combined with herringbone 


for accent chairs or a muted gray 


the other simple tweedy tv pe coverings 


Phe furniture itself, composed ¢ 
displayed 1 
and = combinations 
achieve.” Wit 


component pal 


series 


20 basic units, 1s 


seating 
numerous “groupings 
heretotore impossible to 
each unit developed as a 


of a basic geometric unit squares, re 


tangles, and circles the showroom at 


rangements display their versatility in per 
forming such tricks as turning corners a! 
i composing 
Since th 


a specia 


wedging into right angles, or 


complete circle of seating units 


number of variations 1s limitless, 


modern working space for adapting con 
binations to specific space requirements ha: 

: : cantt 
been installed right in the showroom itsel 


Flanked against a large free-form mural 


showing models and combinations of th 


entire series, is a broad table marked of 
With l-inch represent 
as a planning 


in l-inch squares 

foot, the table 
board on which proportional modules ma 
be readily 


ing | serves 


manipulated. By 
these modules in the area 


re-arranging 
specified, it 1 
unprecedented versatilit 
furniture collection. Th 


itself, composed oft 


easy tO sé€e the 
offered by this 
mural free-form woo! 
aud copper tubing, will be the promot: na 


trademark tor the “Nuclear” series 
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Bart.nas Heads Display 
(adigan Brothers 

Abraham 
McCreery’s, New 
interior 


For 


\ me 


with 
James 


time 
York 


decora 


vn, and 

nd more recently an 
I John M. 
\nt J. Bartunas 
s, of the last-named 
la rector. He takes over the 
John Nugent a short 


Smyth Company, 
Madigan 
dis 
position 


has joined 


city, as 


time ago 


d by 


Store's Displays Tour 
Local Schools 


Four displays created at Abraham & 
Stra Brooklyn, where John Rosenberg 1s 
lis] director, are being routed into six 
Q hools of the city in conjunction with 


lucational inaugurated by the 


of Education. 


program 


Students will be shown by the displays 
express their personalities better, 
to choose apparel, and how to express 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AND MARCH 3, 1933 


1 DISPLAY WORLD, published monthly at Cir 
nat Ohio. for October 1, 1949 
f Ohio, County of Hamiult 

me, a notary public in and tor the state 

iforesaid, personally appeared Nathan 

who. having dulv been sworn according 


that he the secre 
DISPI ‘AN WORLD 
ollowing is. to the best of his knowl 
i true statement of the 
ent, et of the aforesaid publication for 
te shown in the above caption, required by 
t of August 24, 1912, as amended by the Act 
3. 1933, embodied in section 37, Posta 


Regulations 


eposes and says 


business manager ot 


ownersl 


That the names and addre 


sses 





of the publisher, 
usiness Managers are 
hing Company, 407 | 


naging editor, and 
[he Display Publis 


r 
reet, Cincinnati, Ohio; editor, R. C. Kash, 
kth Street, Cincinnati, Ohio; business man- 

Nathan Silverblatt, 407 E. 8th Street, Cincin 

) 

owner 1s (lf owned by a corpora 

ind address must be stated and alse 
ereundet the names ind iddresses 

ers owning or holding one per cent 
1 amount of stock If not owned by 


lresses of the ind 
owned by a firn 


and ad 
given If 


the names 
vners must be 


other unincorporated concern, its name 
ess, as well as those of each individual 
must be given.) H. ¢ Menefee, Nathan 


rblatt, all of 4 k 
Maude B. Menetee 
Ohio; Ruth S 


tt ind Robert Silve 
cinnati, Ohi 

Blvd., Cincinnati, 
incinnati, Ohio; 


r, Beechwood Ave ( 
“t F. Silverblatt, 515 Forest Ave Cincinnatl 
I the known bondl ers, mort i 
t lers ning h ing er cel 
total int ft bonds t ges 
C ire (If there t none te) 
! ndholdet mortwugee 
ne twe igrapl next ( x 1 
i ¢ wners, ste holdet ind ¢ it 
1 ntain not only the list of s 
se t I ers a the H upon the 
} nh case where tl 
( ecurit pe upon the 
} pany s trustee il otl 
1 the name the person ¢ 
wi 1 l ste s tit er! 
he il t irag hs ontalt 
embraci es 3 l now ge 
the ‘ t ! nditions 
<holders nd se t } el wl 
n ti ] s ft the at 
stock nd securitie 1 icit 
hat i yl 1 hae V ne i t} 
S$ % t t believe th 1 tl 
t tion | nteres 
ct, in the said stock, bor Ss. other 
n as so stated by him 
NATHAN SILVERBLATT, Bus. Mer 
ubscribed before me this 27th day 
1949 


DAVID R. SWORMSTED1 
Notary Public, Hamilton County, Ohi 
(My commission expires April 1 19 


} 





Straus, 


Chicago, 


| 
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NEW... 


“REZ-NAT" 


At Last! 
clothing display. 


QUILTED FORM PAD 


The perfect aid for 


$°3.-95 


Write for free instruction sheet 








TANZER 












Metal Pedestal Sets 


Lacquered in white. 


SLEEVE FORMS 


Size 37-38 — Also Boy's size 16 — With or without Springs 


DISPLAY CO. 


Includes 
of 6" diameter — 
| Lal i Lai 
: ” (eo i 
6 Steel Rods 


8" high 
—— 16" 
aa 2 


The set $17 50 


6 WALNUT STREET 
EVERETT 49, MASS. 

















Jobber Inquiries Invited 


“COMPLETE ENGINEERING AND 


éxighcer —\WINKLE-LITES 





MFG. SERVICE EOR ELECTRIFYING DISPLAYS.” 


DAZZLING DISPLAYS 


“lhe Sure Key Ta 


You must order now to have 
these popular lights for 
Xmas Displays 


¢ Surprisingly low-priced! 


Multiple hook-up, 
transformer. 


with or without 


© Series hook-up. 
\ e@ Custom built to your specifications. 
| e@ For indoor or outdoor use. 
\ @ Complete with bulbs installed, boxed 
1 individually or bulk packed. 
\ e@ All merchandise approved and guar- 
j anteed. 


4 NOEL 4 


Manufacturing Ge. Que. dept. 10 


136-138 EAST 122nd STREET, NEW YORK 35, N. Y. 














USE THE 
Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 





JOBBERS 


We specialize in high quality, low price, 
children's 


MANNEQUINS 


For particulars write 


Royal Mannequin Corporation 
256 Wallabout Street Brooklyn 6, N. Y 


women's and 
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KORRECT-WAY 


LA yl 


In rooms 650-651-652-653 you will 
Korrect-Way Distributor here... 


versatile new Module Deca Poles. . 


Beau Mondes 


NADI SHOW e¢ Hotel 


MILLER’S 





AND 


SIyiih Yeu 7, MEO 


Yfu._Mbeuthsw if Mitihlen 
ag le of 
Si WY WUE 


let him show you the latest in display ideas . 


1442 PEEL STREET 
MR. |. MILLER, exclusive Korrect-Way distributor 


THEIR DISTRIBUTORS 


eal monde, 


CAFE SOCIETY SERIES 


“makes” the show. Meet your 
.. the 


see the show that 


the finest in chrome racks... the incomparable 


_ and. of course. our surprise “Alice in Wonderland” spectacle. 


New Yorker e Dee. Lith-1Lith 


DISPLAY FIXTURES, LTD. 


MONTREAL, QUEBEC 
























DECEMBER | 


NU-ART 


540-546 NEWARK AVENUE 


JOBBERS ONLY! 


See the Country's Leading Popular Priced Line of 


ARTIFICIAL FLOWERS---FOLIAGE---SET PIECES 
for SPRING and SUMMER 


At Hotel McAlpin 


34th & Broadway, N. Y. C. 


Ith TO 16th, 1949 


DISPLAYS 


JERSEY CITY 6, N.J. 


Creators and Manufacturers of Artificial Flowers 
Serving Jobbers Exclusively. 




















Electrical Turntables 


FIVE MODELS 


MORGAN-LAPHAM, Inc., New Canaan, Conn 
N.Y. OFFICE-1775 BROADWAY-NEW YORK, N.Y 





Write for our New Illustrated Broadside 


USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


; REPRESENTATIVES WANTED 
; $3.00 Per Column Inch 


CASH WITH ORDER 
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NOVEMBER, 1924 
blocked 42nd street, New York 
City, to witness a radio broadcast from the 
windows the Aeolian 
K. B. Chil-Jian was display manager. 





Crowds 


of Company, w 


\. W. Mallet, formerly display manage; 
with R. H. Macy & Co. New York City, 
became head of display tor Luckey, Platt 
ew CO., Poughkeepsie, N.Y 


Clem Kieffer, Jr., display manager oi T] 
Kleinhans Company, Buffalo, gave a dinner 
for local 
him = in 


dance committee 


had 


International 


ind members 
conducting the 
\ssociation of Display Men 


convention in that city; 


who assisted 


Kieffer was chair 


man of the IADM convention committe: 


QO. J. Becker became display manager for 
the Spot Cash Store, Manhattan, Kan. He 
had been in a similar position with Rora- 
baugh Dry Goods Company, Wichita. 

Leon Acton of McKeesport Pa., joined 
Wright-Metzler Department Store, Union- 
town, Pa., as “superintendent of window 
display.’ . 

Louis KE. Blenderman, display manager 
of the Boston Department Store, Council 
Bluffs, lowa, resigned in order to become 
assistant display manager at J. L. Brandeis 
& Co., Omaha, where Phil Armour was in 


charge of the department 


\ pneumatic sleeve pad was invented b 


\. L. Peterson, display manager of the 
Leader Store, Marietta, Ohio. 
QO. Waldron, formerly display manage: 


Frederick Loeser & Co., 
New York City, in 


Brookly Nl, joined 
the 


for 
Russek’s, same 
Capacity 

Charles L. Jones was named display man 
B. Mosby Ww Co., 
succeeding KF. B. Perrett, 

D. A. Lauferty, president of Decorative 
Plant Company, Inc., New York City, died 
He had been president of the firm some 20 


ager ot J Richmond 


resigned. 





vears, but had been inactive for some timé 
because of a paralytic stroke 
Jerome Jaffrey, formerly in charge of the 


Abraham & _ Straus, 
Brooklyn, resigned in order to become as 
sistant display manager Saks & Co 
New York City; A. (¢ headed dis 
play at Saks. 


NOVEMBER, 1939 


Howard Richmond, art director of the ad 


interior display at 
tor 


Elders 


vertising department of Bloomingdale's, New 
York City, was named to supervise interior 


and exterior display in addition to his 


regular duties. A statement by Vice-prest- 
dent I. A. Hirschman said: “This is a new 
post which no way affects the position of 
Samuel Blum, display manager.” 

Pp KK Howell, Hertel’s, Pasadena, won 
first prize of $100 in the National Letter 
Writing Week display contest 

Leroy W. Fryman, Main Appliance Com 


pany, Dayton, won $200 as the top award 


National Washer 


for displays entered in the 





and TIroner Week contest 

Loeta Conley, for the past seven years 
with Lerner Shops, Chicago, was appointed 
head of display tor the South State street 
unit. She replaced Ben Friedman, who had 
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‘oiner the State street store of Mangel’s. 


Formerly with Kaskel & Kaskel and the 


Geor H. Capper organization, Chicago, 


c. Cc. Dilley became display manager for 


Higgius & Frank, of the same city. Norman 


Greer. who had been display head for a 
New York City firm, took over at Capper’s. 
Fi prize of $200 in the national Silk 
Parade display contest went to EK. H. Leeker, 
Stix, Baer & Fuller, St. Louis. Two prizes 
f $100 each went to Dana O’Clare, Lord 
& 7 or, New York City, and Ellsworth 
H. Bates, Baron Brothers, Madison, Wis. 
( (Neal) Devere became associated 
with the sales division of L. A. Darling 


Company, Bronson, Mich. He had been with 
Hecht Fixture Company, Chicago. 
John G. MeCarthy, Brown-Durrell Com 
il Boston, was elected president ot the 
Displaymen’s Club. Other officers 
lack Goldsmith, S. Goldsmith’s Sons, 
resident; Walter J. Kelley, Delano & 
Co., treasurer, and Edward J. Gleason, New 
England Telephone Company, secretary. 
The following won first prizes in various 
isplay contests: Irving Eldredge, R. H. 
Macy & Co., New York City, Dr. M. W 
Locke footwear contest; Fred Rude, Bas- 
kin's, Chicago, Tom Costello, Costello's, 
ett, Washington, and Charles B. Hum- 
revs, The Bashtord-Burmister Company, 
tt, Arizona, in the Mallory Hat Com 
mtest:; Richard A. Staines, Vandever 
ry Goods Company, Tulsa, the Rothmoor 
ration’s contest 
\rthur Cohen, formerly with Leopold 
Sonn & Brothers, formed a new firm known 
s Decorative Displays, Inc., in New York 


Vincent Barrett, formerly display manager 
Robert Fraser, Inc., Utica, N. Y., re 

signed to accept a similar position at 

Steiger’s, Hartford, Conn 

Milwaukee Display Club 

To Hold Election 

November 15 is election night for the 

Milwaukee Display Club, meeting at the 
Schroeder. Werner Lewy, Chicago 
factor, will be host at a buffet sup- 

ind Harold Bollmer, Milwaukee Sen- 

will speak on display. 

December 17 has been selected by the 
ip for the club’s annual Christmas din 

r dance It will be held at the Pfister 


Fixtures For Use 
With 75-Watt Lamps 
Swivelier Company, Inc., New York City, 
ust introduced the “Midget-Lite’” line 
red for use with the new 75-watt R30 
the fixtures can also be used with 
)-watt standard lamp. 
lable in recessed, portable, screw-in, 
ite, and clamp-on models, the fixtures 
rticularly adaptable for display. They 
scribed in Bulletin No. 127, available 
lest to the company at 30 Irving 


Change Of Location 
For Foremost 


most Display Company, New York 
is moved from 222 West 16th street 
er quarters at 4 West 18th street. 
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DISPLAYMEN NEED OSBRO 
APPAREL 


Steam in a few seconds 


STEAM IS YOUR MAGIC 
SERVANT 


For LADIES' WEARING APPAREL, 
such as suits, dresses, jackets, etc., 
that have become wrinkled from 
being shipped or being handled in 
the store. Renews shop-worn items. 
There is nothing like STEAM. Also 


goes for men's suits and hats. 
@ Sold on 10 days trial 

@ Used on A.C. or D.C. current 
e@ Uses any kind of water 


FBS j @ Machine rolls to any place wanted 


$9050 
39 OSBORN BROS. SUPPLY CO. 


aeieRamees 223 W. JACKSON BLYD., CHICAGO 6, ILLINOIS 














OUR Spring LINE IS READY! 


Again this year we have prepared for your approval a choice 
line of beautiful creations for Spring. 


Make it a must to see this new line in 


ROOM 631 
HOTEL NEW YORKER 
DISPLAY MARKET WEEK, DEC. 11-15 


We shall be happy to see our many display friends. 


BOTANICAL DECORATIVE SUPPLY CO. 
31 S. FRANKLIN ST., CHICAGO 6, ILL. 




















_is our business Ny, 
WOLD AIR BRUSH “%° wood leller Co. 


INCORPORATED 
2173 N. CALIFORNIA AVE. CHICAGO 47, ILL. 





151 W. 18th St. @ New York City 11 











LOOK FOR 


This Popular Priced 


BIRD CAGE 


For Live Birds 
Week, New York, in December 
30'' HIGH OVER-ALL 


Market 





YES, IT FOLDS FLAT for 
show this 
cleverly designed 
WIRE NOVELTIES 


Easy Storage 
cage with other 


y 


our distributor will 


Manufactured by 


HARRY C. COHEN 


5219 Centre Ave 


Pittsburgh 6, Pa. 











Ballou’s 


Products will add eye 
appeal and pep to your 
holiday displays 


CRYSTAL BEADS 


Maximum reflection for highway bulle 
tins, safety signs and roadway mark 
ings. Make your own signs using our 
special bead adhesive and obtain won- 


derful results at less than half the cost. 


GOLD, ALUMINUM POWDERS 
AND ALUMINUM PASTES 
Send for 


beautiful 


color card showing seven 
shades made in the 


fineness to give maximum brilliancy. 


GLASS TINSELS 


correct 


Silver, Gold, Red, Blue, Green and 
Black — five finenesses. Special shades 
to order. 


DIAMOND DUST 


Beautiful snow effects can be obtained 


with this product. Obtainable in five 
finenesses. 

SNOWFLAKE MICA 
Especially attractive for holiday dis 


plays 


Write for Samples 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 




















| 
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Traveling Lighting Clinics 
Hailed At First Showing 


\ new type of business activity, called 
“The G-E Traveling Lighting Clinic,” was 
premiered in Cleveland, on November 2. 
Described as being “geared to the current 


buyers’ market,” and designed to acquaint 
specific groups throughout the country with 
lighting information and equipment best 
suited to their needs, the clinic will travel 
cross-country by motor van First unit ot 
this mobile clinic is scheduled to leave 
Cleveland early in 1950 

\ typical lighting clint PCTLOTMmalnce will 
consist of a series of presentations, spread 
over three days, with each session designed 
to show the exact hghting needs of schools, 
offices, stores, homes, or factories The 
clinic, it was said, will literally transport 
the newest lighting techniques and demon 
stration tacilities of the G. KE. Lighting In 
stitute at Nela Park to the nation during 


l@ next vear or two 


For store executives, the presentation will 


include realistic demonstrations of the many 


lheht can be used to sell merchandis¢ 


Waals 

Featured will be the “Three-A-Lighting 
Plan.” showing how lght can attract pros 
pective purchasers, how it can help them to 
ippraise merchandise, and how it can 1m 
prove the atmosphere of a store to bring 
customers back again and = agan 


Bryant College Schedules 
Display Course 


\s part ol Bryant college's recently cle 
veloped plan to help its students prepare tor 
a career in retailing and to present vividly 
the problems facing the present-day retailer 


will offer 


program 


the Providence institution a COUTrSE 


ual merchandising Phe will 


February, according to Professor 


NOVEMBER, 949 










Write today for 


the newest designs 












in Plastic Displayers 
pictured in 
Catalog DW/72P 


DOWUbsorses due 


Dot Williams, president 
498 Seventh Avenue, New York 18 

















REALISTIC SNOW 


FOR XMAS DISPLAYS AND SNOW SCENES 


plastic snow is the finest’ simulated sno» 


Clings excellently 


This realistic 
ever produced . very easy to clear 
up leaves no chalky white marks. 


l Bushel $4.00 F.O.B., 


enough to cover any area 6'x6 


lo deep Shipping weight 6 Ibs. Check with order, please 
NATURAL ART DISPLAY CO. 
203 West 58th St PLaza 7-0868 New York 19, N.) 








Electrical Turntables 


FIVE MODELS 


MORGAN-LAPHAM, Inc., New Canaan, Conn. 
N.Y. OFFICE-1775 BROADWAY-NEW YORK, N.Y, 





Write for our New Illustrated Broadside | 
| 








Harrison |. Myrick, head of the marketing 


department, who adds: “Our hope 1s that 
hrough field) trips, project) reports, an 
discussions led by specialists in various 
fields, that our 140 Merchandising Majors 
will learn how to apply basic retailing 
principles under actual operating condi 


tions.” 





—For this display of formal gowns, Guy Gunkle, display manager for Stewart's, Decatur, Ill. 
used a sleigh upholstered in white satin, with an antique gold edge and with the runners done 


in antique gold papier mache over metal. 


Spun glass was used for the horse's tail and mane. 
On the body of the horse were delicately tinted Christmas designs— 
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GET MORE SALES WITH MOTION DISPLAY 


06% Pre aehey 
wes 
. 
¥ * 
SR ON ON BRS 8 


SPORTSWEAR 














; ; for 
i Litera- 
ture 
—This is one of the unusual identification 
signs used in the new store: the permanent Pendulum powered unit (tamous RKuckel or With three sizes of turntable units to choose from. added 
h ld " hich } } | + shaus patent) comes in the plug-in type savings are passed on to you through weight qualifications 
ENES trame nolds screening on whic cu cane errers 1l0-volt AC-DC. or drv-cell battery type All models, precision built, revolve at 3 RPM on 110-Volt 
aiGicck ‘cans or emblems are affixed as desired.— No expense involved or tools needed to Sample AC only Turntables can be adapted to superstructure 
© tba install; just slip the unit into the pocket lighting and Christmas tree illumination at a small added 
DISPLAY INNOVATIONS mounted on the display. Units are shipped cost 
; im separate cartons Plug-in and bat i 
rea 6'x6 Model P-101, 5 Ibs. capacity........ $ 7.50 
; ters units (batteries not included . 
ler, pleas AT JORDAN MARSH oe Model P-201, 35 Ibs. capacity....... 11.95 
das ae [Continued from paye 514) NEW Price: $1.95 cach Model E-100, 100 Ibs. capacity...... 24.50 
—-— { © used in combinations unlimited in 
depending upon the alternate use ot Our staff will assist you in all ohases of disolay animation . . . no charge for consultation. 


solid shades, angular positions, o1 


ai flats, and the i fore permit the entire é A Rg L Pp & L L £ i ‘ £ R be pn gl 


| meept of the window to be changed with 






































idside ith iI adaxtional CXPClise _ Walter 
Krysto, display director tor Jordan Marsh, 
. Conn, | wints out that when the wood grain flat BE SURE AND VISIT OUR 
m The, | ‘ beime presented, the color sides can dl KR 4 
. ” painted without disrupting the window + : 
t 1s easily seen that red and white stripe SHOWROOM 
irketing ffects could be used tor Christmas, ot 
is. that ellow and green connected with sports and to see our 
is, af summer, shades of light lavender and gray 
Varlous or laster, or solid white tor weddings x f F ) /] /| : 
Major: ne of the three sides of this unit is re- | XK CtU StUe ine Oo anneguins 
etailing novable and can be painted, covered with 
condi naterial, of replaced by a ylastic side ’ y ’ 1 
Another teature fa thre sc ait meacee DISPLAY MANNEQUINS, INC. 
ighting arrangement contained within 257 WEST 17TH STREET. NEW YORK 11. N. Y. 
he prismatic column so that the whole back ae ; 
tg | nd Can be lighted tor shadow effects Fel.: \ atkins 9-4275 
interior of the store is a retreshing The Oldest Manufacturers of Mannequins in the United States 
neement and display of merchandise in | yumm 
spaciousness, orderliness, and good taste 


neluded is a new type of identification 
this sign, as illustrated, 





S121 Phe irame o 

either fluted or plain in any wood Don . look NOW... 

! a) mn 3 ‘tal. olo eo ie) Phe M : My 
Se ee eee re ee oe but your window is showing 


of the sign itself is painted screening. 5 windows 


Gap { 


t-out letters or display emblems — are 
nerel placed against the surtace ot the New book tells how 
sign and secured in back with a_— thumb . . 
ewe viuns have wreat fesibility. | tO give your store window 


xample, during Community Fund drives 


estat gab com teenie te a magnetic personality 


now 


with (i pé 


right hand corner: similar emblems 





























used as desired. The new Dennison idea book, HOW TO 
the building of this great new stor DECORATE WINDOWS WITH CREPE PAPER. 
ivings in cost estimated in the use contains page after page of valuable infor 
h signs approaches a figure of great mation on the art of window trimming with 
cance. and the continual use of such crepe paper. It tells you how to install floors 
¥ and their possibilities of conversion and backgrounds how to make drapes, Saunier 
ry type of use keeps the expense of tubes, and fringes. Outlines basic window - 
aintenance at a minimum designs and seasonal promotions. 30 pages 
of useful, up-to-date material provide real 
—— — help for anvone concerned with window or ssid tahinsinciigatnatine nteaaceeeieam 
, : store decoration. Zor at your stationer or JYennison Manufacturing Company 
Don’t forget—send in your news send in coupon below. | Dept 1 ‘3 F miei a oo res l 
ms about all happenings in the | 5¢ enclosed. Send ‘How to Decorate | 
play field: births, deaths, marriages, | WE WHE CEE Eee | 
Il., inges of position, anything pertain- © | Name | 
lone to display or displaymen anywhere. RWWA YY | | 
one. Street 
eau cseenillaeies | | | 
| City state | 
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DIP IT! 
DRAPE IT! 
SHAPE IT! 
CAST iT! 


Colloid Treated Fabric 


See it demonstrated at the 


NADI SHOW 
ROOM 530 


No display shop can afford to be 


without it. 


WALTERS DISPLAY, INC. 


1649 Third Ave. New York City 28 
TRafalgar 6-0418 


National Distributors @ Display Industries 
U.S. A. - CANADA 








\i Ar AR I, [fot Ebbets 
} / 


A Sensational NEW = 
7 |POINT-OF- SALE DISPLAYER 


within the reach of even / 
the smallest merchart 











with Interchangeable 
Neon Letters 


Letters easily changed to S| 


fit seasonal sales messages 


4 


‘eo NEW _NUON SALES DISPLAYER is 
now sweeping the country Thousands of 
department stores, super markets groceries 
drug stores and many other merchants are 
discovering this great new way to increase 
sales The extreme simplicity, low cost 
interchangeable Neon letters, many uses (on 
counters, in windows, hung from ceilings 
etc.) has made the Nuon Sales Displayer a 
great boon to thousands of merchants. It's 
the answer to your display problem For 
full information. write 


Ram displays 


MANUFACTURING CO.., Inc. 


Centerville Station Road, Centerville, Ohio 





NM 


—Note the difference between the display above and that shown at the bottom of this page. 

Separated to make comparison more clear, the one above shows how The Hecht Company, 

Washington, has broken through a back window wall in an experiment to see what could be 
done to open up the store to the passersby. Earl W. Dorfman is display director— 





his ability and leadership throughout the 
profession \nother good article was writ- 
ten by a very successful salesman and man- 
ufacturer’s representative, Jim Logan, who 
also has a nice background and 1s_ well 
qualified to speak on the subject in I 
he claims market weeks are not good busi- 


ness. Now, [ feel that it might be well and 


appropriate to have a few words on the sub 





\ couple of very interesting articles have ject of conventions and exhibits from. the 


been published recently in DISPLAY display director. 


WORLD regarding display Market Weeks There is no question about it, a brief sum 


and Exhibits. One article supporting the mary of these articles will show a definite 


cause and advantages of market week and trend of disagreement does exist among the 


exhibits was by Bill Stensgaard, a display display manufacturers and exhibitors, as the 


manufacturer who advanced up through the question is so wisely and openly debated 


ranks of display and is well respected for In his argument Mr. Logan seems to be ot 


—This is the way the window area appeared before being opened up, as described under the 
photograph seen above— 
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ion that Market Weeks are not good 
: Instead he proposes a_ yearly 
or clinic devoted to an educational 
for the advancement of display. A 
financed by the manufacturers, en- 
the very finest in talent and enter- 
t; but completely void otf exhibits 
s of any nature. This is indeed very 
is and I think proves a very inter 
point—that both of these nice fellows 
agreement and do appreciate the 
ful inspiration, good will and fellow 
it come from periodical meetings of 
rt by the entire display profession. 
es where we all get together—man 
r, salesman, and  displayman_ to 
friends and new triends with whom 
ve so much in common. When 
Weeks are appraised purely from a 
rect on-the-spot cash and carry basts, 
ay not appear to be good business for 
anufacturers and salesmen; but on the 
and I am confident that a poll of the 
directors throughout the territory 
ee would show an overwhelming ma- 
in favor of a program planned in 
tion with exhibits. 
mt think display manufacturers should 
much discouraged at the first little 
in business. After all they must admit 
ev have had it pretty soft for a few 
Logan is not the only salesman to 
e statement that for several years 
splay manager would buy any thing 
le I, for one, shamefully admit to 
ith of this statement and will also add 
a great many cases we were sold 
oft junk”. I hold the display man 
ust as much to blame as anyone; we 
just given large sums of money to 
ind we just simply bought! It was 
fun while it lasted and to some it 
ive been very profitable. However, 
must have known that this seller's 
could not continue for always 
ish to emphasize that the display man 
definitely shopping around more to- 
looking for new ideas—ideas with a 
punch Retail management today 1s 
oncerned with selling—selling mer 
lise just as display manufacturers are 
ned about selling display props. This 
a good idea to pass along to their 
ing and originating department If 
encouragement to the display man- 
rers and salesmen, | personally be- 
it the total display budget in dollars 
ents will remain at a high level in 
rison to the pre-war days. So to 
nanufacturers let me say, please con 
our exhibits; as Bill says, give us a 
show He knows whereof he speaks 
se he was at one time a displayman; 
lerstands just how stimulating and in 
a good show can be to a creative 
ind profession 
I should mention here also that 
as been much criticism from the 
timanagers in the past about sales 
are over-aggressive at Market 
Remember, as I have already 
out, if vou have something that’s 
and outstanding to show, the boys 
rally take it from you and your fu 
ill take care of itself. You can only 
urself by being too forceful. On the 
ind, I think the display director 


ilwavys be courteous to the salesman 
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KRORRECT-WAY AND THEIR DISTRIBUTORS 


Sith Yeu i, SE 


rad + beaumonde 


Ye Mtunthtis tf - Surshitiin 
? sii /e of 
Sig MYpnner 


In rooms 650-651-652-653 you will see the show that “makes” the show. Meet your 


CAFE SOCIETY SERIES 





Korrect-Way Distributor here... let him show you the latest in display ideas . . . the 
versatile new Module Deca Poles ... the finest in chrome racks .. . the ine omparable 
Beau Mondes ... and, of course, our surprise “Alice in Wonderland” spectacle. 


NADI SHOW e¢ Hotel New Yorker e Dee. Lith-l5th 


SAMUEL C. DUTCH & SON 


487 WASHINGTON ST. BUFFALO, NEW YORK 
MR. IRVING GOLDSTEIN, exclusive Korrect-Way Distributor 
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BUY Three sizes of letters—14”, 1” and %4” in color. At left, 500 letters, 
y A R I r TY $6.45. Hold without pins or adhesives. NOT PLASTIC. 


AVAILABLE AT YOUR DEALER 
titles NEW JERSE) ILLINOIS 


Libby’s Nortown Camera Shop 04 
Kay Kamera Shop, N. VanBrunt Ave., ayn OP, <6ue 
FO R I ke enon P aD W. Devon Ave.. Chicago 
STORE HOME Pemco Camera, 341 Main St., Hack- \ NEW YORK 
DISPLAY e MOVIE pale Camera Mart, Mt. Vernon 
SIGNS & TITLES Telecam Corp., W. Broadway, Paterson Halleraft Co., Bronx, N.Y. 
. > . _ : , State Studio & Camera, Main Street 
SLIDE i County Photo Service, Inc., 20 Chest- “ 
21 a va _ nut St., Ridgewood Poughkeepsie, 
MASSACHUSETTS The Camera Shop, Highland Avenue 
Oss y 
4 ut Smith’s, 373 Mass. Ave., Boston Peck cepreges 
i . ’eekskill Camera Supply, Main Street 
) i } VERMONT Peekskill 
§ } ago ore Pharmacy, Center Street, CONNECTICUT 
7 | ! onan Hilgert & Gough, 4242 S. Main Street, 
t | i The Camera Shop, College St., Bur So. Norwalk; 606 West A., Nor 
. } t lington walk; 66 Elm Avenue, New Canaan 
it MFG. 
?'% 


PROSPECT PROD. CO., 9 Crary Ave., Mt. Vernon, N.Y. 


FREE BOOKLET 











and is a scoundrel of the worst sort when 


he builds him up with a nice order marked 
H. F. C., when he has no idéa of confirma 


tion. GRE F ; Displays 


The successful display director of today are created by 


is also a good business man. He looks on 

the display manufacturer as a friend, he 1s ALAN DAWSON & COMPANY 
interested in their problems and wants them Creative Displays of Natural Follage 
to continue their operation on a profitable | GLEN WILLIAMS, ONT., CANADA 


basis, In all atmos phe re ot friendship and Complete Department Store Series 
understanding. By working together to do | Decorative Trees — Rustic Arches to Specifica- 
: tions — Specially Designed Units — Argentine 
j Pampas Grass — Cones — Spruce and Scotch 
can justify a more adequate budget of | Pine Trees — All Natural Products 


Spray Painted — FLOCKED — Sparkled 
and Diamond Dusted 


an outstanding job of visual selling, display 


larger proportions Gene Turner, display 
director, George Muse Clothing Company, 
Atlanta 


| 
| 
| 
‘ 




















VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 5968 


Complete 


photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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Display Study Field Work 
Has Been Completed 


Field work in the nation-wide study of 
display, conducted by the New York univer- 
sity School of Retailing under the sponsor- 
ship ot the National Association ot Display 
Industries, was completed by November 15, 
it is annonuced by Albert Bliss, chairman 
of the NADI research committee. 

The study sampled the behavior of side 
walk pedestrian traffic exposed to the win 
dow displays in cities in 12 Federal Reserve 
Districts—a population group in excess ot 
160 million 

Howard M. Cowee, 
who 1s directing the study, stated that re- 


School ot Retailing, 


sults are now being tabulated for nine ot 
the twelve cities, “Characteristic 
behavior of tour million people has been 


reserve 
recorded so tar,” Cowee said, “and detailed 
statistics on the behavior of over one mil 
lion pedestrians are now being analyzed.” 

Bliss stated that the findings of — the 
study will be presented to the NADI Board 
of Directors and to the general membership 
of the association at meetings held in the 
course of the December Market Week in 
New York City \ detailed report of the 
results of the study will be made available 
to the display profession and the general 
public during the spring of 1950 

Cowee stated that the 
study is to provide the basis for an index 


purpose ol the 


of displays readership in relation to the cir- 
culation of sidewalk pedestrian traffic. “The 
Pilot Study made last year by New York 
university and the NADI confirmed many 
of the general impressions about display 
as a publicity medium,” he said. “We know, 
also, that the tools to evaluate the display 
medium have not been employed or have 
been totally lacking It is our hope that 
this nation-wide study of display will help 
to fill that need 

“The method employed in the study 1s 
basic and simple.” Cowee continued, “We 
ask onlv that. the cooperating stores pro 
vide us with window displays that feature 
merchandise that is unadvertised in any 
ther medium for a period of one week. We 
record the behavior of the traffic actually 
exposed to those window dispays We check 
ales Phen we make comparisons 

‘We have found confirmation of several 
of the highlights of last vear’s Pilot Study 
We have found, for example, that window 
display which—unlike most other publicity 
media—does not rely on an interest attached 
to entertainment or to news, but rather 
depends upon interest in the merchandise 
itself compares favorably, or more than 
favorably, with other publicity media.” 

Phe interior display phase of the research, 
Cowee added, utilizes the display principles 
studies to. re 


developed in prior research 


Vise existing interior displays on best-seller 
merchandise Phe effect of the revisions 
is then tabulated While some ot the in 
display revisions are still in the 
stage, it was reported that signifi 


results have been observed. Interior 


display tests have been completed at Raphael 
Weill & Co (The White House), San 
Francisco, with the cooperation of [outs 
\. Banks, visual merchandising director, 
and are being made in St. Louis by Pro 
fessor James A. Firth, Department of 


tailing, Washington university, at Stix. Baer 


Re 
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Enjoy the ADDED Beauty of Your 
Lighted Tree in MOTION... 





KASSON Revolves 

ELECTRIC 3 Fines 
CHRISTMAS 
TREE TURNER 


a Minute 





Adjustable 
to most 


Tree sizes! 


Ideal for holiday windows and Christmas displays 
throughcut the store. Sturdy, dependable self. 
starting A.C. motor. Double, built-in outlet for 
tree lights. 





Modern Merchandise Displays 
Need LIGHTED MOTION! 


Ro ntO- She oi" 


ELECTRIC a self - contained 
lighting effects, or 
operation of elec- 
trical devices. 200 
Ibs. capacity; 18" 
dia. turntable. Will 
revolutionize your 
window trim! 


New Model 7/2 re- 
volves 3 RPM while 


See your local jobber or write us for 
complete turntable catalog! 


GENERAL DIE & STAMPING COMPANY 
Dept. O, 262 Mott St., New York 12, N. Y. 








JOBBERS 


We specialize in Children's Mannequins 


For particulars write 


WINDOW MANNEQUIN, INC. 


449 West 30 St. New York 1, N. Y. 








FOR HOLIDAY DECORATIONS 


Give them light, or motion with low cost Skedood] 
Phermatic Flashers. Many types and sizes, 45¢ ar 
| \lso motor driven flashers and controls. Pri 
Address 


lists on request 


ALE 3055 River Road, River Grove, linc’ 





THATER & SES DIER f AIRBRUSH 


<4 HAYER ¢ CHANDLER 


910 W.VAN BUREN ST., CHICAGO.ILL. 





OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT | 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
* 

CASH WITH ORDE | 








$3.00 Per Column Inch 
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NEW, ENLARGED 


Display World 








The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 


now available. Maroon, with title in gold, 


the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 


en 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


nn 


E.change regulations permit the acceptance 


orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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& Fuller 


Backer, 


with the cooperation of Howard 


display director 


The participating stores have given the 
researchers excellent cooperation, Cowes 
reported, and have provided just about 


every conceivable type of window display 


material. All of the 
exception of the 


as subject windows, 


with the one request to1 


unadvertised merchandise, have been in ac 


cordance with the stores’ normal plans. 


schedules, and window display policies and 
techniques 
Stores that have cooperated in the win 


dow study to date are Miller & 


\tlanta: Sanget 


display 


Rhoads, Richmond: Rich's, 


Brothe 2 Dallas: Emery Bird, Phaver 
Kansas City; Jordan Marsh Company, Bos 
ton: John Wanamaker, Philadelphia; The 
Donaldson Company Minneapolis : The 
Halle Brothers Company, Cleveland; and 


Raphael Weill & Co. (The 


San 


White House), 


| Francisco 


"Tuft'' Pedestal Set 
Is Brought Out 


Maharam Fabric Corporation, 130 West 
46th street, New York City 19, has brought 
out a “Tuit” pedestal set—an attractive 
and versatile display property made up ot 
hve square platiorms of different sizes and 
a set of “Tutt” plastic squares to cover the 
plattorm sides and tops as desired Eacl 
“Tutt” is 4 by 4 inches in size, available in 
ten colors, and simulating tine leather in 
appearance Phe plastie squares Can be 
painted or covered in tabries betore apply 
ing, i desired 

Descriptive literature is available on re 


Maharam 


quest to 


Garment Racks Described 


In Williams Brochure 
\ brochure 


ilustrating and describing 


the firm’s line of garment racks has been 
released by TD). G. Williams, Ine... 498 
Seventh avenue, New York City 18: copies 
of the circular, No. 73-R, will be sent. o1 
request 

Included is the “Spacemaker’, a curved 
rack which creates al splay space im archi 
tectural dead spots: the “Seven-in-One” 


adjustable in height to 
| 


costumer, which ts 


take 


care of merchandise ranging from 

blouses to full length display of wedding 
POWTS and housecoats: The Strattord” 
“The Budget” ind “Windsor” skirt rack 
which holds 72 skirts bv means special 
patented clips 
Kamen And Wife Killed 
In Azores Crash 

Among those killed when an Air Franec 


: ‘ 
crashed 


“Constellation” 


side in the 


against a mountam 


\zores recently were Kav Kamen 


and his wife Kamen was known to many 
in display, his firm acting as licensing 
agent for Walt Disne copyrighted char 


acters 


Barbara Atkinson With 
California Firm 


with an 
Atkinson has 
kins, with stores in San 
\lto: she 


vertising and promotion 


Formerly) advertising 
Robert S. At 
Palo 


Splayv, ad 


aLenc' 
Barbara joined 
o and 
di 


Fr anctis¢ 


will have charge 


125 





TAKE A BOW 


When You're Complimented on 
New Display Brilliance of 





at 
+ at 
Soi MAS es 


EXPANDED ALUMINUM FOIL 


You'll like the unlimited display-building versa- 
tility, the color-brilliance, the tremendous variety 


of effects you can get with R-P EXPANDED 


ALUMINUM FOIL. Reflects a diamond-like 
sparkle from thousands of surfaces — in TWELVE 
COLORS, both bright and soft shades, in addi- 
tion to silver. BRIGHT colors include: Red 
Green, Dark Blue, Light Blue, Pale Gold, Rose 
Helio and Copper. SOFT shades include: Dull 
Opal, Rose, Lilac and Sky Blue. 


R-P Expanded Aluminum Foil, today's most ver- 
satile decorative material, is flexible, easy to 
fashion, easy to cut. Ask your Jobber for sam- 
ples. It is available in large and small pattern 
—27" and 24" widths respectively, 50° rolls. 


Manufactured By 


RESEARCH PRODUCTS CORPORATION 


1015 East Washington Avenue 
Madison 10, Wisconsin 




















Venetian 1011-D 


LITHOPHANE VALANCE 


Cast a new spell. Create 
novel glass decors with 
this simple to handle 

and popular pattern. 


10 desired colors — At your jobber’ 
or write direct. 5.95 per roll 25’ x 19" 


ISINGLASS VALANCE CO. 


5206 Tilden Ave. * Bklyn 3, N. Y 





NOW AVAILABLE... 


Famous Belgian Lithophanie a: 


sane low cost in lots of 


patterns and architectural colors! 


AT ALERT DEALERS EVERYWHERE ... 
or write for FREE catalog to: 





GARRISON-WAGNER CO 
2018 Washington Ave., St 
ADLER-JONES CO 
Wabash Ave., Chicago, I 
CLOTHIER SERVICE 
Chicago, Hl 


Lous. Mo 


21S 


NATIONAI 
608 S. Dearborn St 
SHUR NUFF, ING 
24S. 6th St., 


Minneapolis, Minn 
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shipment to its spot in the exhibition hall | 
and return. The plywood booths, equipped | as ,) | 
V ; S | T with plastic nameplates, fluorescent lighting, | 
closed storage cabinets, shadow-box displays | 
OUR and advertising panels, will be available P 


in two sizes, for 10 and 15 foot booths. 


S } 0 om i 0 () M S Russell Nevitt Named 


To Retail Display Group 
WHEN IN Russell Nevitt, display manager for J. B. 


Ivey & (Co., Charlotte, N. C., has been 


named head of the newly formed visual 
merchandising division of the Charlotte 


Merchants Association 
FOR 





Larger Quarters Taken 
By Pittsburgh Firm 


~ 
Spring Glowers With approximately triple the amount of 
space contained in its former location, The 
| meq 1 and Spl lar ittsb -o| ’ Tal : 
AND Mant juin a 11 play Mart, Pittsburgh e Windows 
has moved to 1009 Beech avenue; it was ° 
ani - a e@ Interiors 
formerly at 210 Saline street Phe company 
, specializes in all types of window and. 1n- e@ Streets 
Cu erie re a 7 Strong Pulp Mache 
terior display, as well as Mahnequin = re 26'' High @ 6" 
i o Deep Relief @ 
SEND FOR 14-PAGE PRICE LIST “ Weather Resistant 


z @ Hard Lacquer 
Lower Prices Announced Finish @ Bright 


x Painted Colors. 
On Thall Leg Forms Order early. Clip 
and Sam Rosenthal, Thall Plastic Engineering and attach this ad 
for prompt atten- 


ent 
155 


Company, 155 Chambers street, New York tion. F.0.B. San 


DISPLAYS ING ity 7, has announced new low prices on Diego. (N) 
’ h leg forms Concurrently it 1s 


Manufacturers @ Importers @ Crectors | iown that Thall 1s now teaturing a 


43 W. 5éth St., near 5th Ave. near wivle hace, ‘The combarmiies Hen 
New York City 19, N. Y. different style bases available 
*U. S. Reg. Trade Mark 
g 1 ; NH SAN DIEGO 
Freeman Heads Display 228 >) st. CALIFORNIA 
Portable Exhibit Booth For Kansas Firm 


For Plastics Show Pegues-Wright Dry Goods Company, known as “Galaxy”, “Key Panel”, at 
I] | t Hutchinson, Kan., has appointed Thomas H “Lattice Squares”. Details concerning thes 


fle sh color which Was de veloped lor the 











iall plastics manutacturer wil 
1950 National Plastics Ex Freeman head of display and advertising. and other papers may be had direct trot 
Pier in Chicago March 28 Ile was formerly with the International McDonald, whose papers are screen-printe 


cost of more elab Harvester Company, Jacksonville, Fla in his own studio 


ed participation of 


he laree national Display Papers Introduced Juanita Cooper To Teach 
Plastics Industry's By Gene McDonald Course In Display 


developed a con \mong 15 hand-printed papers recentl Juanita Cooper is instructor for a mn 

t kaged booth, whicl introduced by Gene McDonald, 190 William class in display being taught at Madis 

contained shipping cass street, New York City 7, are a number Vocational School, Madison, Wis. She ! 

1] price, the exhibi which are particularly adapted to window interior display manager for Harry S. Mar 
ooth, including and interior display Three of them = are chester Company, of the same city 








SALESMAN — SIDELINE gee “ine he rea FOR SALE SALES 
to romote “¢ elastic’, a new 
| ee 6 Used REPRESENTA TIVE 


medium in Display. You first 

lip it, then drape it, shape it 

rr cast it No display shop Artificial Flower Branching We are interested in contact- 

can afford to be without it machines, Good — condition. ing men who wish to build up 
; Each machine on individual their sales volume, with our 

table with motor attached unusual line of display items 


15 yrs. experience with one 
ot the nation’s largest Dept 
Stores ( omplete knowledge 
of sales promotion, store plan 


Has taken, New York by 


: ning, lavout and construction, 
Exclusive territory to 


mdse presentation 1n all lines 
qt and accessories Liberal com 


deans \dvertising and EXECUTIVE _ = = 
WALTERS DISPLAY, INC. background. Salary $7,000.00 Price $200 each mission offered tor carrying 


1649 Third Avenue annuatl Ag B E ee 
New York 28, N.Y. r SS 
Address Box 11A dress Box 11 Address Box 11K 


National Distributors Care at DISPI \\ WORI 1) 
Display Industries Care of DISPLAY WORLD = Care of DISPLAY WORLD 
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Wi 
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DISPLAY SALES AGENCY CORRESPONDENCE INSTRUC- SALESMEN WANTED WINDOW TRIMMER WANTED | 
with national accounts, look TION—In Window Display. In op- ; Experienced on men's furnishings | 
ing for display sources to eration for over 40 years with over Ss ee urntabie ang | hat rim 6 st in New | 
represent in New Yorl 20,000 graduates in nearly every : . gee RL he Sion ger “ngland ust live in Bo 
‘ F ee Ee country in the world. Write for wes cae er ital ag re willing to locate there 
dd catalog. THE KOESTER SCHOOL, ge rere perience and salary 
Address BOX 10B Kimball Bldg., 25 E. Jackson Blvd., EARL PELLETIER Address BOX 11D 
Care of DISPLAY WORLD Chicago 4, Il. 150 Nassau St., New York 7, N.Y. at f DISPLAY WORI 
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Opportunity Exchange 


$10,000 A YEAR ANIMATED REINDEER DISPLAY MILLION DOLLAR 
FOR SALE STAR IDEA 








Y must make selling our 

units, flowers, fabrics, papers, son: ° ” S three dimensional _ star, 
and novelties. Protected and Night Before Christmas twenty points, sin pl ps 
developed territories. We now By Bliss Display Corp. struction, cheap manufacture 
have 9 men and need 3 more Assembled by seas pulling 
to complete our coverage. Consisting of eight life-size animated Rein- a string. Adaptabe to any 
lerritories will be covered : f Sat Collapsed requires less 
with our Spring Line opening deer, each with its own motor and beautifully heca~ dummteaaila: onan ok tn 
ee: ae ee Be Cele x outfitted in fine two-tone all-wool felt cos- sembled star. Large potential 
on Personal interviews will , market as a Christmas tre¢ 


be made at December Market umes. Mechanically perfect. Picture of pate a 
Weck New 5 are Sew same on page 37 of September issue of a vee 


TEDEL “Display World’. More detailed pictures Wanted 


CREATIONS and description upon request. sie-ituals thee Gace ncasict 
200-202 N. Pearl Street Originally cost $5,000. Will sell for $1,200. market on royalty basis. Pat 


Baltimore 1, Maryland ents Pending 


Pacemaker of displays Contact Wm. D. Auld, GOLD & CO. Address Box 11B 


ee Se SS. Lincoln, Nebraska Care of DISPLAY WORLD 








. ty Ha bral CHANCE OF A Salesmen .. . At Once! Pa nee - 


: i i — S SDESTALS 
With established firm. For LIFETIME! Exclusive Line DISPLAY PEDE ; 
city sales and to travel in Protected Territory Solid wood construt tion 5 
three adjoining states. ae square \pproximate heights 
Write for interview at the Nationally known manutat One of the most progressive manu 12, 18, and 24 and 48 May 
; = s a : : facturers of seasonal display units , ’ : d ced 
Hotel New Yorker during turer Sec ks high powered ind novelties seeks several sales be covered Oo! a = pins 
Market Week—December 8th ale } line f men with following to carry sen as window display props 
to 15th salesmen to Carry a line Ol sational line Handy for hard goods, liquors, 
seasonal novelties, props and Only salesmen with experiece, ete. No reasonable offer re 
Harvey A. Maxwell Conres Not at 20 not at higt sales r¢ ords initiative, good fused. For ail or any quantity 
igure NOt a oU'/o, a ince and tabi lity need ; male. or. size Sold as is 


Harv J. M ll Co. 30%, but at 40%! 
»* ae a ” : yore Box 10S Address Box 11E 


Kansas City, Missouri If you are not airaid of work | | Care of DISPLAY WORLD | | Care of DISPLAY WORLD 
and want to make money, this 




















is the line you have been 
Home Study Lessons in Window 


looking for Displ )-te ours ) 
am DISPLAY MAN solug TiN ghintea. of tik gotta one SALESMEN 


MM adisor pages of text with 1000 detail draw- il vou call on. dept and 
ings—Priced very low. Also Store 


She 1: WA N T E D Address Box 11H Interiors, Show Card W riting and 


specialty stores, here 1s an 














5. Mar Silk Screen Process. Write for cir- excellent opportunity to in 
al ae : Care of DISPLAY WORLD culars. Will H. Bates, Box D, crease vour income. We man- 

exclusive mans store Ell rth, Ill } [ 
anaes : ufactur a wide variety of wood 

>= . Mo 1 . 

ee 125 ft. window — space. displayers, easy to sell, priced 
» age, experience, and to meet todays budgets. May 
be carried as side line 20% 


expected JOBBERS & REPRESENTATIVES com. Protected, territories 
state a particulars in frst 
IVE Address Box 11C WANTED reply to 














ntact: Care of DISPLAY WORLD Manufacturers and Distributors of “‘Brent- Paidvees Site Lh 2 
ild up 99 : 4 are ol » ‘ x 

h pr — wood” Line of Showcases, Store Fixtures and 

pe Window Display Equipment. Write for 


| com: SALESMAN 
rrying . WANTED Catalogue. heh 
bi: Bani ent EDDIE CHAIN CORPORATION 


I rs of the best in animated 
IK : / ; “a ° ° High-grade, capable me Sev- 
'w displays has opening 223-231 E. Ninth St., Los Angeles 15, Calif. lei insist Ry we pat 
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name 
that means new 


to your display 


the figures by which all others will soon be judged! 


FABRIC COVERED @ PERFECTLY BALANCED 


SCULPTURED IN EXQUISITE DETAIL @ DURABLE FASHION-RIGHT WIGS 


SHOE-SIZED AND HAT-SIZED @ INTERCHANGEABLE PARTS 


VAUGHAN MANNEQUINS -- combine high-fashion inspired 
details ... manufacturing craftsmanship ... and visual 
merchandising etfectiveness to bring new sales life to 
your displays. 

VAUGHAN MANNEQUINS: - ave priced at $175 the figure 


*without fabric covering—$l60. (special mannequins created to your specifications) 


Window-weary mannequins refinished and repaired . . made 
new and ready to work and sell for you again. 


on display at our factory showrooms 22-14 Fortieth Ave. 
Long Island City 1, N. Y. 


Be sure you see the VAUGHAN MANNEQUINS exhibit at 
the December show tn New York 





one wakes lwo- 


Ducopoae Luling 


... this outstandine feature permits one mannequin to do 


double-duty in arm poses. One extra and differently posed arm 
is furnished with each figure in this series of eighteen. With 
“Duopose”. ..one makes two. Evening gowns or tailored fashions 
for day wear look equally smart on these mannequins. The 
MIOSW. illustrates the chanve of fashion pace possible with 


“Duopose”. pie price aa $138.00. 
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